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DOMESTIC  VIOLENCE  WASNT  A  BIG  STORY 
UNTIL  REPORTERS  SPOTTED  A  TREND. 


Police  reporters  at  the  Beaumont  (Texas) 
Enterprise  spotted  a  trend.  Domestic  violence 
complaints  were  increasing  to  the  point  where 
they  accounted  for  nearly  three-quarters  of  all 
police  responses.  It  took  a  team  of  reporters 
and  editors  10  weeks  to  put  the  story  togeth¬ 
er.  When  it  appeared,  the  series  revealed  that 
the  problem  was  big  and  needed  immediate 
attention. 

“Behind  Closed  Doors:  _ 

Domestic  Violence  in  Southeast 
Texas”  examined  the  problem 
from  many  perspectives:  victims,  Bft  DIS 
shelter  workers,  doctors,  police, 
even  convicted  abusers.  It  went 
beyond  the  obvious  and  dug  deep 
into  causes  and  patterns.  It  also  HE 
revealed  that  as  much  as  90  per¬ 
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cent  of  domestic  violence  went  unreported. 
But  “Behind  Closed  Doors”  offered  hope, 
too.  It  provided  information  about  available 
help  programs  and  told  what  residents 
could  do. 

It  galvanized  the  community  into  action. 
Police  have  stepped  up  domestic  training  pro¬ 
grams  and  formed  a  Family  Violence  Unit.  A 
law  has  been  enacted  that  permits  local  mag- 

_  istrates  and  justices  of  the  peace  to 

issue  emergency  protective  orders. 
.IcJlVl  Now,  people  who  need  help  know 
KDN  jj  f  they  have  somewhere  to  turn. 

I  All  of  us  at  Hearst  are  enor- 
mously  proud  of  our  colleagues  in 
Beaumont.  Their  efforts  reflect 
ST  our  daily  commitment  to  inform 
and,  ultimately,  make  a  difference. 


YOUR  EDITOR 
IS  AN  ARCHITECT. 

YOUR  WRITER 
IS  THE  BUILDER. 


A  good  story  is  reflected  in  the  synergy 
between  writer  and  editor. 

As  a  writer,  it  means  working  with  the 
editor  as  coach.  As  an  editor,  it  means 
getting  involved  in  the  story  process 
sooner  rather  than  later. 

At  The  Associated  Press,  we're  working 
hard  to  produce  more  compelling  stories. 
Part  of  this  effort  is  changing  the  way  our 
writers  and  editors  work  together. 

Join  us  Sept.  20  at  the  APME  convention 
in  Denver  for  a  unique  workshop  on 
editing  and  writing.  Some  of  the  nation's 
top  writing  coaches  will  take  writers  and 
editors  through  the  storytelling  process  and 
the  intricacies  of  coaching. 

The  workshop  is  free  to  convention 
attendees  and  includes  a  box  lunch  for 
those  who  register  in  advance. 

For  more  information,  see  the  APME  home 
page  at  www.apme.com  or  call  Louise 
Seals  at  the  Richmond  Times-Dispatch  at 
804-649-6000. 

Associated  Press 


pVease  cnans"  _  - 

pyccoort^  '  ' 


qABPIEL  HOSKINS 
A^  aTH  AVE, 

NEW  YoJk,  NY  10003-4906 


For  your  convenience  vre  now  accept 
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Success  comes  from  hard  work, 
igmat  customer  relations  and  knowing 
; ,  how  to  decorate  your  bill. 


;  In  today’s  world,  success  isn’t  something  service  interruptions.  But  the  biggest  advantage 
phot’s,  guaranteed.  That’s  why  businesses  are  to  biller  merchants  is  that  it  strengthens  customer 
startmg  to  accept  and  promote  the  ^  relations  by  providing  exactly  what 

,  Visa*  card  for  payment  of  recurring  they  want— a  fast,  flexible  and  worry- 

bills.  Because  by  doing  this,  they  1-800-847-2577 

reduce  late  payments  and  bounced  gxt.  13  for  more  information  on  how 

checks.  Plus,  they  can  avoid  costly  Visa  can  help  your  business. 

It’s  Everywhere  You  Want  To  Be.® 


©VisaUS-A.  Inc.  1996 


CALENDAR 


SEPTEMBER 

18-20  Interstate  Advertising  Managers’ Association  Fall 
Advertising  Conference,  Harbourtowne, 

St.  Michaels,  Md. 

18-21  Associated  Press  Managing  Editors  Association 
Annual  Convention,  Hyatt  Regency  Downtown, 
Denver,  Colo. 

18-21  Society  of  Professional  Journalists  Annual 

Convention,  Hyatt  Crystal  City,  Washington,  D.C. 
22-25  International  Newspaper  Mariteting  Association 

Southern  Region  Conference,  Palacio  Del  Rio  Hilton, 
San  Antonio,Texas 

25-28  International  Newspaper  Marketing  Association 
Europe  Conference,  the  Antwerp  Hilton,  Belgium 
25-28  National  Newspaper  Association  Annual  Convention, 
Opryland  Hotel,  Nashville,Tenn. 

28- 30  Newspaper  Flexo  User  Group,  IX)wntown  Marriott 

Hotel,  Charlotte,  N.C. 

29- 10/2  International  Newspaper  Marketing  Association 

Western  Region  Conference,  Universal  City  Hilton, 
Los  Angeles 

OCTOBER 

1- 4  National  Conference  of  Editorial  Writers  Armual 

Convention,  Hyatt  Regency,  Baltimore,  Md. 

2  Newspajjer  Features  Council  Meeting,  Hyatt  Regency 

Riverwalk,  San  Antonio,Texas 

2- 5  American  Association  of  Sunday  and  Feature  Editors 

Convention,  Hyatt  Regency'  Riverwalk, 

San  Antonio,Texas 

5- 9  Inter  American  Press  Association  52nd  General 

Assembly,  Ritz-Carlton  Huntington  Hotel, 

Pasadena,  Calif. 

6- 8  Ohio  Circulation  Managers  Association  Fall 

Conference,  Crowne  Plaza,  Cincinnati,  Ohio 
11-13  National  Association  of  Agricultural  Journalists, 
Budgetel,  Dublin,  Ohio 

13-16  Advertising  Media  Credit  Executives  Association 
International  Annual  Conference,  Royal  Sonesta, 

New  Orleans 

17-19  Society  of  Newspaper  Design,  18th  Annual 

Workshop,  Adam’s  Maik  Hotel,  Indianapolis,  Ind. 

17- 20  Society  of  Environmental  Journalists  Conference, 

Washington  University,  St.  Louis 

18- 19  Annual  Newspaper  Association  Conference  on 

Technology,  Seattle  Marriott  Hotel,  Seattle,  Wash. 
20-22  Inland  Press  Association  Annual  Meeting,  Fairmont 
Hotel,  Chicago 

20-22  Editorial  Teenwork  ‘96  Conference,  American  Press 
Institute,  Reston,Va. 

20-22  Mid-Atlantic  Circulation  Managers  Fall  Conference, 
Holiday  Inn  Bordeaux,  FayettevUle,  N.C. 
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STOCK  TABLES 


Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

9/11/96 

9/4/96 

9/11/95 

A.H.  Belo  Corp.  (NY) 

41.25 

40.25 

36.75 

American  Media  Inc.  (NY) 

5.625 

5.50 

5.75 

Central  Newspapers  Inc.  (NY) 

37.625 

37.125 

30.625 

Dow  Jones  &  Co.  Inc.  (NY) 

38.375 

38.125 

36.00 

Gannett  Co.  Inc.  (NY) 

67.25 

66.625 

53.625 

Gray  Comm.  Sys.  (NY) 

21.75 

22.25 

24.00 

Harte-Hanks  Comm.  (NY)* 

25.75 

25.625 

18.333 

Hollinger  International  (NY)# 

12.00 

11.25 

12.25 

Knight-Ridder  Inc.  (NY)## 

34.50 

34.25 

28.687 

Lee  Enterprises  Inc.  (NY)** 

21.375 

21.00 

20.062 

McClatchy  Newspapers  Inc.  (NY) 

27.625 

27.50 

22.50 

Media  General  Inc.  (AM) 

33.125 

32.375 

36.00 

New  York  Times  Co.  (AM) 

31.75 

31.25 

25.875 

Providence  Journal  (NY)# 

19.50 

18.75 

N/A 

Pulitzer  Publishing  Co.  (NY) 

54.375 

54.75 

50.875 

E.W.  Scripps  Co.  (NY) 

44.75 

44.50 

34.00 

Times  Mirror  Co.  (NY) 

44.50 

44.125 

30.50 

Tribune  Co.  (NY) 

70.875 

70.75 

67.625 

Washington  Post  Co.  (NY) 

322.00 

322.25 

304.00 

#  Adjusted  for  3  for  2  stock  split  as  of  12/95 
**  Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 

#  Initial  Public  Offering  6/24/96 

##  Adjusted  for  2  for  1  stock  split  as  of  7/31/96 


Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

9/11/96 

9/4/96 

9/11/95 

Hollinger  Inc.  (a) 

11.65 

11.00 

11.00 

News  Corp.  Ltd.  (c) 

21.25 

21.25 

22.875 

Pearson  Ltd.  (b) 

6.89 

6.68 

6.25 

Quebecor  Inc.  Class  A  (a) 

21.25 

21.20 

20.50 

Reuters  Holdings,  ADR  (c) 

70.00 

70.563 

52.75 

Southam  Inc.  (a) 

16.30 

16.35 

13.75 

Thomson  Corp.  (a) 

24.20 

24.35 

17.875 

Toronto  Sun  Publishing  Corp.  (a) 

15.80 

15.80 

11.375 

Torstar  Corp.  (a) 

26.35 

26.25 

21.00 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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Reaching  Tomorrow’s 
Readers  Today 


Bruce  Landon,  president  and  general  manager  of  the  Springfield  Falcons 
hockey  team,  gets  ready  to  read  at  the  Union-News  Read  Aloud. 


We  held  our  first  Read  Aloud 
at  the  Holyoke  Mall  seven 
years  ago.  It’s  an  event  that’s 
become  as  traditional  as 
back-to-school  shopping. 

Year  after  year,  hundreds  of 
parents  bring  their  children  to 
hear  stories  and  poems  read 
by  children’s  audiors  and 
illustrators,  basketball 
coaches  and  hockey  players, 
mayors,  policemen  and 
newspaper  carriers. 

We  invite  readers  from  all 
segments  of  the  communities 
we  serve  to  show  how 
important  reading  is 
to  future  success. 

It’s  just  one  of 
the  ways  we’re 
reaching  tomorrow’s 
readers  today. 


I860  Main  Street,  Springfield,  Massachusetts  01103 
Represented  nationally  by  Newhouse  Newspapers 
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NEWS 

9 

Watershed  Moment 

The  newspaper  industry  claims  a  major  legislative 
victory  with  the  clarification  of  the  independent 
contractor  status  in  the  new  wage  law 


The  Walls  Come  Tumbling  Down 

Two  large  newspaper  chains  integrate  their  print 
and  broadcast  teams  at  the  Democratic  convention 


Reporter’s  Notebook  From  The  Convention 

Vignettes  from  the  Democratic  convention 


14 

Scandalous  Dilemma 

How  the  story  of  the  presidential  adviser  Dick  Morris  was 
picked  up  and  reported  in  mainstream  daily  newspapers 
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hot 
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Front  pages  to  web  pages. 
Video  to  virtual.  The  world's 
media  count  on  one  source. 
Reuters.  1  50  years  of  ex¬ 
cellence  in  journalism  com¬ 
bined  with  the  latest  in 
technology. 

Whether  you  tH.vjd  text, 
photos,  video  or  fituitrcinl 
data  for  your  iKTtnoKrwtt 
f).ipor  or  your  tujw  lujmo  . 
pagrj,  £jo  with  the  loader 
Go  wrih  Reuler.s. 


internet  address;  www.online.reuters.com 
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Listening  To  The  Message 

The  national  association  of  Black  Journalists’  annual 
convention  program  seems  to  grow  more  provocative  each 
year,  but  the  issues  raised  by  the  journalists  in  attendance 
should  not  be  ignored  by  newspapers  around  the  country. 

This  year.  Nation  of  Islam  Minister  Louis  Farrakhan  denounced 
black  journalists  in  mainstream  media  newsrooms  by  calling  them 
“slaves”  of  a  white-owned  press  and  accusing  them  of  selling  out 
the  black  community  because  they  are  “too  afraid  of  losing  the 
cheap  little  gig  you  have  going.” 

As  E&Fs  Mark  Fitzgerald  reported,  most  NABJ  members  did  not 
appear  to  take  Farrakhan  seriously,  and  many  of  them  were  simply 
offended. 

But  a  panel  discussion  on  a  related  topic  following  liis  scolding 
was  accepted  with  far  more  seriousness  by  convention  attendees 
—  and  also  should  be  by  newspaper  executives. 

More  black  journalists  are  writing  bylined  columns  or  unsigned 
editorials  for  mainstream  newspapers  and  the  dilemma  they  say 
they  are  facing  is  how  to  maintain  their  “authentic”  black  voice 
while  writing  for  “white”-owned  newspapers  and  white  audiences 
who  may  have  different  viewpoints. 

Journalists  on  the  panel  and  those  in  the  audience  said  even  if 
they  are  not  directly  told  to  write  a  certain  way,  they  feel  unspo¬ 
ken  pressure  to  keep  their  opinions  “mainstream.” 

Whether  newspaper  managements  believe  these  feelings  exist 
at  their  newspapers  or  not,  the  issue  needs  to  be  openly  and  can¬ 
didly  discussed,  then  resolved.  — J.C. 


The  Fourth  Estate 


By  Steve  Greenberg 


THE  BAD  NEWS  IS, 
iAEPlA  COVERAGE 
OF  THE  SECOND 
O.J.  SIMPSON  TRIAL 
HAS  BEEN  BLOCREP.' 


THE  GOOD  NEWS  IS, 
AAEPIA  COVERAGE 
OF  THE  SECOND 
O.J.  SIMPSON  TRIAL 
HAS  BEEN  BLOCREP.L' 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22,  \SS4,  jVeu'Spaperdom,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  June  29, 1901;  Advertising,  June  22, 1925. 
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President, 
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Co-Publisher, 
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Co-Publisher, 
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Disappointed 
with  review 

I  WAS  DISAPPOINTED  to  read  the 
review  panning  the  Paper’s  Papers 
(£’<S?P,Aug.  24). 

Your  reviewer  unfortunately  missed 
the  point  of  the  book.  As  it  states  in  its 
second  sentence  and 
repeats  thereafter,  "This 
is  not  a  history”  of  the 
New  York  Times.  It 
does  not  contain  offi¬ 
cial  minutes  of  Times 
deliberations  on  cover¬ 
age  of  Stalin  and  the 
Soviet  Union  —  nor 
does  it  pretend  to. 

The  Paper's  Papers 
is  about  the  human 
side  of  the  Times.  It 
uses  archival  material 
and  personal  reflec¬ 
tions  to  spin  a  selective 
series  of  anecdotes 
about  TimespeopXe 
great  and  ordinary  and 
issues  they  dealt  with 
as  the  paper  evolved 
over  the  last  century. 

Some  of  those  issues 
were  of  earth-shaking 
significance:  some  were 
unique  to  the  Times.  But  many  were 
the  kind  that  newspeople  everywhere 
can  appreciate  because  they  face  simi¬ 
lar  challenges  every  day:  matters  involv¬ 
ing  ethics,  editors,  stylebooks,  deadlines, 
publishers’  pet  peeves  and  so  forth. 

I’ve  read  and  respected  the  Times  for 
the  24  years  I’ve  worked  in  newspapers 
and  public  relations.  But  it’s  always 
seemed  much  bigger  than  life. 

The  Paper’s  Papers  put  a  human  face 
—  or,  rather,  a  large  number  of  human 
faces  —  on  this  unique  institution. 

I  think  anyone  with  a  news  back¬ 
ground  will  enjoy  the  book. 

Gregory  Storey 

Roselle  Park,  N.J. 


For  additional  stories,  analysis 
.  and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


Newspaperdom' 


50  YEARS  AGO. . .  The  Ameri¬ 
can  Society  of  Newspaper 
Editors  petitioned  the  United 
Nations  to  move  ahead  with¬ 
out  further  delay  in  the  pro¬ 
gram  for  achieving  world  free¬ 
dom  of  information.  In  a  28- 
page  document  submitted  to 
the  Economic  and  Social 
Council,  the  society  stated  it 
believes  world  freedom  of 
information  as  an  agency  of 
peace  “transcends  in  impor¬ 
tance  any  single  issue  to  be 
debated  and  resolved  by  the 
United  Nations.” 


She's  not 
retiring 

I  READ  WITH  some  dismay  about  my 
“retirement”  in  the  Aug.  10  issue  of 
E&P. 

Unfortunately,  you  did  not  print  the 
correct  reason  for  my  leaving  USA 
Weekend. 

The  reasons  for  my 
leaving  were  compli¬ 
cated,  but  I  would  find 
it  fair  to  state  that  I  left 
to  pursue  new  chal¬ 
lenges  and  career 
opportunities. 

Being  only  38  years 
old,  I  have  accom¬ 
plished  a  lot  in  my  life 
and  am  anxious  to 
continue  learning, 
working  and  develop¬ 
ing  my  abilities. 

I  hope  to  “retire”  in 
another  20  to  30 
years. 


Brette  Popper 

Neu’  York,  N.Y. 


From  Editor  &  Pubusher 
September  14,  1946 


Editor’s  note: 

The  item  you  refer 
to  appeared  in  the 
Newspeople  in  the  News  section 
of  Aug.  10  and  was  based  on  a 
written  announcement  sent  out  by 
the  company. 

In  the  Aug.  17  edition  of  E6?P, 
prior  to  receiving  your  letter,  we 
carried  a  longer  story  on  your 
leaving  USA  Weekend  in  which 
you  explained  your  reasons  for 
leaving. 

Hopefully,  that  article  cleared 
things  up. 

Rush  to 
judgment? 

Y  our  rush  to  hudAltanta 

Journal  reporters  Cathy  Scruggs 
and  Ron  Martz  {E&P,  Aug.  10,  p.  12) 
for  their  perspicacity  in  spending  the 
past  two  years  cultivating  sources  in 
law  enforcement  and  Olympic  securi¬ 
ty  in  preparation  for  the  1S>96  Summer 
Games  seems  to  have  proven  as  inap¬ 
propriately  premature  as  the  Journal s 
naming  of  a  suspect  in  the  Centennial 


Olympic  Park  bombing. 

With  no  sense  of  irony,  you  write: 
“Security  guard  Richard  Jewell  has  not 
been  charged  with  any  crime  as  of 
press  time,  but  much  of  the  country’s 
media  followed  up  on  the  story,  citing 
the  report  in  the  Journal.  The  Journals 
coup  in  beating  the  wire  services  has 
its  roots  in  the  Waco  incident  of  a  few 
years  ago,  according  to  an  editor  at  the 
newspaper.” 

It  will  be  interesting  to  read  your 
assessment  of  the  situation  when  Mr. 
Jewell  sues  the  Atlanta  Journal  and 
winds  up  owning  it. 


Urn  Sacco 
Iowa  City,  Iowa 


Editor’s  Note: 

E6?P  did  not  “rush  to  laud”  the 
Atlanta  Journal  for  breaking  the 
news  that  security  guard  Richard 
Jewell  was  a  suspect  in  the 
Olympic  bombing. 

The  article  simply  attempted  to 
shed  light  on  how  and  why  the 
hometown  newspaper  took  steps 
to  cultivate  federal  law  enforce¬ 
ment  sources  that  might  be  valu¬ 
able  in  the  event  that  a  violent 
incident  took  place. 


Challenged... 

to  deliver  mote  ad  HoHars? 

Alternative  Growth  Strategies,  Inc. 

can  help  place  the  odds  in  jour farnr,  with  a 

FREE  INITIAL  CONSULTATION 

Growing  ad  revenues  is  a  fimetion  of  many  variables. 
The  AGS.  Inc.  10 point  chedc systan-v^  correctly 
identify  the  opportunities  and  challenges  in  your 
business.  Once  identiSed,  well  roll  up  our  sleeves  and 
assist  you  in  implementing  the  right  growth  strategy  for 
your  business! 

AGS,  Inc.  Offers: 

.  Ad  Revenue  Consultir^ 

.  New  Product  Devek^iment 
.  Soles  Compensation  Ideas 
.  Commission  Only  Plans 
.  Team  Buildup  Programs 
.  Soles  Managers  for  Rent 
.  Soles  Selection  Prognims 
.  Market  Positionir^ 

. . .  and  much  motell! 

Our  experience  makes  us  unique! 

Ph:  414-241-8603  or  Fax:  414-241-3354 

AGS,  Inc.  isanE.  J.  Weeks CmpnaSon 
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In  the  newspaper  business, 
there  are  many  ways  to  go. 


BEST  FEATURE  SECTION  IN  THE  U.S. 

AWARDED  TO  THE  OREGONIAN^UNE  1996 
-MISSOURI  LIFESTYLES  JOURNALISM  CONTEST 


BEST  IN  THE  WEST 

MORE  1ST  PLACE  AWARDS  THAN  ANY 
OTHER  DAILY  NEWSPAPER 

1ST  PLACE-GROWTH  &  DEVELOPMENT 
1ST  PLACE-SPOT  NEWS  REPORTING 
1ST  PLACE-GENERAL  REPORTING 
1ST  PLACE-INFORMATIONAL  GRAPHICS 
1ST  PLACE-PROJECT  REPORTING 

-BEST  IN  THE  WEST,  1996 


ONE  OF  THE  WORLD'S  EI6HT  BEST- 
DESI6NED  LARGE  NEWSPAPERS 

-SOCIETY  OF  NEWSPAPER  DESIGN,  1996 


We’ve  Chosen  up. 

At  a  time  when  many  other  daily  newspapers  are  cutting 
back,  The  Oregonian  is  expanding,  adding  content  and 
offering  readers  substantive  and  dramatic  changes  in  how  it 
provides  news.  Our  strong  circulation — The  Oregonian  has 
the  fifth  highest  penetration  among  the  top  30  metropolitan 
daily  newspapers— and  the  many  awards  we’ve  won  are  a 
gratifying  affirmation  of  our  efforts  to  create  the  best  regional 


newspaper  in  the  nation. 


2Cl)f  C^rcsonian 


EVERY  SATURDAY  SINCE  1884 


Watershed 

Moment 


.  / 


i 


Major  win  for 

nc  of  the  most  signif-  i « ^ 1 1  o  "try/  ^  Q 

rant  legislative  victo-  IIIUUOLiy  dO 

its  in  memory,  and  a  Pnntr^Ptnr  C/’P 

lajor  bottom-line  win  UUI I  LI  uU  LUI  OLu 

Ikjhe  newspaper  ^ 

It  is  an  amendment 
in  the  recently  enacted 

minimum  wage  law  BY  DEBRA  GER 
that  finally  firms  up 

the  independent  contractor  status  of  newspaper  dis¬ 
tributors  and  carriers  who  are  direct  sellers. 

Newspapers,  large  and  small,  as  well  as  their  inde¬ 
pendent  contractor  distributors  and  carriers,  have 
been  hit  with  hundreds  of  thousands  of  dollars  in 
legal  fees  and  fines  after  Internal  Revenue  Service 
audits  reclassified  distributors  and  carriers  as 
employees,  rather  than  as  independent  contractors. 

The  newspapers  and  distributors  argued  that  the 
IRS  classification  rules  were  arbitrary  and  unclear, 
leaving  the  status  determination  largely  in  the  hands 
of  the  auditor. 

But  it  was  not  only  a  losing  audit  and  its  fines  and 
back  taxes  that  stung  financially.  The  legal  fees  and 
other  expenses  of  defending  or  challenging  the 
audit  results  could  be  a  tremendous  financial  bur¬ 
den,  even  if  the  newspaper  or  distributor  eventually 
won. 

The  IRS  did  not  respond  to  a  request 
seeking  comment  on  this  issue  and 
the  new  law. 

Although  bn)ader  legislation  to 
clarily'  the  independent  contractor 
issue  in  general  is  pending  in  both 
the  House  and  Senate,  this  amend¬ 
ment  to  the  Small  Business  Job 
Pmtection  Act,  signed  by  President 
Clinton  on  Aug.  20,  specifically  ad 
dresses  newspaper  distributors  and 
carriers  who  are  direct  sellers. 

A  direct  seller,  in  this  context,  is 
defined  as  someone  who  deliv¬ 
ers  or  distributes  news¬ 
papers  or  shoppers  on  a 
contractual  basis  and  is 
paid  based  on  output,  j 
not  on  an  hourly  rate. 

Further,  it  applies 
whether  the  distribu¬ 
tors  operate  under  a 


Major  win  for  the  newspaper 
industry  as  independent 
contractor  status  is  clarified 
in  new  wage  law 

BY  DEBRA  GERSH  HERNANDEZ 


?e  newspaper 
dependent 

IQ  IQ  pli^riflpH  sifying  carriers  and  dis- 
Jo  lo  Lf  lull  lieu  tributors  as  independ- 

CJPIP  Ip\A/  contractors  if  cer- 

low  criteria  are  met,” 

. . . . .  commented  Newspa¬ 
per  Association  of 
H  HERNANDEZ  America  president  and 
CEO  John  F.  Sturm. 
“This  will  make  it  very  difficult  for  the  IRS  to  con¬ 
tinue  its  efforts  to  target  publishers  and  distributors 
for  audits,  fines  and  litigation.” 

Those  IRS  actions,  Sturm  added,“have  led  to  time- 
consuming  and  costly  audits  and  litigation.  In  some 
cases,  the  IRS  has  issued  tax  assessments  to  distribu¬ 
tors  as  high  as  $300,000,  a  devastating  amount  for 
the  primarily  small-business  people  whose  annual 
profit  is  in  the  $30,000  to  $40,000  range. 

Sturm  told  E&P  that,“It  strikes  me  —  and,  I  think, 
a  lot  of  executives  in  the  industry  that  I  heard  from 
—  that  in  terms  of  the  bottom-line,  immediate 
effect,  this  is  probably  the  best  thing  that  has  hap¬ 
pened  to  the  industry  from  a  legislative  standpoint 
in  anyone’s  memory.  This  is  going  to  save  a  lot  of 
newspapers  a  lot  of  money  in  the  future.” 

Of  the  years  of  batdes  between  the  IRS  and 
newspapers  and  distributors,  Sturm  said  the  new 
provision  “should  end  all  of  that.” 

“This  should  end  the  audits,  it  should  end 
the  requests  for  documents,  it  should  save 
newspapers  lots  of  money  on  account¬ 
ants,  on  lawyers,  on  litigation,  and  all  of 
that,”  he  added. 

While  there  still  are  some  independ¬ 
ent  contractor  problems  to  be  solved, 
particularly  stringers,  that’s  for  the 
future,”  Sturm  commented.  “The  bulk  of 
the  contractors  used  by  the  industry  and 
where  the  problem  has  always  been 


"This  is  probably  the  best  thing 
that  has  happened  to  the  industry 
from  a  legislative  standpoint  in 
anyone's  memory.  This  is  going  to 
save  a  lot  of  newspapers  a  lot  of 
money  in  the  future." 

—  John  Sturm, 
Newspaper  Association  of 
America  president  and  CEO 
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7. 


A  Costly  Victory 


For  some  newspapers,  the  fights 
over  Internal  Revenue  Service’s 
attempts  to  reclassify  independent 
contractors  as  employees  ended  as 
Pyrrhic  victories. 

When  he  testified  in  June  before 
the  House  Ways  and  Means  Commit¬ 
tee’s  Subcommittee  on  Oversight, 
American  Association  of  Independent 
Newspaper  Distributors  president 
Clyde  Northrop  told  the  panel  about 
the  audit  struggles  of  a  handful  of 
newspapers,  including  the  Kansas  City 
Star  Co. 

As  Northrop  told  the  subcommit¬ 
tee; 

“Beginning  in  1S)94,  the  local  IRS 
offices  in  Kansas  City  began  a  special 
audit  program  to  reclassify  distribu¬ 
tors  of  the  Kansas  City  Star  Co.  as 
employees  rather  than  as  independent 
contractors. 

“The  IRS  individually  audited  over 
100  distributors  during  a  two-year 
period,  causing  distress,  distraction 
and  disruption  among  the  distribu¬ 
tors,  who  didn’t  know  how  they 
should  file  their  returns,  in  light  of 
conflicting  IRS  approaches,  and  didn’t 


know  how  they  would  pay  their  tax 
bill  if  the  IRS  found  them  to  be 
employees. 

“At  first,”  Northrop  related,  “the  IRS 
took  the  position  that  all  distributors 
were  employees.” 

As  the  audits  and  the  appeals 
process  progressed,  the  IRS  began  to 
take  the  position  that  some  distribu¬ 
tors  were  employees,  while  conceding 
that  others  were  independent  contrac¬ 
tors. 

“Without  drawing  any  clear  line,  the 
IRS  seemed  to  be  saying  that  smaller 
distributors  are  employees,  but  that 
larger  distributors  are  independent 
contractors,  even  though  all  operated 
under  the  same  contracts,”  he  contin¬ 
ued. 

“That  left  the  IRS  taking  the  anom¬ 
alous  position  that  one  larger  carrier 
was  an  independent  contractor,  but 
that  other  family  members,  who  also 
were  distributors  under  similar  con¬ 
tracts,  were  employees  simply 
because  their  routes  and  scale  of 
operations  were  somewhat  smaller. 

“In  another  case,  the  IRS  took  the 
position  that  a  distributor  was  an 


employee  of  the  Kansas  City  Star, 
while  allowing  him  to  be  an  independ¬ 
ent  contractor  for  another  newspaper 
under  a  similar  contract. 

“In  order  to  end  the  controversy,” 
Northrop  explained,  “two  carriers  filed 
test  cases  in  the  tax  court  to  establish 
their  independence  and  the  independ¬ 
ence  of  other  similarly  situated  distrib¬ 
utors.  . . .” 

“On  the  eve  of  the  trial,  the  IRS 
conceded  that  the  two  distributors  — 
and  two  additional  distributors  who 
had  filed  tax  court  petitions  —  were 
independent  contractors. 

“In  addition,”  he  said,  “the  IRS  indi¬ 
cated  that  it  was  conceding  the  classi¬ 
fication  issue  in  all  pending  and  open 
cases  involving  Kansas  City  Star  dis¬ 
tributors,  and  that  it  had  terminated 
the  special  audit  program  to  reclassify 
Kansas  City  Star  distributors  as 
employees.” 

“The  controversy  ended  with  the 
right  result,”  Northrop  pointed  out, 
“but  look  at  the  cost:  two  years  of 
wasteful  and  costly  IRS  audits  that 
threatened  distributors  with  financial 
ruin.”  —  Debra  Gersh  Hernandez 


fl 


focused  with  the  [Internal  Revenue]  Service  has 
been  in  this  area.” 

In  addition,  the  three-part,  direct-seller  test  “is 
pretty  simple  and  unambiguous”  compared  to  the 
20-point  test  currently  used  by  the  IRS,  Sturm 
pointed  out. 

“You  do  three  things  and  qualify.  If  you  qualify, 
that’s  it.  If  you  don’t  qualify,  or  don’t  want  to,  you’re 
still  subject  to  the  old  law”  and  its  safe-haven  provi¬ 
sions,  he  explained. 

“This  is  win,  win,  win  all  the  way  ’round.There  is 
no  downside  to  all  of  this.  This  is  really  a  biggie,” 
Sturm  remarked,  noting  also  that  it  was  relatively 
inexpensive  for  the  association.  “On  a  cost-benefit 
basis,  this  is  like  going  to  the  moon  for  a  thousand 
bucks,”  he  said. 

This  was  the  second  attempt  in  the  past  18 
months  to  add  the  direct-seller  language  to  legisla¬ 
tion  —  the  first  was  in  the  budget  bill  that  was 
vetoed  last  October  —  but 
this  bill  had  a  great  chance  of 
being  signed  by  the  presi¬ 
dent. 

“We  always  viewed  it  as  a 
long  shot,”  Sturm  said  of  find¬ 
ing  the  right  bill  to  house  the 
provision.  “This  was  always 
out  there.We  rode  it  and  kept 
at  it. 

“There  were  a  lot  of  mem¬ 
bers  of  Congress  who  bought 
into  this  and  really  helped, 


both  Republican  and  Democrat,”  Sturm  added. 

Not  surprisingly,  the  amendment’s  success  is  con¬ 
sidered  a  tremendous  victory  by  the  American  Asso¬ 
ciation  of  Independent  Newspaper  Distributors. 

“We  are  absolutely  ecstatic,”  said  AAIND  president 
Clyde  Northrop  of  Southwest  Distribution  in  Wash¬ 
ington,  D.C. 

“This  is  probably  the  watershed  event  of  the  last 
30-odd  years,”  he  said,  suggesting  that  “every  news¬ 
paper”  likely  will  be  affected. 

“An  issue  like  this,  coming  at  a  time  when  it’s 
coming,  is  so  important,  because  margins  are  so  thin 
in  newspapering,  managers  cannot  be  forced  into 
operating  an  employee  work  force  when  heretofore 
it  was  independent  contractors. 

“When  the  IRS  would  come  in  and  do  this,  it  was 
catastrophic.  It  put  people  out  of  business,” 
Northrop  said. 

Explaining  that  in  many  cases  a  distributor’s 
spouse  and  children  are 
involved  in  the  business,  he 
added,  “When  your  whole 
family  is  working  for  $35,000 
a  year  and  you  have  additional 
expenses  of  20%  to  30%,  it’s 
over.  Your  business  is  over.” 

Had  the  amendment  not 
been  adopted  when  it  had,  a 
year  from  now  the  “entire 
face  of  distribution”  would 
have  been  changed  by  the 
effects  of  audits  currently 


“There  are  a  lot  of 
questions  that  need  to  be 
answered  to  he  sure 
everyone  involved  in 
newspapers  understands 
how  this  affects  the 
day-to-day  management 
of  workers,”  Olson  noted 
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underway,  according  to  Northrop,  who  started  his 
distribution  business  23  years  ago  and  works  as  an 
independent  contractor  for  the  papers  he  delivers. 

“This  language  gives  back  to  each  individual  small 
businessperson  the  option  of  how  to  run  their  own 
business,”  he  said  of  the  distributors  and  carriers.  “If 
they  run  it  with  employees,  fine,  it’s  their  business. 

If  they  want  independent  contractors,  they  can  do 
so  without  the  fear  of  the  (Internal  Revenue]  Ser¬ 
vice  knocking  on  their  door  and  putting  them  out  of 
business.” 

Northrop  pointed  out  that,  “What  this  language 
does  is  simply  clarify  for  federal  tax  purposes  that 
newspaper  carriers  and  distributors  are  independ¬ 
ent  contractors.  Insofar  as  we  are  concerned,  at  this 
moment,  it  will  solve  our  problem. 

“The  problem  was  that  classification  was  never 
known.  It  was  up  to  the  individual  revenue  agent 
how  a  distributor  would  be  classified,”  he  explained. 

While  the  issue  remains  to  be  resolved  on  the 
state  level  —  particularly  in  the  targeted  states  of 
NewYoric,Texas  and  California  —  Northrop  said  he 
believes  this  puts  distributors  “over  the  hump.” 

National  Newspaper  Association  president  and 
CEO  Tonda  Rush  called  the  measure  “a  good  step 
forward,”  but  said  the  NNA  will  continue  to  woric  on 
the  independent  contractor  legislation  in  Congress. 

“We’ve  got  a  broader  focus  than  carriers,”  Rush 
said,  citing  stringers  and  other  categories  of  con¬ 
tractors  used  by  community  papers  as  examples. 

“All  small  businesses  that  got  involved  [with  the 
legislation]  strongly  feel  that  Congress  needs  to  take 
a  broader  look  at  how  the  IRS  looks  at  the  independ¬ 
ent  contractor  issue,”  she  added,  noting  that  whether 
Democrats  or  Republicans  are  in  control  after  the 
next  election,  NNA  expects  “to  see  this  show  up 
again.” 

Chicago  lawyer  Camille  Olson,  of  Seyfarth,  Shaw, 
Fairweather  &  Geraldson,  not  only  has  worked  with 
newspapers  and  distributors  in  legal  cases  on  this 
issue,  but  also  worked  with  industry  trade  groups  on 
the  legislative  side. 

“I  would  definitely  describe  it  as  a  very  important 
victory  for  newspaper  companies,  as  well  as  news¬ 
paper  distributors,”  she  said. 

“This  should  send  a  clear  message  that  beginning 
with  tax  year  1S>S>6,  the  IRS  should  not  attempt  to 
reclassify  any  workers  who  perform  services 
directly  related  to  delivering  newspapers  or  shop¬ 
pers  as  employees,”  .she  said  of  the  law,  which  is 
retroactive  to  Dec.  31, 1995. 

“I  believe  that  the  law  is  clear,”  Olson  added.  “I 
believe  that  the  legislative  history  should  eliminate 
any  doubt  as  to  the  broad  scope  of  the  exemption, 
and  that  Congress  was  very  specific  to  include  the 
legislative  history  in  detail,  so  that  the  IRS  would  not 
misconstrue  the  direct  seller  exemption,  as  the 
newspaper  industry  has  always  taken  the  position. 

“This  is  nothing  but  a  clarification  of  the  law,”  she 
continued.  “I  believe  that  if  anyone  reads  the  legisla¬ 
tive  histor>',  there  can  be  no  doubt  it  covers  a  large 
group  of  workers  who  provide  services  [such  as] 
delivery,  collection,  solicitation  services.” 

That  said,  Olson  also  cautioned  that  there  are  a 
number  of  questions  left  open,  including  what  will 
be  the  IRS  approach  to  existing  audits  prior  to 


enactment;  what  categories  of  workers  will  be 
included  in  the  exemption;  and  will  the  policy  come 
from  IRS  district  offices  or  be  made  on  a  national 
level? 

“There  are  a  lot  of  questions  that  need  to  be 
answered  to  be  sure  everyone  involved  in  newspa¬ 
pers  understands  how  this  affects  the  day-to<lay 
management  of  workers,”  Olson  noted. 

In  addition,  she  warned  that  while  this  is  a  “won¬ 
derful,  important  victory,”  it  nevertheless  “doesn’t 
provide  a  victory  in  every  arena,”  and  state  laws 
regarding  independent  contracts  must  still  be  fac¬ 
tored  into  each  relationship. 

“We  have  to  ensure  that  our  managers  who  are 
responsible  for  independent  contractor  relation¬ 
ships  understand  that  it  is  still  very  important  that 
we  are  treating  these  workers  as  independent  con¬ 
tractors  for  the  purposes  of  a  lot  of  other  laws  that 
don’t  have  this  exemption  —  unemployment,  state 
minimum  wage,  a  lot  of  different  laws. 

“We  need  to  ensure  that  we  don’t  let  up  on  ensur¬ 
ing  that  we  are  managing  these  individuals  as  inde¬ 
pendent  contractors  and  slide  into  employee  prac¬ 
tices,”  Olson  commented. 


Audit  Bureau 
Board  Approves 
Free  Paper  Audits 

After  eight  decades  as  the  leading  watch¬ 
dog  for  paid  circulation,  the  Audit  Bureau  of 
Circulations  will  begin  auditing  total  market  cover¬ 
age  (TMC)  products  and  other  free  papers  offered 
by  member  publishers. 

The  Audit  Bureau’s  board  of  directors  decided 
“to  immediately  explore  auditing  services”  for 
TMCs  and  other  nonpaid  newspapers  owned  or 
operated  by  members. 

In  other  action  at  the  meeting,  the  board 
decided  there  would  be  no  rate  increase  for  dues, 
member  services,  report  services,  pricing  or  audits 
for  the  1997  fiscal  year. 

Also,  ABC  created  a  New  Media  Committee  that 
will  advise  on  interactive  and  new  media  issues. 

ABC  said  the  TMC  auditing  project  will  be  evalu¬ 
ated  at  its  meeting  next  November  and  again  in 
March  1997  “with  the  objective  of  formalizing  the 
service,  including  rules  and  format  changes,  at  the 
July  1997  meeting.” 

Distribution  claims  and  audit  findings  for  free 
pap>ers  and  TMC  products  will  be  issued  as  supple¬ 
ments  to  members’  regular  publisher’s  statements 
or  audit  reports,  the  Audit  Bureau  said. 

Audit  Bureau  directors  also  approved  a  test  in 
which  member  publications  can  provide  sub¬ 
scribers  to  their  print  edition  with  access  to  an 
interactive  edition  at  a  price  discount  without 
affecting  the  qualification  of  their  print  edition 
subscribers.  The  test  runs  through  March  1997  and 
is  subject  to  some  conditions. 

Audit  Bureau’s  82nd  conference  and  annual 
meeting  will  be  held  Nov.  13-16  at  the  Royal  York 
Hotel  in  Toronto,  Ontario. 
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BY  MARK  FITZGERALD 


The  Walls  Come 
Tumbling  Down 


OW  DO  YOU  cover  a  Democratic  National  Conven¬ 
tion  that  resembled  more  a  slick  telethon  than  a 
smdke-lilled  room? 

Rm  two  big  newspaper-led  media  chains,  the 
answer  was  to  integrate  their  print  and  broadcast 
news  teams  tighter  than  ever  before. 

At  both  chains  —  Scripps  Howard  and  Tribune 
Co.  —  the  walls  that  once  separated  newspaper  and 
broadcast  properties  in  chains  have  been  crumbling 
for  years. 

For  instance,  both  operate  Washington,  D.C.,  news 
bureaus  that  house  cameras  and  broadcast  journal¬ 
ists  alongside  newspaper 
reporters  and  editors. 

What  their  1S)96  con¬ 
vention  coverage  showed 
is  how  interwoven  that 
print/electronic  coopera¬ 
tion  has  become. 

“I  approve  of  it.  I  think  it 
really  helps  us,”  said  Dan  K. 
Thomasson,  vice  presi¬ 
dent/news  for  Scripps 
Howard  Newspapers. 

Throughout  the  conven¬ 
tion,  Thomasson  and  other 
Scripps  print  journalists 
moved  from  the  media 
pavilions  outside  the  con¬ 
vention  hall  to  the  Scripps 

remote  broadcast  facility. 

“I’ll  go  up  there  and  do  a  piece  for  Tulsa  or 
Cleveland  or  Detroit  [television  affiliates] .  I’ll  do  sev¬ 
eral  feeds  at  a  time,”Thomasson  said. 

Similarly,  Chicago  Tribune  reporters  frequently 
appeared  on  WGN-TV,  the  Tribune  Co.  superstation 
and  other  Tribune  outlets  such  as  WON  Radio; 
Chicagoland  Television  (CLTV), 
the  24-hour  local  cable  station; 
and  on  its  two  local  digital  pub¬ 
lishing  efforts,  Chicago  Online 
and  Internet  Chicago  Tribune. 

For  the  Tribune  Co.,  the  con¬ 
ventions  were  the  first  national 
rollout  of  Tribune  Media  Cen¬ 
ters,  multimedia  newsrooms 
that  combine  the  journalistic 

Tribune  Co.'s  work  area  at  the 
Democratic  convention  in 
Chicago  housed  cameras  and 
broadcast  journalists  alongside 
newspaper  reporters  and  editors. 


resources  of  print,  broadcast  and  digital  publishing 
at  a  common  site.  In  both  conventions,  the  media 
centers  had  combined  assignment  desks  for  news¬ 
papers  and  broadcast  plus  a  broadcast  studio.  Also 
located  in  the  center  were  computer  stations  to  per¬ 
mit  journalists  or  story  sources  to  go  online  to  chat 
rooms. 

The  Chicago  Tribune  has  used  this  concept  since 
introducing  CLTV  about  a  year  ago. 

“This  foreshadows  the  future  newsroom  at  the 
Chicago  Tribune,  currently  under  development,  that 
will  produce  a  newspaper,  broadcast  or  digital 
news,”  newspaper  spokesman  Jeffrey  D.  Bierig  said. 

At  both  Scripps  Howard  and  Tribune,  broadcast 
outlets  get  the  benefit  of  the  expertise  and  digging 
of  their  print  colleagues.  So  what  do  the  newspa¬ 
pers  get? 

“As  a  newspaper,  it  gives  you  a  little  more  access 
to  the  heavy  hitters  when  politicians  think  they’re 
not  just  talking  to  the  local  paper,  the  Chicago  Tri¬ 
bune.  It  helps  in  terms  of  access  and  in  terms  of 
sources,”  said  Jim  O’Shea,  the  Tribune's  deputy 
managing  editor. 

Broadcast  and  digital  publishing  also  helps  push 
newspaper  stories,  O’Shea  said. 

“We  can  take  [a  story]  . . .  and  put  it  on  CLTV  and 
WON  and  link  up  with  the  Internet  so  we  get  a  lit¬ 
tle  more  oomph,  a  little  more  distribution  of  the  sto¬ 
ries,”  he  said. 

It’s  been  a  beneficial  relationship,  says  Scripps 
Howard’s  Thomasson. 

“We  scratch  their  back  and  they  scratch  ours,” 
Thomasson  said. 

Even  with  this  new  integrated  coverage,  however, 
it  seems  plain  that  much  will  change  again  when  — 
or  if  —  the  conventions  reconvene  in  the  year  2000. 

“I’m  not  whining  about  the  lack  of  news,” 


Two  big  newspaper- 
dominant  chains 
integrate  their 
print  and 
broadcast  news 
teams  to  cover  the 
Democratic 
convention 
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Thomasson  said.  “There’s  a  relevance  that  we  can’t 
ignore.” 

At  the  same  time,  he  said,  the  tightly  scripted 
nature  of  the  gatherings  compels  the  chain  to 
reevaluate  the  resources  it  will  devote  to  future  con¬ 
ventions,  he  said. 

Scripps  had  about  20  newspaper  journalists  at 
the  convention,Thomasson  said. 

“Even  at  that,  we’ve  cut  way  down,”  he  said.  “We 
used  to  have  a  cast  of  thousands.” 

The  Tribune’s  O’Shea  was  so  unimpressed  with 
the  quality  of  “news”  from  the  Republican  National 
Convention  in  San  Diego  that  he  told  E&P  at  the 
time  he  was  thinking  of  cutting  back  even  for  the 
Chicago  convention. 

The  ten  days  between  the  two  conventions  gave 
no  time  for  that,  but  the  coverage  is  nevertheless 
sure  to  change,  O’Shea  said. 

“The  notion  that  there  is  no  news  here  is  some¬ 
what  overstated,”  O’Shea  said.  “But  it’s  different 
news,  about  donors,  money,  politics  and  all  the  lob¬ 
bying  that  goes  on.You’ll  need  different  reptJrters  — 
more  investigative  people,  more  diggers,  people 
going  out  and  making  the  cormections. 

“As  far*  as  the  features  about  what  is  going  on,  on 
the  floor  —  1  think  that  time  is  over.” 


BY  MARK  FITZGERALD 

Reporter’s 
Notebook  From 
The  Convention 

^  0CtM|iils  for  its  readers .... 

H^llinger  International  Inc.,  part  of  the  world¬ 
wide  media  empire  headed  by  Canadian-bom  and 
London-residing  Conrad  Black,  hosted  a  party  for  the 
Mississippi  delegation  on  the  roof  of  its  U.S.  flagship 
paper,  the  Chicago  Sun-Times. 

Hollinger  International  president  and  Canadian 
citizen  E  David  Radler  told  Michael  Miner,  media 
critic  for  the  Chicago  alternative  paper  the  Reader, 
that  its  $100,000  corporate  donation  to  the  conven¬ 
tion’s  Chicago  ’96  host  committee  gave  it  the  right 
to  host  a  party  for  a  delegation  of  its  choice. 

“We  chose  the  Mississippi  delegation,”  Radler  said. 
“We  have  newspapers  in  Mississippi.  Lots  of  them.  I 
think  eight  dailies.” 

No  cheering  in  the  press  box  —  Well,  maybe  this 
once .... 

Some  oh-so-objective  reporters  might  have  sat 
and  typed  right  through  the  national  anthem  night 
after  night,  but  there  were  tears,  applause  and  stand¬ 
ing  ovations  in  the  press  gallery  Aug.  26  when  for¬ 
mer  White  House  press  secretary  James  Brady 
walked  slowly  —  leaning  on  a  cane  and  his  wife, 
Sarah  —  across  the  convention  podium.  Brady, 
known  as  Bear,  was  badly  wounded  and  remains 
partially  paralyzed  from  the  March  30,  1981 
attempted  assassination  of  President  Ronald  Reagan. 


Double  duty .... 

Best  sight  from  the  convention’s  opening  night: 
The  two  women  who  ordinarily  provided  American 
Sign  Language  interpretation  of  remarks  from  the 
podium  leading  a  hallfull  of  giddy  delegates  in  the 
Macarena. 

Not  your  Official  Convention  Newspaper .... 

You  can’t  accuse  the  Reader,  Chicago’s  biggest 
alternative  newspaper,  of  being  a  homer. 

In  its  convention  issue,  the  Reader  offered  a 
front-page  guide  to  “What  Stinks”  in  Chicago. 

First  on  the  list:  the  1996  Democratic  National 
Convention. “Why  join  15,000  media  representatives 
and  legions  of  sign-waving  yahoos  at  this  overhyped, 
overcovered  snow  job?  Do  something  —  anything 
—  instead,”  the  paper  urged. 

Other  things  the  Reader  thinks  stink  in  Chicago: 
both  major  daily  newspapers  and  all  their  best- 
known  columnists  (“the  once-admired  Mike  Royko 
has  been  undergoing  a  personal  deterioration  in 
print  the  past  couple  years,”  staff  writer  Neal  Pollack 
wrote  in  a  typical  assessment);  Mayor  Richard  M. 
Daley;  Wrigley  Field;  Billy  Goat  Tavern  and  deep-dish 
pizza. 

People  forget  that  Walter  Lippmann  did  exactly  the 
same  thing  outside  the  1948  Democratic  convention 
in  Philadelphia,  urging  a  postage  stamp  commemo¬ 
rating  Fatty  Arbuckle .... 

Chicago  Sun-Times  columnist  Richard  Roeper 
applied  for  and  received  a  permit  for  an  hour  in  the 
designated  protest  zone  in  downtown  Chicago  on 
Aug.  27. 

The  “demonstration”  urged  the  U.S.  Postal  Service 
to  issue  a  postage  stamp  commemorating  John 
Belushi,  the  comedian  who  died  of  a  drug  overdose 
in  1982. 

“James  Dean  did  only  three  films,  and  he  got  a 
stamp.  Marilyn  Monroe  had  at  least  as  many  sub¬ 
stance  abuse  problems  as  Baloosh,  and  she  got  a 
stamp.  Elvis  was  fatter  and  he  got  a  stamp,”  Roeper 
explained. 


Harlem  Gets 
New  Paper 

Resident  PUBUCATIONS  of  New  York  city 
will  create  a  new  publication  dedicated  to  the 
neighborhood  of  Harlem,  the  company  announced. 

Resident  Community  News  will  focus  on  news 
about  Harlem  and  will  include  lifestyle  articles 
about  housing,  education  and  health. 

“We  saw  there  was  a  need  for  a  central  source  of 
information  about  the  quality  of  lifestlye,  as  well  as 
community  resources  and  events  for  members  of 
the  Harlem  community,”  said  the  paper  s  publisher 
Pat  Stevensn. 

Also,  the  newspaper  will  feature  a  “Strictly'  Busi¬ 
ness”  column,  as  well  as  a  “Religion  Today”  and 
“Harlem  Week  Bargains”  column. 

Resident  Community  News  initially  will  be  pub¬ 
lished  monthly  and  expects  to  go  weekly  by  January 
1997. 
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BY  GEORGE  GARNEAU 


Scandalous 

Dilemma 


SUPERMARKET  TABLOID  drops  the  story  of  a  polit-  mer  Republica 
ical  scandal  —  replete  with  kinky  sex  and  White  newsmagazine 
House  confidentiality  violations  —  gift-wrapped,  tawdriness  di( 
with  pictures,  on  your  newspaper’s  doorstep  the  alleged  violatio 
day  btTore  the  president  kicks  off  his  reelection  tening  in  to  p 

can^ign.  lady’s  speech  - 

Whaddaya  do?  The  Star  sai 

The  Chicago  Tribune  and  Wall  Street  Journal  dominated  anc 
said  no  thanks.  ignored  or  dov 

The  New  York  Post  said  hallelujah  and  plastered  Within  hour 
the  story  —  a  rewrite  of  an  upcoming  Star  story  —  Morris  had  qui 
all  over  Page  One  the  next  day.  ing  until  noon 

The  Boston  Herald  took  a  expected  resig 
middle  road  and  ran  the  story  how  the  rest  t 
inside  on  its  gossip  page.  Star's  scandal 

Headlined  “Bill’s  Bad  Boy,”  become  a  brea 
the  Post's  cover  story  Thurs-  The  netwoi 
day,  Aug.  29,  pictured  Clinton  nently  that  nig 
adviser  Dick  Morris  looking  on  Friday,  whe 
contrite.  Teasers  for  the  Page  Clinton’s  accej 
7  story  said:  “Top  Clinton  aide  Of  14  major 

leaked  White  House  secrets  to  Media  Studies 
hooker,” and  Morris  let  her  lis-  Wa shi ngtc 
ten  in  on  phone  calls  to  Clin-  Post,  Chicag 
ton.  Tribune  amon 

The  story  brought  the  Post  them  — 
and  the  Star  national  atten-  treated  Morris 
tion.  as  a  second 

A  tabloid  editor’s  dream  lead  or 
come  true,  it  broke  the  very  J 

day  Clinton  was  to  address 
the  Democratic  National  Conven- 
tion  in  Chicago  —  sand- 
bagging  a  president  who  4 
was  leading  public  opinions 
polls,  at  the  apex  of  Us  first 

tempting  because  Morris,  who 
is  48  and  married,  had  helped’sa 
orchestrate  Clinton’s  new 

emphasis  on  femily  values.  A  for-  *t« 


How  a 
supermarket 
tabloid  offered  its 
paid-for  political 
sex  story  to 
mainstream 
papers  and  how 
they  reacted 


The  supermarket  tabloid  Star  offered  Si 
various  mainstream  newspapers  a  s  j 
chance  to  break  its  scandalous  story ’M 
(right)  of  presidential  adviser  Dick  S 
Morris'  relationship  with  a  hooker.  The  1 
New  York  Post  accepted  the  offer  and  | 
published  its  account,  including  a  front- 
page  photo  and  headline,  two  days  before 
the  Star  hit  the  newsstands  (far  right). 


me  Wt  ta  t 
miKikn* 

WtknztR&iS 

ItiMittraiU-n 

tta  tit  <«  a 
net  te)  ra 
MlUUlill 


EditOT  6?  PuBusHER  ■  September  14, 1996 


STAR  SHINE 

To  Phil  Bunton,  Star  editor,  the  story  wasn’t  so 
obvious  in  the  beginning.  He  said  Rowlands,  a  37- 
year-old  Virginia  call  girl  who  met  Morris  through  an 
escort  service,  called  the  Tarrytown,  N.Y.-based 
tabloid  out  of  the  blue  in  mid-July.  She  wanted  to  sell 
her  story  and  “apparently  was  going  to  call  every¬ 
one,”  he  said,  even  though  she  had  no  lawyer.  Only 
“moderately  interested”  at  first  because  he  ques¬ 
tioned  whether  Morris  was  tabloid  material.  Bun- 
ton’s  ears  pricked  up  when  she  mentioned  White 
House  secrets. 

She  presented  such  evidence  as  diaries  of  their 
yearlong  affair,  and  a  telephone  answering  machine 
with  a  recording  of  Morris  asking  for  a  date,  Bunton 
said. 

She  spoke  several  times  to  Richard  Gooding,  a  for¬ 
mer  news  executive  at  the  Post  and  Daily  News. 
After  the  Star  signed  Rowlands  to  a“five-fig\ire”deal, 
Gooding  spent  time  with  her  in  Washington  verify¬ 
ing  her  account  of  the  yearlong  aftair,  which  took 
place  mostly  in  Morris’  suite  in  the  Jefferson  Hotel. 

But  her  words  weren’t  enough. 

“The  nail  we  needed  was  to  catch  her  together 
with  him.  Nobody  can  argue  with  a  picture,”  Bunton 
said.  So  the  Star  rented  a  room  with  a  patio  over¬ 
looking  Morris’  and  spent  eight  days  waiting  there 
for  Morris  to  call  Rowlands  for  a  date. 

The  still  and  video  photographers  got  the  shots 
Thursday,  Aug.  22,  a  week  before  the  convention, 
Bunton  said.  Pictures  show  the  pair  sitting  on  the 
balcony  in  bathrobes  in  dayligfit,  and  embracing  in 
the  dark.  Pictures  also  show  what  Bunton  said  was 

Rowlands  reading  Hillary  Rodham  Clinton’s  con¬ 
vention  speech. 

_  Entirely  by  coinci- 

and  pictures  were 

happened  to”be  just 
^  Demo- 

cratic  convention. 

“Was  it  serendipi- 
tous?  Absolutely.  The 
timing  couldn’t  have 

j  /  because  we  wanted  to 
1/  rain  on  Bill  Clinton’s 
I  P^r^de.  It  was  because  we 
I  /  wanted  to  sell  papers.  It 
I  /  wasn’t  political  venom.  It 
j  /  was  pure  journalistic 
/  greed.” 

/  went  publicity  hunting  in  the 
/  daily  press  —  a  practice  maga- 
HV  /  zines  and  TV  shows  often  use 
j  to  promote  big  stories. 


sidebar  to  Clinton. 

But  you  couldn’t  report  the  resignation  without 
mentioning  what  call  girl  Sherrie  Rowlands  told  the 
Star. 

In  other  words,  whatever  the  mainstream  press 
thought  of  the  Star's  methods,  Morris’  resignation 
forced  the  story  to  the  top  of  the  nation’s  news 
agenda  —  including  in  the  Tribune,  which  refused 
to  run  the  story  a  day  before. 

For  the  president,  the  timing  could  not  have  been 
worse.  For  the  Star,  it  couldn’t  have  been  better. 

Widely  dismissed  among  mainstream  papers  as  a 
source  of  bizarre  and  questionable  journalism, 
notably  checkbook  journalism,  the  Star  had 
achieved  its  goal.  It  was  mentioned  everywhere. 

How  the  scandal  evolved  —  from  call  girl  to 
supermarket  tabloid  to  mainstream  press  to  break¬ 
ing  news  —  refocused  attention  on  a  growing  jour¬ 
nalistic  phenomenon  in  the  last  few  years:  the 
tabloidization  of  mainstream  newspapers. 

It  came  into  focus  four  years  ago  when  the  Star 
paid  Gennifer  Flowers  to  recount  her  affair  with 
Clinton,  then  the  Arkansas  governor  and  a  Wliite 
House  hopeful. 

The  latest  example  dramatically  underscores  that 
journalism  remains  an  inexact  craft,  especially  in  the 
context  of  selling  newspapers,  and  standards  vary 
considerably. 

Still,  more  than  a  week  after  the  Star  story 
broke,  neither  Morris  nor  anybody  else  had  either 
denied  or  refuted  it. 

^  ^  Here’s  how  it  came 

M  about: 
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Rupert  Murdoch’s  Invisible  Hand 


a  former  news  executive  at  the  Post 
and  at  the  Daily  News. 

Star  editor  Phil  Bunton  helped  Mur¬ 
doch  launch  the  tabloid  and  worked 
as  a  news  executive  at  both  the  Her¬ 
ald  and  Post  before  returning  to  the 
Star. 

Post  editor  Ken  Chandler,  formerly 
assistant  editor  of  the  Star  and  editor 
of  the  Herald,  calls  Bunton  a  friend  of 
25  years. 

And  Star  President  Roger  Wood 
once  upon  a  time  edited  the  Post. 

And  Herald  editor  Andrew  Costello 
formerly  worked  under  Chandler  and 
alongside  Bunton. 

All  of  which  goes  to  show,  perhaps, 
that  great  tabloid  minds  often  think 
alike.  —  George  Garneau 


on  all  three  tabloids  have  long  ties  as 
former  colleagues  in  Murdoch's 
sprawling  global  media  empire.  And 
those  links  helped  the  supermarket 
tabloid  “place”  the  story  in  the  two 
mainstream  tabloids  to  promote  sales, 
just  as  the  Star  was  about  to  hit 
supermaiket  checkout  lanes  across 
the  country  two  weeks  ago. 

It  was  that  familiarity  —  plus  the 
evidence  supporting  the  story  and  the 
supermarket  tabloid’s  growing  track 
record  of  credibility  on  such  stories 
—  that  convinced  the  mainstream 
tabs  to  run  with  the  story,  even 
though  the  Star  paid  Virginia  prosti¬ 
tute  Sherrie  Rowland  “five  figures”  to 
tell  on  Morris. 

The  reporter,  Richard  Gooding,  was 


Rupert  Murdoch  had 

absolutely  nothing  to  do  with  the 
scandalous  tale  of  former  presidential 
adviser  Dick  Morris,  but  the  Australian- 
born  media  mogul’s  footprints  were 
all  over  it. 

The  story  was  reported  by  Star 
magazine,  the  supermarket  tabloid 
founded  by  Murdoch  in  1974  and  sold 
by  his  News  Corp.  in  1980  to  what  is 
now  called  American  Media  Inc. 

The  sordid  tale  was  first  reported  in 
the  mainstream  press  by  two  strug¬ 
gling  big<ity  tabloids:  the  New  York 
Post,  a  Murdoch  property,  and  the 
Boston  Herald,  which  Murdoch  sold 
in  1994  to  comply  with  federal  cross¬ 
ownership  rules. 

The  journalists  involved  in  the  story 


illion  copies  a  week  and  sells  Next  came  the 
er  price  of  $1.39. They  come  New  York  Post, 
lay  but  don’t  get  distributed  whose  conserva- 

tive  editorials  and 
ctive  “placement”  in  the  daily  partisan  journal- 
ased  on  its  experience  four  ism  under  Rupert  H 
;d  a  press  conference  for  Gen-  Murdoch  made  it  B 
:ize  an  upcoming  story  about  “a  sure  thing,”  said  r 
ill  Clinton.  The  event  became  Bunton,  himself  a 

d  diverted  attention  from  the  former  Post  execu-  i^^B 

nton.  tive.  }  ) 

;moon,  the  day  before  Clin-  He  hit  the  jack-  i 

ceptance  speech,  the  Star  pot,  as  they  played  j  :  '  ^ 

m  impact,  the  Chicago  Tri-  the  story  with  i  \  .  \  i 

er  in  the  Democratic  conven-  gusto, even  running  ^  %  \  JI  , 

the  rewrite  with  a  I 
From  Jack  Fuller,  president  reporter’s  byline.  k 
and  CEO,  and  several  editors  For  extra  play, 
down  the  ladder,  gave  no  firm  Bunton  offered  the 

answer  on  whether  the  Tri-  story  to  the  Bostoii  - 

bune  would  run  the  story.  Herald,  where  he  Richard  Gooding,  former  news 

despite  threats  to  take  it  to  once  worked  as  executive  at  the  New  York 

the  riv^  Chicago  Sun-Times,  Sunday  editor.  Post  and  New  York  Daily 

Bunton  said.  When  it  was  News,  wrote  the  Morris 

The  Tribune  questioned  done,  Bunton  expose  for  the  Star, 
whether  Morris  had  been  expressed  satis- 

interviewed  for  the  story —  faction  with  the  publicity,  despite  “some  sour  grapes, 
he  refused  —  and  whether  some  sniping,”  he  said  resentfully  about  news 
Rowlands  could  be  reached  reports  suggesting  the  Star  is  by  nature  inaccurate, 
for  questions  —  she  couldn’t  White  House  spokesman  Mike  McCurry  at  first 
by  order  of  the  Star.  advised  reporters  to  beware  of  the  source  of  the 

Next  offer  went  out  to  the  story. 

Wall  Street  Journal  —  whose  Morris’  resignation  statement  condemned  “the 
editorial  page  is  famously  crit-  sadistic  vitriol  of  yellow  journalism”  and  he  vowed 
ical  of  Clinton.  never  to  respond  to  the  allegations. 

The  Star  faxed  the  story  to  The  New  York  Times  gave  the  story  better  play 
the  Journal,  but  got  a  simi-  than  it  gave  the  Gennifer  Flowers  story  four  years 
larly  cool  reception.  ago,  Bunton  said  gleefully. 

“I’ve  never  known  it  to  be  If  the  Star's  account  was  false,  Morris  “would 
so  hard  to  give  away  such  a  still  be  in  the  White  House  suing  us  for  billions  of 
hot  story  to  a  newspaper,”  dollars,”  Bunton  said,  maintaining  the  tab  “did  noth- 
Bunton  said.  (See  Scandal  on  page  24) 


“I've  never  known  it  to  be  so 
hard  to  give  away  such  a  hot 
story  to  a  newspaper.” 

—  Phil  Bunton, 
editor,  the  Star 
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Web  sites. 

Digital  photography. 
Pagination  software. 
What  the  heck  ever 


happened  to  good  old 


ink  on  paper? 

Come  find  out  at  the 

AMERICA  WEST  NEWSPAPER  OPERATIONS  AND  TECHNOLOGY  TRADE  SHOW 

October  23-25  at  the  Reno  Hilton 


The  first  annual  America  West 
Conference  isn't  far  away,  so  make 
your  plans  to  attend  now.  Registration 
is  only  $50  for  newspaper  people. 

You'll  spend  three  days  meeting 
industry  leaders,  attending  information- 
packed  seminars,  and  seeing  the  latest 
advances  in  newspaper  technology. 

You'll  hear  Jim  Tunney,  one  of  the 
NFL's  premier  referees,  speak  on  what  it 
takes  to  be  a  leader;  Ed  Foreman, 
entrepreneur,  millionaire  and  former 
Congressman,  on  total  quality  man¬ 
agement;  David  Cole  on  pagination. 


gateway  to  the  future;  and  Tony 
Ridder  on  the  future  of  the  newspaper 
industry.  And  that's  just  the  beginning. 

America  West  is  a  version  of  the 
America  East  conference  that  news¬ 
paper  peopie  from  large  and  small 
papers  have  been  attending  for  30 
years.  It's  a  great  place  to  see 
colleagues  and  make  new  contacts, 
learn  how  other  papers  deal  with  the 
same  issues  you  face,  and  keep  up  on 
the  advances  in  the  industry. 

Nearly  100  vendors  will  be  there, 
including:  AccuWeather,  Inc.;  Digital 


Equipment;  Dynamic  Graphics,  Inc.; 
GMA;  Inland  Newspaper  Machinery 
Corp.;  Kansa  Corp.;  Metro  Creative 
Graphics;  Mitsubishi  Lithographic 
Presses;  Monotype  Systems,  Inc.;  Multi- 
Ad  Services,  Inc.;  Ovalstrapping;  Power 
Strap;  Rockwell  Graphic;  Western 
Lithotech;  and  Wifag  Press  Company. 


America  Vest 
Headquarters 


y  1225  8th  Street,  Suite  260 
Sacramento,  CA  95814 


CIRCULATION 


BY  M.L.  STEIN 


Accepting  The 
Single-copy  Buyer 

Newspapers  should  regard  sin-  pointed  out. 

gle-copy  buyers  as  making  a  lifestyle  Whatever  the  category,  McClatchy  newspapers 
choice  rather  than  launching  vast  are  out  to  cultivate  the  single<opy  buyer  and  gen- 
efforts  to  convert  them  to  sub-  erally  increase  this  revenue  source,  he  said, 

scribers,  a  circulation  expert  told  “Newspapers  with  good  single<opy  programs 


-Make  it  easier 
for  these  types 
of  readers  to 
continue  this 
habit  rather 
than  attempting 
to  con ret't  them 
to  home 
delirery 


Newspapers  should  regard  sin¬ 
gle-copy  buyers  as  making  a  lifestyle 
choice  rather  than  launching  vast 
efforts  to  convert  them  to  sub¬ 
scribers,  a  circulation  expert  told 

publishers. 

“Home  delivery  can  be  an  option,  but  we  should 
not  beat  them  over  the  head  with  it  if  they’re  com¬ 
fortable  as  a  six-  or  seven-day  planned  buyer,”  said 
Sacramento  Bee  circulation  manager  Dave  Wesley. 

Speaking  at  a  “Solving  the  Circulation  Puzzle” 
panel  at  the  annual  convention  of  the  California 

_ Newspaper  Publishers 

Association  in  Coronado, 
Calif., Wesley  cited  a 
Newspaper  Association  of 
America  study  completed 
earlier  this  year  showing  that 
single<opy  purchasers  do 
not  fit  the  stereotype 
assigned  them:  typically  male, 
unemployed,  uneducated  and 
“renters  who  drive  a  2()-year- 
old  car  when  it  runs.” 

Instead,  said  Wesley,  the 
vending  machine  or  outlet 
buyers  are  likely  to  be  home- 
owners,  married,  stock  market  investors,  educated 
(67%  have  attended  college)  and  long-term  resi¬ 
dents  of  their  communities. 

Building  on  this  data  and  a  study  of  California 
morning  papers  by  Western  Research,  McClatchy 
Newspapers  began  a  project  to  increase  circulation 
growth  of  which  single-copy  sales  was  a  part, 
according  to  Frank  Whittaker,  Sacramento  Bee 
president  and  general  manager,  who  led  the  chain’s 
circulation  task  force. 

“Planned”  buyers  —  individuals  who  buy  a  paper 
anywhere  from  one  day  to  seven  days  a  week  — 
account  for  the  bulk  of  single-copy  sales  (67%), 
Wesley  said. 

“These  are  regular  buyers  who  could  be  consid¬ 
ered  single<opy  subscribers,  but  on  their  own 
terms,”  he  explained.  “They  retain  control  over  fre¬ 
quency',  location  and  time  of  access.  Their  decision 
to  buy  one  paper  at  a  time  may  be  more  related  to 
lifestyle  than  economic  reasons.” 

The  two  other  kinds  of  one-copy  buyers  are 
the  “utility  ”  or  purpose  buyer  whose  purchase  is 
usually  advertising,  sports  or  stock  market-related, 
and  the  “headline”  buyer,  who  is  drawn  to  a  major 
news  story  or  a  photo  above  the  fold,  Wesley 


pointed  out. 

Whatever  the  category,  McClatchy  newspapers 
are  out  to  cultivate  the  single<opy  buyer  and  gen¬ 
erally  increase  this  revenue  source,  he  said. 

“Newspapers  with  good  single<opy  programs 
recognize  that  service  happens  before  the  sale 
with  the  idea  that  single-copy  buyers  make  a  fresh 
buying  decision  each  time  they  purchase  a  news- 
paper,”Wesley  stated. 

That’s  why,  he  continued,  it’s  important  to  main¬ 
tain  sufficient  outlets,  keep  equipment  clean  and  in 
good  woridng  condition,  display  attractive  and 
timely  rack  cards,  maintain  good  dealer  relation¬ 
ships,  and  distribute  “consistently  early  papers.” 

The  Bee  also  has  found  it  productive  to  co-pro- 
mote  with  retailers,  Wesley  continued.  In  one  case, 
the  paper  generated  $45,000  in  incremental  ad  rev¬ 
enue  through  a  promotion  with  Pepsi  while  adding 
27  new  permanent  retail  outlets.  Another  tie-in 
with  Burger  King  resulted  in  selling  over  20  papers 
a  day  at  17  of  the  drive-in  restaurants. 

Wesley  cautioned,  however,  that  single-copy  buy¬ 
ers  are  “price-sensitive”  and  newspapers  must  be 
creative  in  their  marketing  and  pricing  strategies 

“We  need  to  value  single-copy  buyers, “Wesley 
summed  up.  “They’re  important  to  us  and  impor¬ 
tant  to  advertisers.  We  must  do  a  better  job  of  mar¬ 
keting  to  them  and  educating  advertisers  about 
their  value.” 

Whittaker  said  the  intra-paper  effort  at 
McClatchy  was  generally  predicated  on  the  notion 
that,  “Our  circulation  systems  are  probably  the 
most  archaic  of  anything  at  our  papers.  They  do  a 
great  job  of  handling  transactions,  but  they  do  a 
lousy  job  of  building  audience  data  and  providing 
management  information  that  leads  to  new  ideas.” 

But,  the  speaker  said,  he  also  is  convinced  that 
circulation  departments  feel  they  are  underutilized, 
knowing  they  can  deliver  new  products,  niche  or 
otherwise,  and  can  be  a  bigger  player  in  the  over¬ 
all  marketing  of  the  newspaper. 

To  initiate  the  new  plan  to  increa.se  circulation 
growth,  the  McClatchy  task  force  picked  the 
Modesto  Bee  as  a  starting  point.  If  the  experiment 
proved  successful  there,  it  will  be  transplanted  to 
the  group’s  other  papers,  Whittaker  said. 

“Tliere  is  a  whirlwind  of  activity  going  on  in 
Modesto  right  now  and  I  have  no  doubt  that  a  lot 
of  these  ideas  are  going  to  pay  off,”  he  added. 

Discussing  overall  efforts  to  boost  sales,  another 
task  force  member,  Chris  Blair,  circulation  director 
of  the  Tri-City  Herald  in  Washington,  said  the 
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weakest  link  the  team  found  in  circula¬ 
tion  marketing  strategies  was  customer 
outreach. 

“Cultivating  customer  relationships 
and  creating  an  image  that  increases 
perceived  value  are  essential  compo¬ 
nents  to  marketing  before  the  sell  is 
ever  made,”  Blaser  said.  “It  is  important 
that  we  gather  more  information  about 
our  nonreaders  and  their  needs  to  suc¬ 
cessfully  penetrate  more  advertiser- 
desirable,  targeted,  markets.” 

The  most  essential  part  of  this 
process,  he  contended,  is  learning  who 
are  the  readers  and  nonreaders,  probing 
their  needs  and  developing  a  plan  to 
meet  those  needs. 

Requiring  special  attention  by  ail 
newspapers,  Blaser  said,  are  the  margin- 

Ws  important  to 
maintain  sufficient 
outlets,  keep  equipment 
clean  and  in  good 
working  condition, 
display  attractive  and 
timely  rack  cards, 
maintain  good  dealer 
relationships,  and 
distribute  consistently 
early  papers 

al  subscribers,  “shadowy  figures  who 
wash  through  our  customer  base, 
adding  points  to  our  chum  percentage 
and  dollars  to  our  discount  expenses. 
They  do  not  perceive  enough  value  in 
our  product  to  pay  full  price  and  cycle 
in  and  out  of  our  subscriber  base 
depending  on  what  ‘deal’  we  might  be 
offering  them.” 

Newspapers  must  find  who  these 
people  are  and  determine  whether 
they’re  worth  what  they  cost  in  dis¬ 
counting  and  chum,  Blaser  advised. 

The  team’s  news  side  member,  Fresno 
Bee  executive  editor  Keith  Moyer,  said 
part  of  the  team’s  woik  consisted  of 
combing  the  country’s  newspapers  for 
new  and  interesting  content  ideas  that 
help  drive  circulation.The  papers 
included  the  Augusta  (Ga.)  Chronicle, 
Fort  Wayne,  Ind.,  News-Sentinel,  Chicago 
Tribune,  Riverside,  Calif.,  Press- 
Enterprise,  Roanoke  (Va.)  Times, 
Buffalo  News  and  the  Duluth  (Minn.) 


News-Tribune. 

The  latter,  Moyer  said,  started  some¬ 
thing  called  “Fridge  Art”  in  which  kids 
are  asked  to  send  in  examples  of  their 
artwork,  which  are  spotlighted  by  the 
paper. 

The  Sentinel,  he  said,  came  up  with 
the  idea  of  “craft-wrap  jackets”  featuring 
a  story  and  photos  not  in  the  newspa¬ 
per’s  other  coverage  of  a  visit  by  the 
U.S.  Olympic  volleyball  team.The  jacket 
wrapped  the  entire  paper  and  was  dis¬ 
tributed  at  a  tournament  by  corporate 
sponsors  who  bought  and  distributed 
the  papers  as  a  benefit  of  the  admission 
price. 

Many  fans  used  the  back  of  the  jacket 
to  get  players’  autographs  and  sales 
were  bumped  up  by  2, (XX)  copies, 

Moyer  said. 

The  Press-Enterprise  involved  readers 
by  inviting  them  to  send  their  favorite 
pictures  of  two  different  events  in  their 
lives,  which  led  to  one  layout  of  shots  of 
dads  and  kids  headed,  “The  Look  of 
Love.” 

Not  to  be  outdone,  his  own  paper, 
Moyer  related,  got  readers  to  sell  the 
Bee  to  help  a  children’s  hospital,  an 
event  that  drew  more  than  2,000  volun¬ 
teers  hawking  the  daily.  The  effort 
raised  more  than  $100,000  for  the  hos¬ 
pital  and  lifted  circulation  by  132,000  in 
a  single  day. 

The  Bee,  the  editor  noted,  beefed  up 
the  pnimotion  with  an  eight-page  sec¬ 
tion  of  which  four  pages  featured  the 
hospital  staff  and  patients  while  the 
remaining  four  were  filled  with  money¬ 
saving  coupons. 

The  team’s  mission,  Whittaker  said, 
was  to  “set  our  sights  single-mindedly 
on  looking  for  circulation  growth,  albeit 
at  acceptable  cost.” 


NAA  Seeks  Views 
On  Audit  Rules 

The  newspaper  association  of 

America  has  asked  member  publish¬ 
ers  to  declare  positions  on  whether 
Audit  Bureau  of  Circulations  pricing 
mles  should  be  expanded  or  maintained 
as  currently  written. 

The  key  issue  is  pricing  flexibility  for 
subscriptions,  said  NAA  president  and 
CEO  John  F.  Sturm. 

“Newspapers  are,  of  course,  entitled 
to  price  as  they  individuaUy  decide,  but 
use  of  some  pricing  formulas  may  cause 


circulation  not  to  be  counted  as  ‘paid,’  ” 
under  current  ABC  rules,  Sturm 
explained  in  a  letter  to  publishers. 

Newspaper  companies  have  come 
out  both  for  and  against  expanding  the 
existing  guidelines. 

“Newspapers  need  pricing  flexibility’ 
to  serve  their  customers  and  remain 
competitive  with  other  media,”  said 
Richard  D.  Gottlieb,  president  and  CEO 
of  Lee  Enterprises. 

“We  need  the  ability  to  market  by 
both  product  and  basic  price  to  differ¬ 
ent  newspaper  constituencies,  such  as 
university  students,  senior  citizens,  vaca¬ 
tion  or  retirement  communities,  isolated 
suburban  areas,  or  simply  to  areas  that 
will  pay  more,  or  less,”  he  maintained. 

Meanwhile,  Grover  J.  Friend,  presi¬ 
dent  of  Calkins  Newspapers,  argued 
that  changing  the  rules  would  damage 
newspapers’  credibility’  with  advertis¬ 
ers. 

“Newspapers  need  only’  to  look  at 
their  plunging  average  rate  per  inch  to 
see  what  ‘pricing  flexibility’  for  its 
•advertisers  has  meant,”  he  said. 


Tired 

of  giving  up 
more  andmore 
of.tjie  . 
advertising  pie 
to  yqur 

compMitors?  | 

Only  the  best  trained  and  supported  j 
"army"  will  prevail  when  the  going  is  j 
tough.  How  does  your  sales  staff 
stack  up? 

Make  a  difference  with  i 

back-to-the-basics  training  that 
teaches  salespeople  how  to  Ask  the  i 

Right  Questions,  Get  the  Right 
i  Answers.  Reinforce  needs.  Get  a  ; 
Commitment.  Handle  Objections. 
Offer  AssurarKe.  Conclude  the 
Contact  And  so  on. 

Call  today  for  more  information: 

1-770-569-1860 

A.  ice  Snow  Assocktcs  -  Atlmk 

Celebrating  our  1 9th  year  of  serving  the 
newsfiaper  industry. 
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COMPILED  BY  IAN  E.  ANDERSON 


JEANIE 

ESYAMtr,  director 
of  classified  adver¬ 
tising  at 
Philadelphia 
Newspapers  Inc., 
has  assumed  the 
additional  role  of 
director  of  online 
advertising. 


MAN,  39,  editor  at 
the  Herscher  (Ill.) 
Press  and  Reddick- 
Essex(M^ 

Courier,  has  been 
promoted  to  city 
editor  at  the 
Streator,  Ill.,  Times- 
Press.  All  three 
newspapers  are  owned  by  Star 
Newspapers,  Dwight,  Ill. 

MfON  HMtABAL,  city  editor  in  Streator, 
was  named  to  the  newly  created  position 
of  news  editor. 


ROBERT  C  O’LEARY 


GUY  BEASLEY,  publisher  of  the 
Florida  properties  of  American  Publishing 
Co.,  including  the  daily  New  Smyrna 
Beach  Observer,  has  been  appointed 
publisher  of  Dothan  Progress  Dd., 
Dothan,  Ala. 

Earlier,  he  was  maiketing  director  of 
Central  Wisconsin  Newspapers  and  gen¬ 
eral  sales  manager  of  New  Chief 
Publishing  Group,  Winter  Haven,  Fla. 


MARIA  FORASnERO,  editor  at  the 
North  Syracuse  (N.Y.)  Star-News,  has 
been  appointed  managing  editor  of  Eagle 
Newspapers,  a  group  of  12  weeklies  with 
paid  circulation  of  40,000  in 
Baldwinsville,  N.Y 

TODD  FIELDING,who  had  previ¬ 
ous!)'  been  the  editor  at  the  Brockport 
(N.Y.)  Post,  was  named  editor  in  North 
Syracuse. 

ALI HOUTZAPPLE  was  appointed  to 
the  position  of  editor  of  the  Liverpool, 
NN.,Revieu’. 

HELEN  MacDONALD  becomes  edi¬ 
tor  at  the  Skaneateles  (N.Y.)  Press  and 
Marcellus  (N.Y.)  Observer. 

PETE  ANDERSON,  a  correspondent 
for  Denton  Publications  in 
Elizabethtown,  N.Y,  and  editor  for 
Adirondack  Sportsman,  was  named  edi¬ 
tor  of  the  Chittenango-Bridgeport  (N.Y.) 
Times. 

RICH  PETRHLO,  associate  editor  at 
the  Little  Falls,  NN.,  Evening  Times,  was 
appointed  editor  at  the  Canastota  (N.Y.) 
Bee-Joumal. 

REBECCA  SERNETT,  a  1996  gradu¬ 
ate  of  Syracuse  University’s  Newhouse 
School  of  Public  Communications,  was 
named  editor  of  the  Baldwinsville 
Messenger. 


ROBERT  C  O’LEARY,  senior  vice  pres¬ 
ident  of  operations  for  Cox 
Communications  Inc., Atlanta,  has  been 
named  senior  vice  president  and  chief 
financial  officer  for  parent  Cox 
Enterprises  Inc. 

He  succeeds  JOHN  R.  DILLON,  who 
will  retire  at  year-end. 


KIMBERLY  D.  Rfdf,  who  served  as  a 
noncommissioned  U.S.  Army  public 
affairs  officer  inTlizla,  Bosnia- 
Herzegovina,  has  been  named  general 
manager/editor  at  the  Spencer  Magnet, 
Taylorsville,  Ky. 

In  Bosnia-Herzegovina,  she  coordinated 
media  coverage  for  visitors  to  the  U.S. 
sector  in  northern  Bosnia.  Rich  also 
served  on  a  four-person  public  af^irs 
team  in  Dubrovnik,  Croatia,  and  was 
responsible  for  media  covering  the  site  of 
Commerce  Secretary  Ron  Brown’s  plane 
crash. 

Eariier,  Rich  was  general  manager/edi- 
tor  at  the  Mount  Vernon  (Ind.) 

Democrat  and  copy  editor  at  the 
Ykiz\y&hxovm,¥i!f., News-Enterprise.  All 
three  newspapers  are  owned  by 
Landmark  Community  Newspapers, 
Shelbyville,  Ky. 


RICHARD  A.S.  WILLIS,  a  veteran  of  23 
years  with  the  Financial  Times  PLC,  a 
Pearson  Co.,  has  been  named  Financial 
Times  Publications  Inc.’s  executive  vice 
president  for  the  Americas.  He  will  be 
responsible  for  the  Einancial  Times'  dis¬ 
tribution,  circulation  and  advertising  sales. 


WHY  MORGAN,  pubUsher  of  the 
Economist  in  North  America,  has  been 
appointed  publisher  of  the  Journal  of 
Commerce,  New  York. 

STANFORD  ERICKSON,  general 
manager  of  the  newspaper,  was  named 
to  the  newly  created  position  as  head  of 
the  magazine  division  of  Journal  of 
Commerce  Inc. 


JOHN  WINN  MILLER,  43,  city  editor  at 
the  Lexington  (Ky.)  Herald-Leader,  has 
been  promoted  to  executive  editor  and 
vice  president  of  the  Centre  Daily  Times 
in  State  College,  Pa.  Both  newspapers  are 
owned  by  Knight-Ridder  Inc.,  Miami. 


DIKKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daify  newspaper 
groups. 


UAYNE  EZELL,  52,  vice  president  for 
advertising  at  the  Boca  Raton,  Fla.,  Ams, 
has  been  named  publisher  of  News  Chief 
Publishing  Group,  Winter  Haven,  Fla. 


CYNTHIA  L  SAVER,  managing  editor 
for  a  division  at  Adverceutics  Inc.,  Columbia, 
Md.,  has  been  appointed  corporate  edito¬ 
rial  and  production  director  at  Nursing 
Spectrum,  Barrington,  Dl. 


Lee  Dirks  Owen  Van  Essen 

123  E.  Marcy  St.,  Suite  207,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 
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Voice  to 
expand  reach 

The  village  voice  is  expanding  its 
distribution  into  nearby  Long  Island 
and  New  Jersey. 

A  Voice  spokeswoman  confirmed 
reports  that  New  York  City’s  venerable 
alternative  weekly  will  begin  publishing 
special  editions  in  those  markets  some¬ 
time  next  year. 

The  expansion  is  only  the  latest, 
aggressive  move  by  the  Voice  to  domi¬ 
nate  the  weekly  newspaper  business.  In 
recent  years,  its  parent  company  has 
snapped  up  alternative  publications  in 
Southern  California.  Last  spring,  the 
paper  started  circulating  free  in 
Manhattan,  giving  the  growing  New 
York  Press  and  other  comi^ctitors  a  run 
for  their  money. 

Columnist  defends 
herself  against 
'crappy'  reviewer 

A  STEAMED  CINDY  Adams  recently 
used  her  popular  Netv  Ybrk  Post 
column  to  defend  herself  against  a 
Hamptons  newspaper  writer  she  called 
“small-time,”  “crappy”  and  a“yutz  nobody 
heard  of.” 

The  legendary  gossip  columnist 
expressed  outrage  that  an  anonymous 
reviewer  for  Dan’s  Papers,  the 
Bridgehampton,  N.Y.-based  society 
paper  that  covers  the  tony  east  end  of 
Long  Island,  dared  skewer  her  in  print 
after  a  public  appearance. 

The  phantom  writer  accused  her  of 
being  late  to  the  event,  and  went  on  to 
say  she  was  no  longer  welcome  in  the 
Hamptons. 

Adams  devoted  her  entire  Post  col¬ 
umn  Aug.  4  to  blasting  her  critic. 

“An  assortment  of  nobody  writers 
have,  of  late,  released  their  bodily  fluid 
upon  me,”  she  started  off  “I’m  insulted 
—  but  only  that  they’re  such  small-time 
crappy  writers.” 

Adams  insisted  she  was  on  time  for 
her  speaking  engagement. 

The  columnist  mentioned  that  she’s 
personal  friends  with  Dan’s  Papers 
owner  Jerry  Finkelstein  and  its  editor 
and  publisher  Dan  Rattiner.  She  report¬ 
ed  that  Rattiner  apologized  for  running 
what  she  termed  a  “vivisection”  of  her 


lecture. 

“Jerry,  all  I  can  tell  you  is;  Man,  you 
got  some  reviewer  there,”  she  wrote. 

“Wliat  did  I  do  to  this  critic  of  yours? 

I  don’t  even  know  this  person.  I  don’t 
even  know  what  he/she/it  does  for  a  liv¬ 
ing.” 

When  contacted,  Rattiner  said  he  was 
actually  flattered  over  the  Adams  col¬ 
umn. 

“She’s  a  national  figure,  and  I  guess 
the  paper  is  an  important  force,”  he  said, 
noting  that  Dan’s  Papers  has  a  summer¬ 
time  readership  of  some  150,000. 

Rattiner  said  Adams  had  a  right  to 
defend  herself. 

“She  felt  she  was  attacked,  so  she 
lashed  back  out,”  he  commented. 

The  newspaperman,  who  didn’t  name 
the  offending  reviewer,  said  the  individ¬ 
ual  wasn’t  chastised  for  going  after 
Adams. 

Adams  didn’t  return  phone  calls. 

Earning  credit 
for  coverage 

Michigan  state  UNryTRSiTY  is 

giving  10  students  college  credit 
for  covering  the  Republican  and 
Democratic  political  conventions. 

The  reporters-in-training,  whose  sto¬ 
ries  will  run  in  Michigan  newspapers, 
receive  three  credits  each  for  their 
work. 

“This  course  is  an  invaluable  experi¬ 
ence  that  allows  students  to  see  the 
national  press  corps  at  work,  for  good 
or  ill,”  said  Berl  Schwartz,  adjunct  jour¬ 
nalism  professor  at  MSU  and  former 


Washington  bureau  chief  for  United 
Press  International. 

“But  more  than  that,  the  students  are 
competing  with  many  of  those  sea¬ 
soned  political  journalists  for  stories, 
and  they  are  learning  important  ‘tricks 
of  the  trade’  in  the  process.” 


Henry  P  SLANE, retired  chairman 
and  CEO  of  the  Peoria,  YLY.,  Journal 
Star,  has  aimounced  a  $10  million  grant 
to  Bradley  University. 

The  gift,  the  largest  ever  given  to  the 
central  Illinois  university  by  a  single 
individual,  will  be  used,  in  part,  to  sup¬ 
port  Bradley’s  communications  school, 
which  now  will  be  known  as  the  Henry 
Pindell  Slane  College  of  Communi¬ 
cations  and  Fine  Arts. 

A  portion  of  the  endowment  will  go 
toward  establishing  an  academic  chair 
and  a  scholarship  program. 


The  estate  of  Florence  Currier,  for¬ 
mer  dean  of  students  at  Bowling 
Green  State  University  in  Ohio,  has 
made  a  $500,000  gift  to  the  university. 

The  Florence  and  Jesse  Currier  Fund 
will  be  established  to  benefit  the  uni¬ 
versity’s  journalism  department,  which 
was  founded  by  the  late  Jesse  Currier.  A 
scholarship  program,  lectiuc  series  and 
special  pnjjects  will  be  created. 


Peoria  publisher 
gives  grant 


Ohio  j-school 
gets  big  grant 


the  most  experienced 
executive  recruiting  firm  in 
the  newspaper  industry 

Specialists  in  newspapers  and  broadcasting  for  two  decades. 
For  a  confidential  discussion,  call  847-991-6900 


INVERNESS,  ILLINOIS  60067-4732 
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\ew  twist  on  an 
oM  idea  helps 
newspapers 
bring  in  some 
new  revenue 


BY  LAURA  REINA 


that  the  average  advertiser  spends  about  $1,000  for 
12,500  notes.  Post-it  Note  Advertising  bills  the 
newspaper,  and  the  newspaper,  in  turn,  bills  the 
advertisers. 

The  company  is  not  yet  regularly  working  direct¬ 
ly  with  advertisers,  but  it  is  exploring  ways  to  work 
with  them  down  the  road.  The  company  would 
help  create  the  ads,  and  then  submit  them  to  the 
desired  newspapers.The  newspaper’s  earning 
potential  wouldn’t  be  diminished. 

“We ’ll  end  up  acting  as  an  agency,  and  we  ll  pay 
the  newspapers,”  Christman  said. 

3M  Corp.  prints  the  Post-it  Note  advertisements 
in  Mankato,  Mirm.Thcre  is  a  10-day  turnaround,  but 
in  some  instances,  it  may  take  longer.  3M  can  print 
and  deliver  the  ads  back  to  the  newspaper  in  less 
than  10  days  for  an  additional  charge,  said 
Christman. 

This  month,  the  company  will  be  launching  a 
site  on  the  World  Wide  Web,  that  will  feature  indus¬ 
try  profiles,  testimo- 
nials,  a  quarterly 
newsletter,  month-  / 
ly  updates,  and  I 

answers  to  fre-  I 

quently  asked  I  *  xUi 

questions.  I 

The  site  j 

also  include  f  B 

quarterly  calen-  f 
will  / 

explain  to 
advertisers 
when  they 
should  adver¬ 
tise,  and  an 
events  and 
ad  planner, 
which 
explains  ; 
how  to  j 
use  the  f 
Post-it  j , 

Notes,  /  i 


A  NEW  TWIST  on  an  old  idea  has  been 
designed  to  help  newspapers  bring  in 
new  revenue. 

Sunnyvale,  Calif.-based  Post-it  Note 
Advertising,  a  division  of  Wood 
Associates  Inc.,  and  a  registered  trademark  of  3M 
Corp.,  has  found  a  way  for  newspaper  advertisers 
to  appear  on  the  coveted  front  page. 

The  answer  lies  in  the  basic  “sticky  note,”  com¬ 
monly  found  in  offices  everywhere.  What  makes 
this  sticky  note  uncommon  is  the  advertisement 
that  appears  on  it. 

“Post-it  Note  Advertising  is 
the  solution  for  giving  adver- 
tisers  the  positioning  they 
want  in  a  maritet  with  dimin- 
ishing  newsprint  consump- 
tion,”  explained  Scott 
Christman,  director  of  the 
company’s  program. 

“Advertisements  are  sold 
on  the  front  or  back  of  the 
Post-it  Note,  which  is  then  actually  placed  on  the 
front  page  of  the  newspaper  by  the  carriers.” 

Christman  feels  Post-it  Note  Advertising  is  merely 
a  line  extension  of  preprints  designed  to  bring  in 
new  revenue  and  not  take  away  from  existing 
advertising. 

Christman’s  company  has  been  supplying  Post-it 
Note  Advertising  to  newspapers  for  about  a  year, 
but  it  was  actually  the  Boston  Globe  that  carried 
the  first  Post-it  Note  about  three  years  ago. 

There  are  presently  45  newspapers  in  the  U.S. 
using  the  Post-it  Note  Advertising  program,  and  85 
others  are  reportedly  considering  it.  Christman  is 
hoping  for  weeklies,  shoppers,  and  direct  mailers 
to  climb  aboard,  too. 

Realizing  newspapers  have  a  lot  of  projects 
going  on,  and  that  it  takes  time  to  develop  a  rate 
structure  and  sales  and  mariceting  materials  to 
attract  advertisers,  Post-it  Note  Advertising  does  all 
of  that  for  its  newspaper  clients. 

“We  make  it  easy  for  them  to  go  out  and  exe¬ 
cute  this  plan,”  Christman  said.  “We  develop  the 
actual  rate  card.  We  suggest  to  newspapers  how 
much  to  sell  this  for.  We  develop  a  rate  card  using 
their  own  language. 

“We  also  made  it  easy  to  submit  an  order  and 
have  a  quick  turnaround  for  the  advertiser,” 
explained  Christman. 

Presently,  the  newspapers  are  responsible  for 
selling  this  program  to  advertisers.  Christman  said 


Post-it  Note 

can  be  used  as  a  “sticky  note"  attached  totn^*^^ 
front  page  of  a  newspaper.  Reportedly,  45  newspapers 
are  testing  this  type  of  advertising. 
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and  when. 

Also  planned  for  1997  is  electronic 
ad  submission. 

Christman  hopes  ad  managers  will 
use  this  site  as  a  tutorial  for  their  sales¬ 
people. 

Gary  Garvey,  business  development 
manager  for  the  San  Francisco  News 
Agency,  said  his  newspapers  have  been 
using  the  Post-it  Note  Advertising  pro¬ 
gram  for  about  three  months,  and  of  the 
three  advertisers  that  have  used  it,  one 
(a  car  dealership)  has  gone  “great  guns,” 
and  has  had  excellent  results. 

“People  have  been  lined  up  before 
the  dealership  opens,”  Garvey  comment¬ 
ed. 

The  advertiser  did  four  zoned  drops, 
with  270,000  Post-it  ads  per  drop.The 
ad  offered  readers  the  opportunity  to 
buy  a  small  pick-up  truck  for  $88  a 
month. 

“The  salespeople  couldn’t  keep  up 
with  the  demand.They  sold  them  all 
that  day,”  said  Garvey. 

Garvey  said  the  program  hasn’t  been 
difficult  to  sell.Advertisers  must  buy  a 
minimum  of  100,000  Post-it  ads,  which 
is  a  $7,000  commitment. 

Response  has  been  very  positive,  too. 
Only  one  reader  has  complained:  When 
the  reader  pulled  the  ad  off  the  front 
page,  the  newspaper  ripped. 

Jandell  Herum,  retail  sales  manager 
for  the  Akron  (Ohio)  Beacon  Journal, 
said  that  her  paper  has  also  had  three 
advertisers  since  starting  with  the  pro¬ 
gram  a  couple  of  months  ago.  The 
biggest  success  has  been  with  Valvoline 
Oil,  who  has  had  “incredible  success” 
with  two,  62,500  Post-it  Note  drops, 
that  featured  a  $3-off  coupon. 

“They  increased  their  new  business 
by  42%, ”  said  Herum. 

But  the  two  oth(;r  advertisers,  a  pizza 
shop  and  furniture  store,  didn’t  achieve 
the  same  results,  probably  because  their 
drops  were  smaller  than  Valvoline’s,  she 
explained. 

Herum  said  this  program  has  brought 
in  enough  revenue  to  make  it  worth  the 
paper’s  while.  And  although  it  hasn’t  yet 
brought  in  the  revenue  she  anticipated, 
she  blames  that  on  the  lead  time  — 
advertisers  need  to  plan  ahead. 

“It’s  a  new  way  of  thinking,”  she  said. 

Herum  also  feels  the  Post-it  Note 
Advertising  program  is  a  great  way  to 
“break  through  all  of  the  clutter.” 

“Most  newsrooms  won’t  allow  ads  on 
the  front  page  —  this  is  a  great  way  to 
do  it,”  she  remarked. 


Ad  Targets 
Seagrams  For 
Flouting  Ad  Ban 

WHEN  THE  DISTILLER  Seagrams 
broke  a  voluntary  ban  against 
hard-liquor  advertising  on  TV  in  June, 
the  Center  For  Science  In  The  Public 
Interest  responded  by  placing  a  full- 
page  ad  in  the  New  York  Times. 

The  ad  called  on  Seagrams  CEO  Edgar 
Bronfman  Jr.  to  pull  his  ads  off  the  air 
and  invited  consumers  to  call  Bronfman 
and  express  their  concern  about  how 
the  ads  would  affect  children. 

George  Hacker,  director  of  alcohol 
policies  for  the  consumer  group,  said 
the  Times  was  the  first,  and  possibly 
only,  place  the  ad  has  run. 

Hacker  said  his  organization  chose 
the  Times  because  Bronfinan  and  his 
friends  read  it,  it  has  prominence,  and 
newspaper  ads  in  general  have  a  longer 
life. 

“A  New  York  Times  ad  has  legs.  That’s 
why  we  chose  that  medium,”  said 
Hacker. 


Parade 
In  Buffalo 

STARTING  SEPT. 8,  the  Buffalo  News 
began  carrying  Parade  and  react 
magazines,  bringing  the  magazines’  com¬ 
bined  circulation  to  36,529,500  in  325 
newspapers. 

By  Oct.  6,  five  additional  newspapers 
will  begin  distributing  Parade,  increas¬ 
ing  its  circulation  to  36,631,000.They 
are:  the  Corinth,  Miss.,  Daily 
Corinthian,  Cambridge,  Ohio,  Daily 
Jeffersonian,  Alexandria  (La.)  Daily 
Town  Talk,  Brookhaven,  Miss.,  Daily 
Leader,  and  San  Luis  Obispo,  Calif., 
Telegram-Tribune. 

Starting  Oct.  6,  Parade's  new  ad  rate 
is  $620,500  for  a  four-color  page  (up 
from  $612,500),  and  $502,200  for  black 
and  white. 

Car  Section  Bows 

The  PHILADELPHIA  DAILY  News 
has  introduced  Cruisin’  —  a  section 
dedicated  to  cars  and  what  they  reveal 
about  our  lives. 


Whether  you’re  running, 
skiing,  hiking  or  writing, 
if  you  use  GORE-TEX*  fabric 
correctly,  we’ll  all  feel 
comfortable. 

GORE-TEX*  fabric  is  the  original  waterproof/breathable 
fabric  that  revolutionized  the  outdoor  sjwrtswear  mar¬ 
ket,  and  it’s  now  used  in  many  industrial  and  medical 
applications,  too. 

GORE-TEX  should  never  stand  alone.  Always  use  it 
to  modify  a  noun,  such  as  GORE-TEX*  fabric,  GOteTEX* 
gloves,  GORE-TEX*  outerwear. 

Your  comfort  is  what  our  remarkable  fabric  is  all 
about.  So  please  keep  us  comfortable  by  using  our 
trademark  correctly. 

GORE-TEX*  is  a 

registered  trademark  of 
W.  L.  Gore  &  Associates,  Inc. 
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Scandal 

Continued  from  page  16 

ing  unethical.” 

He  defended  the  practice  of  paying 
sources  by  comparing  it  to  what  book 
publishers  do  when  they  essentially  buy 
the  stories  of  such  figures  as  Newt  Gin¬ 
grich  or  Colin  Powell. 

“There’s  still  the  onus  of  having  to 
prove  a  story,  and  we  did  that,  as  soundly 
as  the  Washington  Post  or  New  York 
Times,  except  we  paid,”  Bunton  said.  “It 
doesn’t  make  the  story  any  less  true,”  he 
continued. 

He  said  newspapers  and  TV  are 
becoming  tabloidized  because  it’s  getting 
harder  and  harder  to  sell  papers,  so  “you 
have  to  grab  readers  by  the  throat  and 
give  them  what  they  need,  not  what 
some  Harvard  grad  thinks  they  need.” 

CAUTION  AT  AP 

Darrell  Christian,  AP  managing  editor, 
said  the  wire  service  rousted  reporters 
out  of  bed  in  Chicago  and  Washington  in 
the  predawn  hours  Thursday  to  check 
into  the  Post's  account. 

But  no  news  moved  on  the  wire 
because,  “It  was  questions  about  the 
source  being  die  Star  tabloid,”  Christian 
said. 

“The  Star  is  known  for  a  reputation  of 
paying  for  information.  We  consider  that 
to  be  questionable  sourcing.  I  don’t 
think  we  have  ever,  or  ever  would,  take  a 
story  directly  out  of  the  supermarket 
tabloids." 

Only  when  sources  confirmed  the 
impiending  resignation  did  AP  move  a 
story,  about  noon. 

“It  might  be  a  story  if  you  know  it’s 
accurate,”  Christian  commented,  “but 
because  of  questionable  journalistic  prac¬ 
tices  of  the  tabloids,  you  don’t  know  if 
it’s  accurate.” 


CHECK  IT  OUT 

Jim  O’Shea,  Chicago  Tribune  deputy- 
managing  editor  for  news,  said  the  Star 
faxed  its  story,  including  an  “enhanced” 
photo,  and  wanted  a  commitment  to  run 
it  on  Page  One. 

The  Star  admitted  Morris  had  not 
been  interviewed  and  denied  the  Tri¬ 
bune  access  to  Rowlands. 

“I  told  them  we  were  going  to  check 
out  the  story  to  see  if  it  was  accurate,” 
O’Shea  said. 

“We  treated  it  as  we  treat  any  tip  and 
did  start  to  check  on  it. 

“Let’s  face  it,”  O’Shea  said,  “these 
papers  put  out  stories  about  people  from 
Mars  and  people  losing  42  pounds  in 
two  days.  No,  it’s  not  a  credible  news 
source.  We  check  out  far  more  credible 
sources.” 

WTien  told  the  New  York  Post  was 
going  with  it,  O’Shea  said  he  responded, 
“That’s  their  business.  We  don’t  operate 
like  that,  and  I  feel  very  comfortable  with 
that  and  would  do  it  again.” 

The  Tribune's  story,  headlined  “Key 
adviser  resigns  in  sex  scandal,”  barely 
mentioned  what  was  in  the  Star.  It  was 
“not  based  on  what  they  had  in  their 
paper.  We  just  don’t  put  that  stuff  in  the 
Tribune  without  checking  on  it,”  O’Shea 
said. 

Several  days  after  the  resignation  — 
and  no  denials  —  O’Shea  said  he  was 
“still  not  convinced”  of  the  story. 

What  if  Morris  had  not  quit? 

Without  talking  to  Rowlands,  he  said, 
“I’m  not  sure  there’s  much  of  a  story 
there ....  If  Morris  is  going  to  a  hotel 
with  a  hooker,  frankly  that’s  not  that 
interesting  to  me.  If  she’s  listening  to 
Morris  and  the  president  on  phone  con¬ 
versations  . . .  that  heightens  the  profile 
of  the  story.” 

The  Tribune  explained  itself  in  an  edi¬ 
torial  Aug.  31  in  which  it  asked.  Did  we 


shortchange  the  public  by  sitting  on  the 
story? 

Editorial  page  editor  Don  Wycliff 
wrote; 

“If  your  journalistic  standard  is  that 
anything  that  rides  the  winds  ought  to  be 
in  the  newspaper,  then  maybe  we  did. 
Our  notion,  however,  is  that  Tribune 
readers  expect  —  and  deserve  —  some¬ 
thing  better,  more  rigorous  and  exacting. 
An  old-fashioned  idea,  perhaps,  but  a 
sound  one.” 

Why  the  editorial?  According  to 
Wycliff,  a  lot  of  people  believe  newspa¬ 
pers  crave  nothing  but  smear  and  scan¬ 
dal,  “and  it’s  worth  pointing  out  that  that 
isn’t  the  only  thing  that  impels  us,  and 
we  don’t  yield  to  that,  and  there  are  val¬ 
ues  at  work  here.” 

Bunton,  of  the  Star,  defended  the 
accuracy  of  pictures,  explaining  that  a 
video  image  taken  at  night  was  enhanced 
to  bring  out  Morris’  face.  He  said  the  Star 
tried  repeatedly  to  contact  Morris,  who 
hung  up  when  he  discovered  who  was 
on  the  line  and  refused  to  return  other 
calls.  Bunton  also  defended  shielding 
Rowlands  on  the  grounds  of  protecting 
future  revelations  for  the  Star,  which 
allowed  her  to  appear  for  pay  on  “Hard 
Copy.” 

Wall  Street  Journal  editor  Robert  Bart¬ 
ley  did  not  return  phone  calls  to  discuss 
his  close  encounter  with  a  supermarket 
tabloid. 

PRINT  IT 

“When  you  have  a  story  where  a 
senior  adviser  to  the  president  is  allow¬ 
ing  a  hooker  to  eavesdrop  on  phone 
conversations  with  the  president,  that’s  a 
valid  news  story,”  said  New  York  Post  edi¬ 
tor  Ken  Chandler.  “Those  who  don’t 
think  it’s  a  valid  news  story  may  be  in  the 
wrong  business.” 

After  reading  the  story  and  discussing 


Media  Break,  Media  Make 


AS  A  POLITICAL  adviser,  Dick  Morris  made  his  living 
manipulating  the  press  and  public  for  the  gain  of  his 
clients.  Republicans  and  Democrats. 

He  was  forced  to  resign  two  week  ago  after  the  super- 
maiket  tabloid  Star  disclosed  his  yearlong  affair  with  a  call 
girl.  The  story,  for  which  she  was  paid,  included  kinky  sex 
and  breaches  in  confidentiality  with  the  president. 

Morris  may  be  down,  but  he’s  not  out  —  not  out  of  the 
media,  anyway.  Quite  the  opposite. 

Unknown  to  his  employers  on  the  Clinton  campaign,  he 
signed  a  deal  with  Random  House  five  months  ago  to 
write  about  his  role  in  the  campaign,  the  New  York  Times 
reported  Sept.  6. 

When  the  scandal  broke,  under  terms  of  an  escape 
clause,  Morris  actually  solicited  higher  bids  from  other  pub¬ 


lishers,  but  went  back  to  Random  House  for  a  revised  $2.6 
million  contract. 

Unnamed  White  House  sources  suggested  the  earlier 
contract  violated  disclosure  regulations. 

While  the  book  won’t  cover  the  scandal.  Random  House 
chief  Harold  Evans  remarked,  “If  we  didn’t  publish  books 
by  people  who  had  illicit  sex,  we  would  be  out  of  busi¬ 
ness.” 

A  day  earlier,  the  Times'  Maureen  Down  reported  Morris 
had  pitched  himself  to  CBS  as  a  political  commentator,  a 
role  the  network  was  discussing. 

Meanwhile,  more  is  coming  from  the  Star  on  Morris:  an 
out-of-wedlock  child  bom  to  a  former  girlfriend. 

Stay  tuned  to  your  nearest  media  outlet  for  more. 

—  George  Garneau 
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the  Star's  evidence  with  editors,  Chan¬ 
dler  “was  convinced  it  was  true,  and 
nothing  that  has  happened  after  it  was 
published  has  shown  otherwise.” 

Part  of  his  “comfort  factor”  with  the 
story  stemmed  from  a  25-year  relation¬ 
ship  with  Bunton,  and  work  experience 
with  Gcxxling. 

“We  weren’t  dealing  with  unknown 
individuals,”  Chandler  said.  “I  know  the 
people  at  Star  magazine  and  in  stories 
such  as  this  —  they  have  a  very  good 
track  record.  And  this  story  was  well 
researched.” 

Did  the  timing  give  him  pause?  “It  was 
a  good  story  any  day  of  the  week,”  Chan¬ 
dler  said. 

Likewise,  he  denied  the  Post's  conser¬ 
vative  politics  played  any  role  in  the  deci¬ 
sion. 

To  papers  that  turned  the  story  down. 
Chandler  said,“l  think  they  don’t  know  a 
good  story  when  it  stares  them  in  the 
face  ....  If  I’d  passed  on  a  story  like  that. 
I’d  have  been  mortified  the  next  day  if  an 
out-of-town  paper  had  come  along  and 
stolen  it.” 

WITH  COMPROMISE 

The  Boston  Herald  compromised.  It 
ran  the  story  but  downplayed  it  consid¬ 
erably. 

Editor  Andrew  Costello  evaluated  the 
story  positively,  discussed  it  with  staff  — 
including  reporters  at  the  convention 
who  found  Clinton  staffers  taking  it  seri¬ 
ously  —  and  put  it  on  the  gossip  page, 
following  five  pages  of  convention  cov¬ 
erage. 

He  reasoned  that  Page  6,  with  less 
stringent  standards  than  straight  news, 
was  a  “context”  more  befitting  the  story’s 
supermarket  tabloid  origin. 

But  he  generally  defended  his  super¬ 
market  brethren. 

Echoing  an  opinion  shared  by  a  grow¬ 
ing  number  of  editors  around  the  coun¬ 
try,  Costello  ,said  some  supermarket  tabs 
have  developed  a  credible  record  on 
such  national  stories  as  William  Kennedy 
Smith,  O.J.  Simpson  and  Gennifer  Flowers 
—  despite  the  practice  of  paying 
sources. 

“Quite  frankly,”  Costello  said,  “there’s  a 
little  bit  of  prejudice  going  on.” 

The  irony,  he  said,  is  that  most  papers 
reported  the  gist  of  the  Star  story  the 
next  day  to  explain  Morris’  resignation 
“because  they  had  to  use  it  and  couldn’t 
check  it  out.” 

“  To  say  we  were  justified  in  using  it 
the  next  day  and  not  the  first  is  a  lot  of 
baloney.  If  it’s  not  true  the  first  day,  then 
what  makes  it  true  the  next  day?” 

Costello  predicted  that  mainstream 
press  attitudes  about  the  supermaritet 


tabloids  will  continue  to  change,  but 
denied  that  the  growing  crossover  of 
coverage  would  degrade  mainstream 
standards. 

“We  don’t  have  to  employ  their  stan¬ 
dards,  but  ignoring  them  doesn’t  make 
the  story  any  less  true,”  Costello  said,  sug¬ 
gesting  a  nexus. 

“It’s  presumptuous  for  editors  to  say, 
‘Readers  shouldn’t  be  presented  this  infor¬ 
mation  because  it  comes  from  a  super¬ 
market  tabloid.’... What  you’re  doing  is 
censoring  the  truth  from  readers,  and 
you’re  printing  it  the  second  day.  ” 

Readers,  he  said,  are  intelligent  enouglt 
to  judge  the  sources  for  themselves. 

ONE  OBSERVATION 

Nancy  Woodhull,  a  former  news  editor 
and  now  executive  director  of  the  Free¬ 
dom  Forum  Media  Studies  Center  in 
New  York,  called  the  Chicago  Tribune 
“very  responsible”  for  holding  the  story 
pending  confirmation.  “That’s  what  we 
should  be  doing.” 

In  light  of  the  suspicious  timing,  the 
Tribune  wisely  moved  cautiously 
because  of  the  obvious  effect  on  Clin¬ 
ton’s  campaign. 

“Obviously,  the  Post  didn’t  have  that 
concern  and  rushed  out  the  door  with  it 
and  put  it  on  the  rest  of  the  nation’s 
agenda,”  she  said,  adding  that  the  New 
York  tab  is  “not  playing  by  the  same  rules 
as  other  news  organizations.” 

Had  Morris  not  resigned,  however,  “I 
don’t  think  the  mainstream  press  would 
have  jumped  on  it  the  way  they  did 
because  they  have  been  criticized  for  let¬ 
ting  the  tabloids  lead  them  in  the  past,” 
Woodhull  said. 

But  such  ethical  concerns  will  only 
increase,  she  predicted,  as  new  kinds  of 
news  outlets  erode  the  gatekeeper  role 
the  mainstream  media  play.  With  talk 
radio  and  the  Internet  helping  to  set  the 
information  agenda,“once  it  becomes  the 
talk  of  the  country,  the  mainstream  press 
has  to  help  the  countiy'  deal  with  it.  So 
when  your  repeat  something  put  out  by 
less-than-mainstream  outlets,  your  respon¬ 
sibility  is  helping  people  understand 
where  truth  begins  and  understanding  it. 
It  used  to  be  the  press  was  the  only  gate¬ 
keeper.  We  aren’t  anymore.” 

GOOO  BUSINESS 

The  story'  has  worked  well  for  the 
Star  so  far.  Bunton  said  sales  were  run¬ 
ning  20%  to  25%  ahead  of  the  week  ear¬ 
lier. 

And  by  Friday,  Sept.  6,  the  Neu>  York 
Post  was  teasing  the  next  installment  in 
the  Star,  incredible  revelations  about 
Morris’  love  child  by  a  former  extramari¬ 
tal  girlfriend. 


N.Y.  Post  Offers 
Free  Sunday  Paper 
In  Home  Delivery 

HE  NEW  YORK  Post  has  created  a 
home  delivery  promotion  that  offers 
readers  delivery  of  the  newspaper  for 
the  entire  week. 

The  cost  for  six  days  of  home  delivery 
in  the  New  York  metro  area  is  $2.99  and 
the  Sunday  paper  is  delivered  free.  The 
offer  expires  in  mid-November. 

Village  Voice 
Owner 
Backs  Mayor 

Leonard  stern,  owner  of  that 

bastion  of  leftism,  the  Village  Voice, 
has  shown  up  on  a  list  of  supporters  of 
New  York  City’s  Republican  Mayor 
Rudolph  W.  Giuliani,  according  to  news 
reports.  Newspaper  proprietors  hold¬ 
ing  conservative  political  views,  or  giving 
money  to  right-wing  causes  and  cam¬ 
paigns,  aren’t  unheard  of.  But  this  is  the 
Voice,  whose  reason  for  being  is  spread¬ 
ing  the  liberal  gospel. 

The  Neu'  York  Post  first  reported  on 
Stem’s  support  of  Giuliani  —  quick  to 
point  out  that  the  Voice  “bashes  the 
mayor  on  a  weekly  basis.” 

When  the  daily  contacted  Stem,  he 
denied  knowing  he  was  on  a  committee 
called  “Friends  of  Rudy  Giuliani.”  Later,  he 
called  back  to  confirm  that  his  wife  had 
indeed  made  a  donation  and  had  agreed 
to  be  on  the  committee. 

“I  didn’t  know  anything  about  it;  it’s 
her  business,”  Stem  said.  “The  husband 
doesn’t  always  know  what  the  wife  is 
doing.” 

Scripps 
A  Partner 
In  Travel  Mag 

The  E.W  scripps  Co.  is  now  a  part¬ 
ner  in  the  interactive  travel  maga¬ 
zine  Destination  Florida. 

One  of  the  most  popular  online  travel 
sites  with  over  5  million  visitors  to  date, 
Destination  Florida’s  content  is  provided 
by  Knight-Ridder  Inc.  and  Tribune  Co. 
The  site  —  at  http://www.goflorida.com 
—  has  been  up  since  last  January. 

Scripps  will  be  involved  in  content, 
marketing  and  sales  in  the  six  Florida 
markets  where  the  company  owns 
media. 
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NEWS  TECH 


Publishing  System 
Installations 


DIGITAL  EQUIPMENT  CXIRP. 

Maynard,  Mass. 

DewarView  editorial  pagination  system  (80 
workstations)  for  the  Post-Tribune,  Gary,  Ind., 
where  it  replaces  at  13-year-old  Atex  system.  (Atex 
and  Dewar  are  now  Sysdeco  Group  businesses.) 
Larry  Mellman,  technology  director  in  Gary,  said 
the  selection  was  made  after  what  he  described  as 
“the  success  of  the  DEC/DewarView  installation  at 
the  Wichita  Eaglet  another  Knight-Ridder  paper. 

CE  ENGINEERING 
PUBLISHING  SYSTEMS  INC 
Loomis,  Calif. 

Replacement  of  all  editorial  computer  terminals 
at  the  Cairns  Post,  Queensland,  Australia,  with 
Decade  software  for  PCs  and/or  Macintosh  com¬ 
puters. 

JOHN  JULIANO 
COMPUTER  SERVICES  CO. 

Decatur,  Ga. 

Atan  HTML2  in  live  daily  production  at  the  Law 
Journal  Extra  (http://www.ljx.com).  Running  on  a 
Macintosh,  the  product  reads  and  executes  Atex 
maikup  commands  and  formats,  converting  them 
to  Hypertext  Maikup  Language. 

Pages  are  then  assembled,  with  graphics  and 
photos  in  place,  and  uploaded  onto  the  World  Wide 
Web. 

SOFTWARE  CONSULTING  SERVICES 
Nazareth,  Pa. 

AdMax  for  Guy  Gannett  Communications’ 
Central  Maine  Morning  Senrtne/,  Waterville,  and 
Kennebec yoMrm*/,  Augusta;  Strategic  Mapping  for 
New  York’s  Village  Voice,  Layout-8000  and 
SCS/Track  at  Florida  Today,  Melbourne; 
SCS/Circulation  at  the  Albany  (Ga.)  Herald. 

SCANGRAPHIC  PREPRESS  TECHNOLOGY 
Wedel,  Germany 

ISGl  and  alia  System  Partner,  subsidiaries  of  this 
IPA  Group  company,  were  contracted  to  provide  a 
$33.5  million  front-end  system  for  RB  Presse-Data 
group,  which  is  responsible  for  electronic  informa¬ 
tion  processing  for  the  large  Duesseldorf  dailies 
Rheinische  Post  (29  local  daily  editions  with  total 
circulation  exceeding  400,000)  and  Westdeutsche 
Zeitung  (200,000  copies  in  20  daily  editions). 

To  be  installed  in  several  stages  over  four  years, 
the  system  will  support  1,000  Hewlett-Packartl  PC 
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and  Unix  workstations  across  60  main  and  branch 
offices.  For  output,  Scangraphic  will  supply  its 
Othello  imagesetters,  European  version  of  sister- 
company  Monotype’s  ExpressMaster  6000.  ISGl 
will  supply  editorial  software  (already  in  several  of 
the  Post's  offices).  SP/R/3  systems  will  be  used  for 
commercial  and  administrative  functions,  with  new 
R/3  products  created  by  RB  Presse-Data,  SP  and 
other  publishers. 

BASEVIEW  PRODUCTS  INC 
Ann  Arbor,  Mich. 

NewsEditPro  IQue  and  ClassManagerPro  systems 
went  into  the  Jacksonville  QA.')  Journal-Courier 
and  Sedalia  (Mo.)  Democrat 

NewsEditPro  IQue  systems  also  were  installed  at 
the  Bedford,  Ind.,  Times-Mail,  Sevierville,Tenn., 
Mountain  Press  (with  Baseview  Library  and 
CirculationPro),  A/banj  (Ore.)  Democrat-Herald 
and  Northwest  Herald,  Crystal  Lake,  111. 

Now  using  NewsEditPro  are  West  Hawaii  Today, 
Kailua-Kona,  and  the  Weatherford  (Texas) 

Democrat  (both  with  ClassManagerPro), 

Henderson  (Texas)  Daily  News  (with  Baseview 
Library  and  Archiver)  and  Fulton  (Mo.)  Sun. 

New  ClassManagerPro  sites  include  the  Osseo- 
Maple  Grove  (Minn.)  Press,  Portland  (Ore.) 
Business  Journal,  Corbin,  Ky,  Times-Tribune, 
Huntingdon,  ^.,  Daily  News,  Richmond  (Ky.) 
Register,  Norman  (Okla.)  Transcript,  Uvalde 
(Texas)  ieflr/er-7Vercs,Waynesville,  N.C., 
Mountaineer  and  Grosse  Pointe  News,  Grosse 
Pointe  Farms,  Mich,  (with  DisplayManager  and 
CirculationPro). 

The  Fort  Frances  (Ontario)  Times  also  installed 
CirculationPro. 

TECSA  LTD. 

Diss,  Norfolk,  England 

Guernsey  Press,  in  England’s  Channel  Islands, 
installed  the  10()thTS2020  scanner  sold  byTecsa, 
to  input  nondigital  copy  at  the  Guernsey  Evening 
Press.  The  paper  can  scan  full  pages  of  text,  line  art 
and  halftone  images,  as  well  as  gang  scan  smaller 
pieces  of  an  or  color-separated  film.The  company 
also  uses  the  scanner  and  its  Scannit  software  for 
its  book  reprinting  business,  for  which  it  must  rely 
on  printed  copies  as  sources  of  artwork. 

Miami-based  NewsTech  Co.  supplied  Tecsa  scan¬ 
ners  to  Tiempo,  Bogota,  Colombia,  and  Brazil’s 
Correio  Popular,  Sao  Paulo,  ordered  aTS20()0 
through  a  local  distributor. 


NEWS  TECH 


Ad  Systems  Sales 


EDGIL  ASSOCIATES  INC 
North  Chelmsford,  Mass. 

AdCentral  for  the  Newspaper  Agency 
Corp.,  which  produces  the  Salt  Lake 
Tribune  and  Deseret  News,  transfers  all 
classified  ad  data  from  the  papers’ Atex 
front  end  to  a  Sybase  relational  database 
for  reporting  applications,  pagination 
alternatives,  customized  bulletin  boards 
and  online  services. 

WebC2entral  for  the  Dayton  (Ohio) 
Daily  News  routes  classified  ads  to  and 
accesses  ads  from  the  World  Wide  Web, 
coordinating  ad  flow  from  the  paper’s 
Atex  system.  AdRarse  and  the 
WebOptimize  feature  extract  key  words 
and  synonyms  from  ad  text  for  the 
online  database.The  Edgil  Access 
Processor  (EAP)  provides  the  interface 
between  HTML-based  Web  applications 
and  the  WebOptimize  database  of  ad 
information  to  be  placed  directly  on  the 
Web.The  Webserver  holding  Dayton’s 
Web  applications  runs  on  a  Silicon 
Graphics  Indy  machine.  EAP  worksta¬ 
tions  are  Hewlett-Packard  5/SH)  PCs 
linked  to  the  Webserver.  The  classified  ad 
database  resides  on  Sun  Sparc  20s. 

EdgCapture  automates  credit  card 
processing  directly  from  classified  front- 
end  systems  at  the  Albany,  N.Y.,  Times 
Union,  Fargo,  N.D.,  Forum  and 
Tallahassee  Democrat  As  in  Tallahassee, 
two  other  Knight-Ridder  dailies,  the 
Lexington  (Ky.)  Herald-Leader  and 
Myrtle  Beach,  S.C.,Sun  News  were 
expected  to  install  a  two-way  Cyber¬ 
graphic  Inc.  software  interface  to 
EdgCapture.  Incorporated  into  the 
papers’  local  networks,  EdgCapture  pass¬ 
es  all  relevant  payment  information  to 
credit  card  service  providers,  manages 
funds  transfers  and  updates  business 
systems.The  Times  Union  also  bought 
CheckPro  check  drafting  and  direct 
debit  option  for  processing  personal 
checks  and  prepayment  for  advertising 
and  circulation  through  its  System 
Integrators  Inc.  front  end. 

AEFSTAR  PUBLISHING 
TECHNOLOGIES 
Los  Angeles 

Ad-Star  remote  advertising  entry  sys¬ 
tem  interface  to  SII  systems  at  the 
Milwaukee  Journal  Sentinel  and 
Courier-Pbst,  Cherry’  Hill,  N.J.;  to  Atex 
systems  at  the  Fort  Lauderdale  Sun- 


Sentinel,  New  Haven  (Conn.)  Register 
and  Rocky  Mountain  News,  Denver;  to 
an  IBM  system  at  the  Miami  Herald  and 
El  Nuevo  Herald',  and  to  a  Dewar  sys¬ 
tem  at  the  Ventura  County  (Calif.)  Star. 

MISSION  CRITICAL  PUBLISHING 
SYSTEMS  TECHNOLOGIES  INC 
Concord,  Mass. 

AdFast  at  the  Dayton  Daily  News 
allows  remote  digital  delivery  and  man¬ 
agement  of  classified  ads  using 
Windows-based  software  for  advertisers 
and,  at  the  newspaper,  the  AdServe  data¬ 
base  server,  which  passes  ads  to  the 
classified  system  for  composing  and 
pricing.  AdFast  then  returns  pricing 
information  to  the  advertiser. 

AdFast  and  AdFax  for  the  Austin 
American-Statesman.  AdFax  automates 
classified  ad  fax  transmission,  confirma¬ 
tion,  character  recognition,  routing  and 
storage  (of  ASCII  and  fax  versions). 

Jointly  with  Edgil  Associates, 

Mission  Critical  is  putting  a  four-worksta¬ 
tion,  two-server  AdFax  system  into  the 
Toronto  Star  to  receive  faxed  ads  and 
editorial  copy,  translate  them  into  ASCII 
files,  post  them  to  a  database  and  distrib¬ 
ute  them  to  appropriate  locations  in  the 
advertising  and  editorial  front-end  sys¬ 
tems.  Once  reviewed  and  edited  on 
AdFax  workstations,  ads  are  passed  to 
the  Star's  ad  system  for  composing  and 
pricing.  Using  Edgil’s  NewsCentral  com¬ 
munications  server,  editorial  copy  is  rout¬ 
ed  from  the  AdFax  database  to  appro¬ 
priate  baskets  on  the  SII  front  end. 

'Fhe  Arizona  Republic  and  Phoenix 
Gazette  will  process  more  than  4,000 
faxed  ads  per  week  when  they  begin 
sharing  the  largest  AdFax  system:  15 
AdCheck  workstations  and  two 
AdCommand  database  servers.  Ads  will 
move  into  the  papers’  SB  System/55  over 
SB’s  newAPI-LAN  network  interface. 

GANNETT  MEDIA 
TECHNOLOGIES  INTERNATIONAL 
Cincinnati 

Adlink  for  Real  Estate  software  at  the 
Tribune-Review,  Greensburg,  Pa., 
Louisville  CoMnen/owma/,  Wilmington, 
Del.,  News  Journal,  Lansing  (Mich.) 
State  Journal  and  Fort  Myers,  Fla.,7Vms- 
ITess.  Also,  the  Poughkeepsie  (N.Y.) 
Journal  was  the  first  to  order  the  same 
software’s  Internet  module. 


Adlink  for  Real  Estate,  which  allows 
Realtors  to  create  and  transmit  newspa¬ 
per  display  ads,  includes  multimedia 
marketing  tools  such  as  Audio  Text, 
FaxBack,  photo  database,  Internet  access 
and  kiosk  capabilities.  With  the  Internet 
module,  newspapers  can  post  ads 
directly  on  the  World  Wide  Web  and  cre¬ 
ate  home  pages,  Web  users  can  search  a 
paper’s  database  for  homes  meeting 
their  criteria,  and  Realtors  can  create 
home  page  links  and  receive  e-mail  from 
prospective  buyers. 

SOFTAD 

Mill  Valley,  Calif. 

Media  SalesExcelerator  for  the  Daily 
Oklahoman,  Oklahoma  City.  The 
Windows-based  sales  and  marketing 
automation  system  for  ad  sales  staffers’ 
laptop  computers  includes  sales  and 
customer  libraries,  customer  profiler,  to- 
do  list  and  calendar,  consult,  compare, 
present/propose,  design,  rate,  schedule 
and  manage  modules. 

ADVERTISING  COMMUNICATIONS 
INTERNATIONAL  INC 
Cambric^e,  Mass. 

AdDirect  System  at  the  Boston  Globe 
provides  a  means  to  directly  submit  digi¬ 
tal  ad  files  over  regular  or  ISDN  phone 
lines,  speeding  delivery  and  reducing 
errors  associated  with  handling  of  hard 
copy.  AdDirect  follows  the  NAA’s  EDI 
Lite  standard,  routes  ads  automatically 
into  the  production  system  and 
acknowledges  receipt  of  ads  by  e-mail 
and/or  printed  job  tickets. 

PUBLISHING  PARTNERS 
INTERNATIONAL 
Manchester,  N.H. 

Advertising  Management  System  for 
USA  Today  pilot  project  consolidating 
all  domestic  and  overseas  classified  ad 
processing  —  replacing  two  systems 
and  combining  order  entry,  billing  and 
accounts  receivable  and  financial  man¬ 
agement. 

Other  AMS  classified-retail  order  entry 
and  billing  sales:  Oshkosh  (Wise.) 
Northwestern  (accounts  receivable,  con¬ 
tract  management,  Informatel  pagina¬ 
tion);  Buffalo’s  25-edition  Metro 
Community  News  (Managing  Editor 
Inc.  pagination  and  Ad  Layout  System 
interface);  Norwalk,  Conn.-based  Brooks 
Community  News’  eight  weeklies  and 
monthlies  (accounts  receivable,  contract 
management,  MEl  pagination,  ALS  inter¬ 
face). 


September  14, 1996  ■  Editor  &  Pubusher  27 


INTERACTIVE  COMMUNICATIONS 


BY  RON  CHEPESIUK 


Electronic 
News  Libraries 


lljey’ve  become 
I  be  operating 
nomn  at  many 
huge  and 
medium-size 
newspapers,  but 
they're  not 
necessarily 
cheap  to  install 
and  operate 


IN  MAY  OF  1995,  Peter  Copeland,  a  corre- 
sp<)ndent  with  the  Washington,  D.C.-based 
Scripps  Howard  News  Service,  needed  help 
East. 

Scripps  Howard  had  broken  the  story  of 
the  arrest  of  Steven  Colbem  in  Arizona  in  connec¬ 
tion  with  the  Oklahoma  bombing  that  killed  168 
and  rocked  the  country. 

The  only  information  Copeland  had  on  Colbem 
was  his  former  California  address,  and  he  wanted 
to  follow  up  on  his  bureau’s  initial  story. 

Copeland  called  Sonny  Albarado,  projects  editor 
of  the  Memphis-based 
Commercial  Appeal,  a 
Scripps  Howard-owned 
newspaper,  for  help.  Albarado 
knew  what  to  do.  He  went  to 
Rosemary  Nelms,  director  of 
Commercial  Appeal's  news 
library,  as  he  often  did  in  the 
past  when  needing  informa¬ 
tion  on  demand. 

She  searched  the  library’s 
computerized  resources, 
and,  within  half  an  hour, 
gave  Albarado  a  load  of  cita¬ 
tions  and  documents 
obtained  from  the  library’s 
commercial  databases,  including  California  court 
records  that  provided  important  details  about 
Colbem’s  life. 

A  decade  ago.  reporters  and  editors  in  time¬ 
crunching  situations  like  that  facing  Albarado 
would  not  have  found  the  information  they  need¬ 
ed. 

But  thanks  to  the  rapid  introduction  of  sophisti¬ 
cated  online  electronic  library  systems  and  com¬ 
puterized  access  to  Internet  and  commercial  data- 
ba.se  vendors,  they  are  getting  it  easier  and  quicker. 

Electronic  library'  systems  have  become  the 
operating  norm  at  many  large  and  medium-size 
newspapers  in  the  country. 

A  study  done  by  Kathleen  Hansen  and  Jean 
Ward,  journalism  professors  at  the  University  of 
Minnesota,  revealed  that  67%  of  the  newspapers 
with  100,000-plus  circulations  have  electronic 
libraries  installed  and  90%  have  commercial  data¬ 
base  subscriptions. 

Ron  Chepesiuk  is  a  freelance  journalist  and  a 
librarian  at  the  Dacus  Library,  Winthrop 
University,  Rock  Hill,  S.C. 
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“Since  we  did  that  study,  virtually 
all  newspapers  of  the  l(K),000-plus 
circulation  size  have  gone  online  or 
have  made  the  decision  that  they  are 
going  to  be,”  Hansen  explained. 

Jim  Hunter,  librarian  at  the 
Columbus  (Ohio)  Dispatch,  says  that 
when  he  began  working  at  the  news¬ 
paper  in  1 974,  the  newspaper’s 
library'  was  a  “clip  file  operation  with 
black-and-white  prints.” 

In  1982,  he  started  experimenting 
with  online  databases. Three  years  Barbara  Semonche, 
later.  Hunter  persuaded  the  Dispatch  library  director  at  the 
to  eliminate  its  clip  file  operation  and  University  of  North 
begin  going  online.The  newspaper  Carolina-Chapel  Hill 
has  had  a  full-text  library  system  School  of  Journalism 

since  1985.  During  the  summer  of  and  Mass 
1995,  the  Dispatch  started  using  Communication,  says 

another  generation  of  the  Vutext  the  cost  can  range 

SAVE  library'  system  which  will  make  from  $100,000  to 
the  retrieval  of  information  even  $400,000,  depending 

faster.  upon  the  hardware 

“In  the  old  days,  so  many  clips  and  software  installed 

would  end  up  missing,”  Hunter  and  the  amount  of 

recalled.  “The  online  databases  are  so  training  involved, 
much  more  efficient.  For  example, 
you  can  search  an  obscure  name  in  an  article  via  a 
computer  and  it  will  appear.  You  would  never  find 
it  if  you  had  to  rely  on  clips.” 

Advantages  aside,  installing  electronic  library  sys¬ 
tems  can  be  costly,  depending  on  what  the  news¬ 
paper  wants. 

Barl)ara  Semonche,  library  director  at  the 
University’  of  North  Carolina-Chapel  Hill  School  of 
Journalism  and  Ma.ss  Communication,  says  the  cost 
can  range  from  $100,000  to  $400,(X)0,  depending 
upon  the  hardware  and  software  installed  and  the 
amount  of  training  involved. 

“That’s  the  initial  investment  cost  and  doesn’t 
include  the  cost  of  maintenance  and  ensuring  qual¬ 
ity  control,”  she  explained.  “Electronic  library’  sys¬ 
tems  are  highly  labor  intensive  and  that  adds  to  the 
price  tag.” 

Newspaper  librarians  agree  that  electronic- 
library  systems  come  with  hidden  costs. 

“As  librarians,  we  kind  of  laugh  when  somebody 
in  the  industry  says  how  the  electronic  library  sys¬ 
tems  will  save  the  newspaper  time  and  money,” 

Nelms  said.  “We  don’t  find  that  to  be  true.  Sure  we 
are  not  clipping  anymore,  but  we  are  spending 
more  time  enhancing  the  stories  and  putting  them 
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in  our  [in-house]  database.” 

Enhancing  involves  clarifying  or 
adding  information  to  stories  retrieved 
from  databases,  such  as  cleaning  up 
typesetting  codes  and  inserting  key 
words  and  descriptors  when  necessary. 
Several  large  newspaper  libraries  have 
positions  in  their  libraries  for  workers 
whose  only  job  is  to  enhance  the  prod¬ 
uct  and  send  it  off  to  vendors  on  a  daily 
basis. 

“Just  that  job  alone  takes  an  enor¬ 
mous  amount  of  time,”  Hansen  said. 

The  electronic  revolution  has 
brought  dramatic  changes  in  the  way 
news  librarians  do  their  jobs  and  in 
how  they  relate  to  the  newsroom. 

“More  than  ever,  the  role  of  the  news¬ 
paper  librarians  as  a  contributor  to  the 
news  process  has  come  into  sharper 
focus,”  explained  Nora  Paul,  library 
director  at  the  Poynter  Institute  for 
Media  Studies.  “There  is  a  trend  towards 
calling  the  library  the  ‘news  research 
library’  or  ‘editorial  information  center,’ 
an  indicator  of  the  library’s  increasing 
importance.” 

The  evolving  role  of  the  newspaper 
librarian  or  information  specialist  is  evi¬ 
dent  at  newspapers  across  the  country. 

Elizabeth  Donovan,  librarian  at  the 
Miami  Herald,  for  example,  operates 
from  a  city  desk,  where  she  collects 
background  for  breaking  stories.  Some 
librarians,  such  as  Mary  Kate  Leming  of 
the  Palm  Beach  Post  in  Florida,  have 
been  promoted  to  the  rank  of  assistant 
managing  editor.  The  New  York  Times 
assigns  two  librarians  to  work  in  the 

newsroom  and  the 
Columbus  Post- 
Dispatch,  one. 

The  Commercial 
Appeal  has  a  “com¬ 
puter-assisted” 
woridng  group, 
which  is  made  of 
reporters,  editors, 
and  two  library 
staff  members. 
“With  the  elec- 

"As  librarians,  we  kind  of  laugh  when 
somebody  in  the  industry  says  how  the 
electronic  library  systems  will  save  the 
newspaper  time  and  money.  We  don't  find 
that  to  be  true.  Sure  we  are  not  clipping 
anymore,  but  we  are  spending  more  time 
enhancing  the  stories  and  putting  them  in 
our  [in-house]  database.” 

—  Rosemary  Nelms,  director  of  Memphis 
Commercial  Appeal's  news  library 


I  tronic  changes,  we  find  ourselves  inter- 
i  acting  much  more  with  the  newsroom,” 
i  Helms  explained. 

I  “We  are  helping  reporters  and  editors 
i  build  databases  for  their  investigations. 

I  We  are  getting  into  pagination  and 
1  working  with  design  people  when  we 
I  have  never  met  before.  And  now  we 
I  have  an  electronic  photo  archives,  so 
I  we  have  to  go  to  the  photo  desk  and 
I  work  with  them,  as  well.” 

I  DESIRE  FOR  RECOGNITION 

Recognizing  the  changing  role  of  the 
i  newspaper  librarian,  many  newspapers 
i  have  begun  giving  their  librarians 
i  bylines  on  significant  stories, 
i  The  byline  usually  comes  in  the  form 
j  of  a  tag  line  at  the  end  of  the  story  or  a 
I  credit  box  inserted  inside  of  it. 

I  Librarians  at  many  newspapers  say 
j  the  credit  often  comes  slowly  and  even 
i  grudgingly 

“It’s  often  an  issue  here,  so  we  have 
I  to  push  [to  get  the  byline],”  said 
j  Kathleen  Foley,  deputy  director  of  infor- 
i  mation  services  at  the  Washington  Post. 
I  “It’s  important  for  us  because  getting 
I  credit  gets  respect  and  recognition  for 
i  your  work.” 

j  Peter  Johnson,  a  librarian  for  the  Los 
i  Angeles  Times,  said  that  Times  librarians 
i  have  been  getting  credit  for  a  long  time, 
i  but  some  people  in  the  newsroom  are 
I  adamantly  opposed  to  giving  them 


Peter  Johnson,  a 
librarian  for  the  Los 
Angeles  Times,  said 
that  Times  librarians 
have  been  getting 
credit  for  a  long  time, 
but  some  people  in 
the  newsroom  are 
adamantly  opposed  to 
giving  them  bylines. 

'That  is  something  I 
don't  understand.” 

bylines.  “That  is  something  I  don’t 
understand.” 

Many  other  newspaper  librarians  find 
it  difficult  to  understand,  as  well,  given 
that  while  the  newsroom  reaps  the  ben¬ 
efits  of  the  electronic  revolution,  it  is 
more  often  than  not  the  librarian  who  is 
showing  editors  and  reporters  how"  to 
do  it. 

Libraries  at  many  newspapers  have 
regular  training  sessions  where  journal¬ 
ists  from  the  newsroom  are  taught  how 
to  improve  their  research  skills  and  how 
to  use  the  Internet  and  in-house  and 
commercial  database  systems.The  type 
and  amount  of  training  varies. 

The  introduction  of  online  database 
services  has  certainly  increased  the  sta¬ 
tus  and  the  visibility  of  the  newspaper 
librarian,  but  librarians  wonder  what 
their  future  role  will  be  in  the  industry, 
as  reporters  and  editors,  with  time,  learn 
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Get  Bookmarked!! 


A  successful  website  opens  a  wealth 
of  opportunities,  but  you  have  to  keep  the 
viewers  coming  back.  Newspapers  are 
in  a  unique  position  to  provide  ever- 
changing  content  —  a  must  in  the  online 
world. 

We  specialize  in  assisting  publishers 
create  long-term  business  franchises  pro¬ 
viding  online  news,  information  and  ser¬ 
vices  that  will  complement  their  news¬ 
papers. 

Creating  a  local  web  site  business  is 
more  than  just  creating  web  pages.  Our 
experience  on  the  web  and  with  daily  and 


weekly  newspapers  can  help  you  estab¬ 
lish  a  successful  web  business. 

It  is  our  goal  to  make  your  local  pa¬ 
per  the  community  “information  utility”. 
Call,  write,  or  e-mail  us  today  for  more 
information. 
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to  handle  the  complexities  of  online 
searching. 

Some  librarians  say  their  colleagues  in 
the  newsroom  may  even  assume  some  of 
the  roles  they  have  traditionally  fulfilled 
because  newsroom  managers  will  decide 
that  tasks  should  be  based  on  logic  rather 
than  tradition. 

The  editing  of  the  copy  that  goes  into 
the  newspaper’s  archives  is  an  example. 

“Management  is  going  to  realize  that 
the  librarian  is  being  an  editor  and  that 
the  editing  of  copy  is  not  a  library  func¬ 
tion,  but  belongs  at  the  copy  desk,”  Foley 
explained.  “We  just  have  the  knowledge 
now,  so  I’m  not  sure  a  lot  of  library  jobs 
are  always  going  to  be  there.  I  predict 
that  the  newspaper  industry  is  going  to 
see  a  big  change  in  the  next  five  years.” 


Tampa  Tribune’s 
Four  Web  Sites 
A  Big  Draw 

The  TAMPA  TRIBUNES  four  new 
Web  sites  attracted  1.2  million  hits  in 
its  first  full  week  of  operation. 

Nearly  88,000  of  those  hits  were 
attributed  to  the  Hurricane  Bertha  track¬ 
ing  map  on  the  Weather  Center  site. 

The  four  sites  are:  www.tampa 
trib.com  for  headlines,  www.weather 
center.com  for  up-to-the-minute  weather, 
www.tboweb.com,  which  includes 
Sports  Central,  Entertainment  Extra!  and 
links  and  www.floridainfo.com  with  a 
guide  to  all  that  Florida  offers. 

San  Diego 
Daily  Online 

The  5AA  DIEGO  Union-Tribune 
went  live  on  the  Internet  recently  as 
an  added  service  for  SignOn  SanDiego, 
the  paper’s  Internet  operation  at 
http;//www.uniontrib.com/. 

A  text-only  edition  is  available  daily  at 
6  a.m.  with  another  edition  that  includes 
photos  and  graphics  by  8  a.m.  The  past 
week’s  issue  is  also  online. 

Although  free,  users  must  register 
online.  Look  for  more  offerings  such  as 
help-wanted  ads  and  an  employment 
area. 

If  a  reader  is  buying  a  home,  he  or  she 
can  use  Homebuying  Net,  a  searchable 
database  of  San  Diego  homes  for  sale 
along  with  news  and  information  about 


buying,  decorating,  landscaping  and 
maintaining  a  home. 

Tax  Imposed 
On  Online 
Service  Providers 

Ask  percent  tax  on  Internet  ser¬ 
vice  providers  has  been  issued  in 
Tacoma, Wash.,  and  the  service  providers 
are  up  in  arms. 

The  outcry  prompted  a  review  of  the 
tax  by  city  manager  Ray  Corpuz.Tacoma 
also  wants  ISPs  to  obtain  a  $72-a-year 
city  business  license.  The  taxes  are 
expected  to  raise  $7,000  in  revenue  that 
apply  to  not  only  Internet  access  firms, 
but  to  any  with  customers  in  the  city. 

Connecticut,  Massachusetts,  New 
Yoric,  Ohio,  Pennsylvania,  Texas  and  the 
District  of  Columbia  already  impose 
taxes  on  online  services,  with  Austin, 
Texas,  and  Fort  Lauderdale,  Fla.,  joining 
in. 

Sun-Times  Online 
Wins  Award 

The  CHICAGO  SUN-TIMES  Online 
(www.suntimes.com)  has  been 
named  Outstanding  Online  Newspaper 
by  the  1996  John  C.  Dvorak  Awards  for 
Telecommunications  Excellence. 

The  newspaper  bested  more  than 
1,0(X)  other  newspaper  sites  and  joins 
the  San  Jose  Mercury  News,  Yahoo!, 
Time  magazine  and  others. 

The  awards  recognize  the  people, 
organizations,  companies,  products  and 
services  that  have  contributed  to  the 
growth  and  achievement  of  PC  telecom¬ 
munications  and  the  Internet,  and  the 
Sun-Times  won  in  the  newspaper  cate¬ 
gory. 

The  Sun-Times  launched  its  online  ser¬ 
vice  on  Oct.  1,  1995  and  relaunched  in 
late  February  1996,  emphasizing  content 
and  ease  of  use. 

Dow  Jones 
Software  Deal 

DOW  JONES  BUSINESS  Information 
Services  and  the  Personal 
Communications  Division  of  U.S 
Robotics  have  announced  that  Dow' 
Jones  Personal  Journal  software  will 
now  be  included  on  U.S.  Robotics’ 


Connections  CD-ROM  provided  with  all 
Sportster  fax  modems. 

Personal  Journal  is  a  continuously 
updated,  personalized  electronic  news¬ 
paper  that  provides  business  news  to 
professionals.  It  is  published  in  newspa¬ 
per  format  and  provides  access  to  arti¬ 
cles  and  news  briefs  published  in  the 
Wall  Street  Journal  each  day,  plus  wire 
stories,  stock  quotes,  worldwide  weather 
and  sports. 

Subscribers  can  personalize  their 
news  profile  to  track  news  on  up  to  25 
companies  or  columns  in  the  Journal,  as 
well  as  track  up  to  25  stocks  and  mutual 
funds.  Personal  Journal  has  been  installed 
on  more  than  1  million  PCs  to  date. 

Black  Voices 
Is  A  Popular 
Online  Feature 

ORLANDO  SENTINEL  ONLINE’S 
Black  Voices  has  recorded  a  3(X)% 
increase  in  customer  hours  online  since 
introducing  it  in  December.  Nearly  6,000 
hits  are  tracked  daily  for  articles,  photos 
and  conversation. 

The  Sentinel  was  the  first  large  news¬ 
paper  to  create  an  electronic  publication 
devoted  to  African-American  issues.  It 
includes  articles  and  photos  from  Black 
Family  Today,  a  magazine  published  by 
the  Sentinel  Communications  Co.  and 
many  black  community  newspapers. 


Online  Ad 
Competition 

The  coalition  for  Advertising 
Supported  Information  and 
Entertainment  (CASIE)  has  created  an 
annual  competition  for  advertising  and 
marketing  on  the  Internet  and  World 
Wide  Web.  CASIE  is  a  joint  project  of  the 
Association  of  National  Advertisers  and 
the  American  Association  of  Advertising 
Agencies. 

Ads  must  have  appeared  for  the  first 
time  Aug.  1,  1995  through  July  31,  1S>96 
and  Web  sites  must  have  been  online 
during  the  same  period.  Entry  fees  are 
$  1 50  per  ad  campaign  (one  to  five  ads) 
and  $300  perW'eb  site. 

For  information  about  CASIE,  or  to 
enter  the  competition,  contact  Robin 
Webster  at  ANA  at  (212)  455-8020;  or 
Mike  Donahue  at  AAAA  at  (212)  850- 
0702. 
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Interactive  Ney/$ 


Interactivity  +  GreativitJ^^ 
The  Unequivocal 


Feb,  12-15, 1997  •  Hyatt  Regency  •  Houston, TX 


Interactive  Newspapers  ’97  is  an  event  like  no  other  in  tie 
newspaper  iixlastry.  Truly  global  in  scope,  encompassing  of 
types  of  newspapers,  aixl  comprehensive  in  quality,  content  and  ^ 
expertise!  Co-sponsored  by  eight  key  newspaper  ojganizations 
who  are  encouraging  their  members  to  attend,  this  is  the  pre¬ 
mier  conference  on  interactive  informaticm  services  in  the  news¬ 
paper  industry. 

The  program  is  the  biggest  and  best  in  the  newspaper  industry 
with  an  unparalleled  quantity  and  quality  of  speakers.  Keynot¬ 
ing  the  ctxtference  are  Len  Forman.  Senior  Vice  President, 
New  York  Times  Co.  and  Dorothea  Coccoli  Palsho,  President, 
Information  Services,  EXjw  Jones  &  Co.  Featured  speakers 
include  Lee  deBoer,  CEO,  New  Century  Network;  ftter  E. 
Gorman.  President.  Harte-Hanks  Shoppers  &  Senior  Vice 
President,  Harte-Hanks  Corporation;  Roger  F.  Fidler,  Profes¬ 
sor,  Kent  State  University;  George  Irish,  Vice  President  and 
Group  Executive  for  Newspapers.  Hearst  Corporation;  arxi 
Michael  O’Hara.  General  Manager,  Princeton  l^ket. 


Some  of  the  fxcitinc;  pro(;ram  topics: 

•  Optional  Tutorial  Tracks  on  New  Media 

•  Beyond  Newspapers  -  Who  Else  Wants  a  Share 
of  this  Interactive  Market? 

•  The  Death  of  Print  Media  and  Other  Popular  Myths 

•  Search  Engine  Sidelines  -  Competitive  Threats  or 
Potential  Partners? 

•  Evaluating  Interactive  Advertising 

•  Electronic  Entertainment 

•  Virtual  Libraries 

•  Niche  Publishing 

•  Online  Buying 

•  Digital  Demographics 

•  The  Interactive  Ad  Agency 

•  Display/Retail  Advertising  on  the  Web 

•  Classifieds  -  The  Opportunities  and  Challenges 

•  Best  Online  Newspaper  Services  Awards 

•  Interactive  Insight  -  .An  Editorial  View 

•  Everything  You  Need  to  Know  About  Local  Online 
Services  -  Opportunities  and  Threats 

•  Case  Studies:  Partnering  Non-Traditional  Resources 
PLUS  -  Roundtable  Discussions 


Conference  cost  is  $995  befcae  Nov.  i;  $1,095  before  Dec.  20; 
$1,195  before  Feb.  1;  $1,295  thereafter.  Optional  maikcting  or 
technology  overview  costs  $105. 

Find  out  about  SPECIAL  discounts  for  members  of  the  Nation¬ 
al  Newspaper  Association,  Suburban  Newspapers  of  America,. 
Independent  Free  Papers  of  .America  and  the  Association  of 
Free  Community  Papers.  Contact  your  oiganization  for  details. 


Web  Site:  Visit  http://www.mediainfo.eom  then 
select  the  events  icon. 

Phone:  212-675-4380  ext.  314 
E-mail:  michaelt@mediainfo.eom 

For  Exhibit  Opportunities:  Call  Dennis  O’Neill  at 
212-675-4380  ext.  501.  E-mail  denniso(3)mediainfo.com 


Sponsored  by:  Association  of  Free  Community  Papers  (AFCP),  Editor  &  Publisher  (E&P),  Inter  American  Press  As.sociation  (lAPA),  Independent  Free  Papers 
of  America  (IFPA),  The  International  Association  for  Newspaper  and  Media  Technology/lnitiative  for  Newspaper  Electronic  Supplements  (INES/IFRA),  Inter¬ 
national  Newspaper  Marketing  Association  (INMA).  National  Newspaper  Association  (NNA).  Suburban  Newspapers  of  America  (SNA). 
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BY  DAVID  ASTOR 


One  Company  And 
Many  Destinations 


OHN  F.  KLEM  worked  in  the  same  place 
for  50  years,  but  never  stayed  in  the  same 
I  place  for  long. 

I  Klem  worked  for  Editors  Press  Service, 

'  the  international  syndicate,  from  1946 
until  his  recent  retirement.  During  much  of 
that  halfcentury,  he  was  on  the  road  at  least  four 
months  a  year  selling  American  comics,  columns 
and  news  services  around  the  world. 

“I  visited  about  80  countries,”  said  Klem,  speak¬ 
ing  during  an  interview  several  blocks  from  EPS 
headquarters  in  NewYotk  City.  And  he  visited 

many  of  those  nations  multi¬ 
ple  times. 

The  Jersey  City  native, 
who  turned  80  in  July, 
recalled  that  EPS  was  primari- 
1>^  a  Latin  American  news  ser¬ 
vice  when  he  joined  the  firm 
as  an  assistant  manager  soon 
afterworld  War  II. 

Indeed,  Klem’s  first  trip 
was  to  Latin  America,  where 
he  managed  to  sell  some  fea¬ 
tures  despite  having  little 
knowledge  of  syndication.  He  didn’t  know  much 
Spanish  at  the  time,  either,  but  learned  it  quickly 
enough. 

“I  had  to  speak  it  or  lose  the  job,”  he  said. 

Klem  certainly  did  not  lose  his  job.  In  fact,  he 
became  vice  president  and  general  manager  of  EPS 


Recently  retired 
syndicate 
executive 
traveled  all  over 
the  tvorUl  for 
Editors  Press 
Service 


All  In  The  Family  Have 
Media  Backgrounds 


TWO  OF  JOHN  E 
Klem’s  children  fol¬ 
lowed  him  into  syndica¬ 
tion. 

Lisa  Klem  Wilson  is  the 
vice  president  for  sales 
and  marketing  at  United 
Media.  She  formerly 
worked  for  Universal 
Press  Syndicate. 

And  John  P.  Klem 
became  Universal’s  man¬ 
aging  director  for  interna¬ 
tional  syndication  after 


serving  as  the  president 
of  Editors  Press  Service. 

The  senior  Klem’s  two 
other  children  also  have 
media  backgrounds. 
Jeanne  was  director  of 
promotion  at  the  New 
York  Times  and  Tina 
was  art  director  of  Lear’s 
and  Family  Circle  maga¬ 
zines. 

Also,  Klem’s  wife  Lee 
was  a  producer  at  NBC- 
TV 


in  1948,  and  began  broadening  the  then- 15-year-old 
syndicate’s  reach  into  Europe  and  other  locales. 
Klem  established  foreign  offices,  appointed  repre¬ 
sentatives,  and  continued  visiting  newspapers  him¬ 
self. 

Then,  in  1956,  he  became  president  of  EPS. 

Klem  has  many  memories  of  his  early  years  with 
the  company.  He  recalled  long  bus  rides  in  Mexico 
and  long  train  rides  in  Europe  to  get  to  newspa- 
pers.And  he  remembered  how  tough  the  competi¬ 
tion  was  from  King  Features  Syndicate’s  strong 
international  sales  operation  and  strong  lineup  of 


features. 


But  EPS,  which  handled 
foreign  sales  for  a  number  of 
major  American  syndicates, 
had  plenty  of  popular  fea¬ 
tures  of  its  own  to  sell. 

Klem  said,  by  way  of 
example,  that  the  “Mutt  and 
Jeff’  comic  did  very  well 
abroad.  On  the  column  side, 

Walter  Lippmann  was  preem¬ 
inent. 

“Almost  every  important 
newspaper,  no  matter  where 
it  was,  wanted  Lippmann,” 
noted  Klem.  “He  was  a  real 
pundit.  He  determined  the 
news.  No  one  ever  replaced  him.” 

Other  columnists  sold  by  EPS  included  the  Alsop 
brothers  Goseph  and  Stewart),  Art  Buchwald,  Drew 
Pearson  and  Dorothy  I’hompson.  Comics  in  the  EPS 
stable  included  “Li’l  Abner,”  “Joe  Palooka”  and  “Buck 
Rogers.”  And  there  were  special  offerings,  such  as 
the  Dwight  Eisenhower  memoirs. 

The  biggest  all-time  seller  for  EPS?  A  more  recent 
feature:  “Calvin  and  Hobbes.” 

“It  did  great,”  Klem  said.  “It  was  the  most  popular 
feature  we  ever  had.” 

He  added  that  another  recently  ended  comic, 
“The  Far  Side,”  also  did  extraordinarily  good  busi¬ 
ness  abroad. 

Indeed,  partly  due  to  the  efforts  of  syndicates 
such  as  EPS,  many  American  features  sell  well 
internationally.  But  few  features  originating  over¬ 
seas  sell  well  in  the  U.S.  Klem  noted  that  one  of 
the  exceptions  is  “Andy  Capp,”  which  comes  from 
England. 

Klem’s  career  originated  with  a  short  stint  as  a 
copy  boy  at  the  New  York  Daily  News  in  1937. 
Then  he  woiked  as  a  filing  and  billing  cleric  for  the 


John  F.  Klem 
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Syndicate  Execs  Offer  Words  Of  Praise  For  Klem 


WHAT  DC)  OTHER  syndicate  peo¬ 
ple  think  about  John  E  Klem 
and  his  long  career  at  Editors  Press 
Service? 

To  find  out,  E&F  talked  to  Klem’s 
successor,  as  welt  as  executives  at  syn¬ 
dicates  that  either  use  EPS  or  compete 
against  it. 

Kerr)'  Slagle,  the  former  newspaper 
editor  who  now  serves  as  EPS  presi¬ 
dent,  called  the  now-retired  Klem  a 
‘  pioneer  in  international  syndication. 
A  lot  of  the  success  of  international 
syndication  comes  from  his  work.” 

Slagle  said  Klem  expanded  EPS’ 
reach  from  Latin  America  into  the  rest 
of  the  world,  and  appointed  numer¬ 
ous  local  sales  agents  in  various  coun¬ 
tries. 

“The  strength  of  our  company  is 
that  we  have  good  agents  working  for 
us  worldwide,”  he  stated. 

Slagle  added,  “John  is  the  consum¬ 
mate  syndicate  salesperson  —  gregari¬ 
ous,  outgoing  and  well-liked  by  any¬ 
one  who  meets  him.  When  he  needs 
to  be,  he  can  be  a  very  tough  and 
good  businessman.  And  he  has  a 
tremendous  knowledge  of  the  syndi¬ 
cation  business  worldwide.” 

All  in  all,  Slagle  concluded,  “John  is 
a  remarkable  man  who’s  had  a 
remarkable  career.” 

Walter  Mahoney,  vice  president  of 
sales  for  Tribune  iMedia  Services  and 
Knight-Ridder/Tribune  Information 
Services  (which  both  use  EPS),  also 
employed  the  word  “pioneer”  to 


Joshua  B.  Powers  rep  firm.  Powers  co¬ 
founded  EPS  along  with  former  Chilean 
President  Carlos  Davila. 

.\lter  serving  in  the  Marines  during 
World  War  II,  Klem  rejoined  Powers  as 
an  ad  salesman  before  moving  to  EPS. 

Since  that  time,  things  have  changed 
considerably  at  EPS  and  in  international 
syndication. 

Klem  noted  that  features  used  to  be 
translated  into  various  languages  by  fuU- 
time  EPS  staffers.  Now,  much  of  this  is 
done  on  a  freelance  basis. 

Another  change,  of  course,  is  in  the 
area  of  technology.  With  faxes,  comput¬ 
ers  and  the  like,  selling  and  communi¬ 
cating  can  be  done  much  faster  today. 
And,  as  the  world  grows  smaller,  it  is 
harder  for  foreign  newspapers  to  get 


describe  Klem. 

“He  knew  the  foreign  publishers 
big  and  small  throughout  the  world,” 
Mahoney  added.  “He’s  probably  been 
to  every  country  three  or  four  times. 
He’s  well-respected.  He  knew  not  onl>' 
what  to  sell  but  how  to  sell  it.  He  did 
a  good  job  for  us.  And  he’s  a  helluva 
nice  guy.” 

Universal  Press  Syndicate  Pres¬ 
ident  John  McMeel  agreed.  “John’s  a 
prince  ...  a  special  individual.  He’s 
the  kind  of  person  you  just  want  to 
be  around.” 

McMeel,  who  was  a  sales  rep  at  the 
old  Hall  Syndicate  when  he  first  met 
Klem  in  I960,  recalled  that  Klem  was 
willing  to  represent  Universal  interna¬ 
tionally  when  it  started  out  as  a  tiny 
compam'  in  1970. 

“And  he  was  always  there  to  give  us 
encouragement  and  support,”  added 
the  Universal  co-founder. 

McMeel  said  Klem  was  also  very 
supportive  when  Universal  co-founder 
Jim  Andrews  died  in  1980. 

Commenting  on  Klem’s  work  at 
EPS,  McMeel  said,  “He  opened  up  a  lot 
of  doors  on  the  international  scene. 

He  has  made  a  fabulous  contribution 
to  our  industry.” 

Creators  Syndicate  President  Rick 
Newcombe  added,  “John  Klem  was  a 
real  trailblazer  in  the  sj'ndication 
industry.  He  discovered  the  agents  in 
many  countries  in  the  period  after 
World  War  II  —  agencies  that  syndi¬ 
cates  are  still  using  today.  I  have  the 


away  with  using  American  features  with¬ 
out  buying  them. 

“Piracy  was  a  big  problem  then,”  said 
Klem.  “It’s  better  today.” 

Some  parts  of  the  international  mar¬ 
ket  are  still  growing  rapidly,  while  other 
parts  are  more  mature. 

“There  used  to  be  more  papers  start¬ 
ing  up  that  might  buy  10  features  at  a 
time,”  said  Klem. “Now,  you  have  to 
work  hard  to  sell  one.” 

Also,  more  syndicates  are  coordinat¬ 
ing  their  own  foreign  sales  rather  than 
using  EPS. 

EPS  —  which  currently  has  more 
than  1,800  newspaper  and  magazine 
clients  in  128  countries  —  still  handles 
worldwide  sales  for  Tribune  Media 
Services,  Knight-Ridder/Tribune 


utmost  respect  for  him.” 

EPS  now  handles  Latin  American 
sales  for  Creators  and  Universal. 

An  executive  at  a  syndicate  which 
coordinates  its  own  international  sales 
described  Klem’s  impact  as  “enor¬ 
mous.” 

“Many  countries  had  no  concept  of 
a  syndication  agent,”  said  United 
Media  senior  vice  president  and  gen¬ 
eral  manager  Sid  Goldberg.  “John 
Klem  introduced  that  concept  and 
helped  set  up  several  agencies  over¬ 
seas.  Because  of  that,  he  helped  every¬ 
body  —  not  only  the  syndicates  he 
represented.  He  introduced  and  popu¬ 
larized  American  sy  ndicated  features 
in  many  countries.” 

Goldberg  added,  “You  always  knew 
what  John  wanted  —  to  improve  his 
business.  He  was  a  person  who  was 
fun  to  compete  against. A  hard-driving, 
aggressive  businessman  and  a  straight- 
shooter.” 


An  NFL  column  as  big  as 


COPLEY 

news  service 

Available  on  AP  DataFeatures’  wire, 
U.S.  mail,  on-line  and  disk 
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Information  Services  and  Copley  News 
Service.  It  also  does  Latin  American  sales 
for  Universal  Press  Syndicate  and 
Creators  Syndicate. 

The  63-year-old  EPS  is  now  headed  by 
former  newspaper  editor  Kerry  Slagle, 
who  Klem  praised  highly. 

Klem,  a  resident  of  New  Jersey,  contin¬ 
ues  to  do  consulting  work  for  the  syndi¬ 
cate.  And  when  asked  what  hobbies  he  is 
enjoying  during  his  retirement,  he 
replied,  “Swimming,  gardening  and, 
believe  it  or  not,  traveling!” 

Contest  Seeking 
Holiday  ‘Things’ 

Martha  STEWART  is  inviting  read¬ 
ers  of  her  column  to  submit  ideas 
for  the  first-ever  “Good  Things”  holiday 
contest. 

The  competition’s  co-sponsor  is  the 
New  York  Times  Syndicate,  which  distrib¬ 
utes  Stewart’s  weekly  “askMartha”  feature 
to  150  newspapers. 

Each  paper  that  signs  up  to  participate 
will  have  a  wiimer,  chosen  by  Stewart’s 
“askMartha”  staff.  Local  winners  will  then 
compete  for  the  grand  prize,  an  expense- 
paid  trip  for  four  to  the  Walt  Disney 
Institute.  The  winner  will  also  meet 
Stewart  and,  schedule 
permitting,  appear 
with  her  on  TV 
Stewart,  who  start¬ 
ed  her  column  last 
year,  also  works  on 
the  1 .6-million-circu¬ 
lation  Martha  Steu’- 
art  Living  magazine 
and  a  syndicated  TV 
show  of  the  same 
name  seen  by  5  mil¬ 
lion  viewers. 

‘Designing  Eye’ 

Is  Being  Offered 

A  COLUMN  COVERING  interior 
design  and  home  furnishings  is 
being  offered  by  the  Yardscapes  syndi¬ 
cate  of  San  Francisco. 

“Designing  Eye”  is  by  Ken  Coupland, 
Susan  Kuchinskas  and  Lisa  Alcalay  Klug. 
The  trio’s  work  appears  in  newspapers 
such  as  the  San  Jose  Mercury  News  and 
Los  Angeles  Times,  and  magazines  such 
as  Elle  Decor  and  Forbes. 

The  monthly  feature  —  aimed  at  new 
professionals  in  their  20s  and  “still-hip 


boomers”  —  comes  with  three  pieces  of 
color  slide  art. 

Yardscapes  (415-285-6807)  also  dis¬ 
tributes  “Mia’s  Kitchen  Garden”  by  Mia 
Amato,  who  is  editor  of  the  syndicate. 

Continental  Has 
Pair  Of  Features 

TWO  NEW  COLUMNS  have  been 
introduced  by  Continental  Features/ 
Continental  News  Service. 

One  is  Harley  Lond’s  “Hollyv^’^ood  Hot 
Shots,”  which  provides  movie  industry 
news  and  information.  Lond,  who  has 
been  an  editor  for  BoxOfflce  magazine, 
also  does  the  “OnVideo”  feature  for 
Continental. 

The  second  new  column  is  Karen 
Heckler’s  “Calling  It  As  1  See  It,”  which 
contains  social  and  political  commen¬ 
tary.  Heckler  is  a  Los  Angeles-based 
writer. 

The  San  Diego-based  Continental  can 
be  reached  at  619-492-8696. 

Express  Leader 
Dies  At  Age  69 

CHILDREN’S  EXPRESS  PRESIDENT 
Robert  Clampitt  has  died  of  a  heart 
attack  in  Washington,  D.C.  He  was  69. 

Clampitt  founded  the  21 -year-old  CE, 
which  trains  youngsters  to  be  reporters 
and  editors.  The  news  service  first 
received  wide  attention  when  it  broke 
the  story  of  Jimmy  Carter  choosing 
Walter  Mondale  as  his  running  mate  in 
1976.  Since  then,  the  news  service  has 
covered  other  political  conventions, 
operated  bureaus  in  various  U.S.  and  for¬ 
eign  cities,  done  stories  about  teen  sui¬ 
cide  and  other  issues,  visited  refugee 
camps,  and  more. 

CWS  Artists  In 
Shows,  Package 

An  exhibit  of  Imocuts  by  New  York 
Times  op-ed  artist  Richard  Mock  will 
run  through  September  at  the  Porter 
Troupe  Gallery  in  San  Diego. 

Mock  is  a  regular  contributor  to 
“Symbolics,”  the  topical  graphics  feature 
distributed  by  the  Cartoonists  &  Writers 
Syndicate. 

Speaking  of  that  feature,  CWS  is  offer¬ 
ing  illustrations  and  editorial  cartoons  on 
the  19S>6  presidential  campaign  by  a  vari- 


Mock's  take  on  the  1996  Democratic 
National  Convention  in  Chicago 


ety  of  “Symbolics”  creators. 

In  other  show  news,  an  exhibit  of 
paintings  by  Felipe  Galindo  (“Feggo”), 
who  contributes  to  CWS’  “Wit  of  the 
World”  package,  is  being  held  through 
September  at  the  Barnes  and  Noble 
bookstore,  Broadway  and  82nd  St.,  New 
York  City. 

‘Halos’  Returns 
To  Philly  Paper 

The  PHILADELPHIA  INQUIRER  rein¬ 
stated  “Bent  Halos”  after  a  reader  poll 
revealed  that  the  comic  was  more  popu¬ 
lar  than  the  newspaper  thought. 

The  humor  strip  (E&P,  Oct.  14, 1995, 
p.  33)  features  angel  characters.  It  is  by 
MarkTatuUi  of  Lew  Little  Enterprises. 

Biz  Promotion  Is 
Column  Subject 

A'VXTEKLY  column  caUed  “Promot¬ 
ing  Your  Business”  is  being  self-syndi¬ 
cated  by  Ross  Simmons. 

Subscribers  share  in  revenue  from 
booklets,  special  reports  and  guides  sold 
periodically  through  the  feature,  accord¬ 
ing  to  Simmons. 

The  Florida-based  columnist  (561-622- 
7567)  is  a  promotion  strategist  who  does 
seminars  throughout  the  U.S. 

Universal  Exec 
Dies  At  Age  73 

Henry  HARTZENBUSCH,THE  direc¬ 
tor-international  at  Universal  Press 
Syndicate,  has  died  at  the  age  of  73. 

Before  coming  to  Universal,  he 
worked  for  the  Associated  Press  and 
Voice  of  America. 


Martha  Stewart 
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matter  of  law  and  policy,  its  right  to 
coerce  speech  of  its  liking. 

In  the  meantime,  those  who  have 
ridiculed  the  idea  of  a  slippery  slope  in 
such  matters  have  been  proven  right. 
There  is  no  slippery  slope.  It’s  a  cliff. 

Another  milestone  in  the  March  of  the 
New  Censors  was  passage  this  year  of 
the  so-called  Communications  Decency 
Act,  or  CDA.  Like  the  V-chip,  the  CDA  was 
designed  to  protect  children  —  in  this 
case  from  indecent  words  and  images  on 
the  Internet. 

The  whole  of  the  CDA  betrays  a  woe¬ 
ful  ignorance  of  what  the  Internet  is  and 
how  it  works.  Without  owners,  managers 
or  headquarters,  the  Internet  is  now 
home  to  perhaps  9.4  million  host  com¬ 
puters  worldwide,  not  including  the  mil¬ 
lions  of  personal  computers  that  access 
the  Internet  through  modems. 

Much  more  importantly,  compared  to 
traditional  media,  such  as  newspapers 
and  broadcasting,  the  Internet  is  not  a 
forum  for  one-way  communication,  but 
for  two-way  communication.  And  not 
communication  by  the  few  to  the  many, 
but  by  the  many  to  the  many. 

What  all  this  means  is  that  even  if  the 
Supreme  Court  were  to  uphold  the  con¬ 
stitutionality  of  the  CDA  (and  the  bet 
here  is  that  it  w'on’t),  this  law  will  not 
and  cannot  prohibit  the  display  of  mate¬ 
rial  deemed  “patently  offensive”  to  a  per¬ 
son  under  18.  It  can’t  because  the  uni¬ 
verse  of  content  providers,  even  within 
this  country,  is  just  too  large  —  while 
those  Internet  providers  who  are  citizens 
of  foreign  countries  are  beyond  the  effec¬ 
tive  reach  of  the  act.  And  it  won’t 
because  adults  are  simply  not  going  to 
countenance  a  legal  or  regulatory 
scheme  that  has  the  practical  effect  of 
reducing  most  speech  to  that  which  is 
suitable  just  for  childien. 

The  heart  of  the  problem  with  the 
Communications  Decency  Act  is  that  it 
attempts  speaker-based  blocking,  where¬ 
as  a  better  solution  —  and  one  that 
would  not  traduce  the  First  .\mendment 
—  lies  in  the  development  and  deploy¬ 
ment  of  user-based  blocking  technology, 
a  fair  amount  of  which  is  already  avail¬ 
able. 

Like  lots  of  the  “new”  media  before  it, 
the  interactive  communications  industry 
will  probably  have  to  earn  its  First 
Amendment  stripes  the  old-fashioned 
way  —  by  fighting  for  them. 

Children’s  television  is  the  subject  of 
the  other  big  dust-up  initiated  by  the 
new  censors.  Under  the  zealous  leader¬ 
ship  of  chairman  Reed  Hundt,  the  FCC  is 


considering  new  rules,  or  “processing 
guidelines”  as  the  euphemism  goes,  that 
would  require  the  airing  of  a  certain  min¬ 
imum  number  of  hours  and  of  a  certain 
type  of  programming,  to  satisfy  the 
Children’s  Television  Act  of  1990. 

This  act,  which  is  arguably  the  most 
intrusive  law  in  the  history  of  television, 
has  never  been  challenged  in  court.  In 
large  part  this  is  because  the  act  was 
written  in  a  manner  that  allows  broad¬ 
casters  substantial  discretion  in  the  way 
they  meet  their  obligations  to  the  educa¬ 
tional  and  informational  needs  of  chil¬ 
dren. 

Like  his  predecessors,  Hundt  would 
like  to  see  more  and  better  children’s 
programs.  Unlike  his  predecessors, 
Hundt  displays  little  tolerance  for  road¬ 
blocks,  even  when  those  roadblocks 
spring  straight  from  the  Constitution. 

These  constitutional  concerns  have 
split  the  FCC  right  down  the  middle, 
with  two  of  the  commissioners  refusing 
to  go  along  with  any  scheme  that  is  too 
inflexible  or  regulatory  in  nature. 

As  with  the  CDA  and  the  V-chip,  the 
Children’s  Television  Act,  even  without 
rigid  guidelines,  is  uninformed  techno¬ 
logically  in  that  it  imposes  obligations 
and  sanctions  on  that  part  of  the  elec¬ 
tronic  media  least  able  —  as  a  matter  of 
technology  and  commerce  —  to  deliver 
the  kind  of  programming  at  issue. 

Contrast,  for  instance,  the  single 
channel  and  single  revenue  source  of 
broadcasters  with  the  multiple  chan¬ 
nels  and  dual  revenue  stream  of  cable 
and  DBS  systems,  not  to  mention  the 
interactive  media.  Which  is  not  to  say 
that  they  should  be  the  targets  of  gov¬ 
ernmental  mandates  on  children’s  pro¬ 
gramming. 

Rather,  that  it  just  seems  likely  that 
these  other  media  will,  as  a  matter  of 
course,  develop  educational  children’s 
programming  of  a  sort  and  number  that 
broadcasters  can’t  match. 

Indeed,  some  of  the  most  poignant 
testimony  on  this  subject  at  FCC  hear¬ 
ings  came  from  several  of  the  most 
revered  of  children’s  TV  programmers. 
Their  principal  concern  was  that  broad¬ 
cast  TV,  as  a  medium,  demands  that  all 
programming  be  first  and  foremost  enter¬ 
taining,  and  that  therefore  the  FCC’s 
designs  not  just  on  children’s  program¬ 
ming  but  “educational”  children’s  pro¬ 
gramming,  might  produce  —  at  the  point 
of  a  regulatory  gun  —  programs  that 
nobody  watched. 

Given  the  explosive  growth  of  new 
media  and  the  startling  increase  in  enter¬ 
tainment  and  information  programming, 
one  might  wonder  why  this  new  censor¬ 
ship  has  arisen  at  this  precise  moment  in 


history.  In  part,  I  think  it  is  because  of 
this  growth;  or  more  precisely  because 
of  the  commercial  and  technological  tur¬ 
moil  that  surrounds  the  entertainment 
and  information  industries  today.  This 
turmoil  has  left  companies,  and  whole 
industries,  vulnerable  not  just  to  the  mar¬ 
ketplace  but  to  the  coercive  power  of 
government. 

Broadcasters,  who  are  the  target  of  the 
V-chip  legislation  and  the  Children’s 
Television  Act,  are  especially  vulnerable 
right  now.  They  are  vulnerable  because, 
though  much  of  their  programming  is 
still  among  the  best  and  most  popular  on 
TV,  they  need  to  transition  from  an  ana¬ 
log  to  a  digital  standard  —  a  task  that 
government  can  make  hard  or  easy. 

And  government  overseers  —  from 
the  White  House  to  the  Congress  to  the 
FCC  —  know  this  and  are  counting  on  it 
as  leverage  to  win  broadcast  acquies¬ 
cence  in  their  schemes  to  advance  con¬ 
tent  controls  over  violence  and  indecen¬ 
cy. 

Against  this  background,  both  the  V- 
chip  and  the  children’s  TV  controversy 
look  like  nothing  so  much  as  a  vast  and 
continuing  governmental  shakedown  of 
the  broadcast  industry. 

Another  reason  for  the  new  censor¬ 
ship  appears  to  be  a  fierce  and  relatively 
new  competition  between  Republicans 
and  Democrats  over  which  party  is  seen 
to  be  the  most  “family  friendly.” 

For  many  years,  the  Republicans 
seemed  to  have  this  turf,  and  the  censor¬ 
ship  component  especially,  pretty  much 
to  themselves.  In  recent  years,  however, 
the  Democrats  have  climbed  aboard  this 
politically  popular  bandwagon,  and  in 
the  process  have  become  some  of  the 
most  —  if  not  the  most  —  censorial  peo¬ 
ple  in  American  life. 

Whatever  the  causes  of  the  new  cen¬ 
sorship,  thanks  to  an  independent  judi¬ 
ciary  and  the  U.S.  Constitution  it  is  likely 
that  there  is  still  going  to  be  time  to  con¬ 
sider  a  better  way  of  advancing  media 
excellence  and  the  welfare  of  our  chil¬ 
dren. 

I  believe  that  way  lies  in  the  confident 
embrace  of  two  general  policies;  deregu¬ 
lation  of  the  media  and  communications 
industries;  and  an  absolute  prohibition  of 
governmental  sway  over  the  content 
they  carry. 

For  as  long  as  this  country  has  existed, 
the  cure  for  bad  or  hurtful  speech  has 
been  more  and  better  speech.  HappUy, 
the  very  technologies  now  being 
deployed  promise  a  kind  of  abundance 
and  diversity  and  excellence  beyond  any¬ 
thing  we  have  known  —  provided  only 
that  we  get  government  out  of  the  way 
and  give  these  technologies  a  chance. 
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FEATURES  AVAILABLE 


_ ASTROLOGY _ 

Daily-Weekly-Monthly  Features 
Camera  Ready.  Time  Data  Syndicate 
(603)  623-7733  or  (800)  322-5101 


INSPIRATIONAL 


_ AUTOMOTIVE _ 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  core, 
auto  trivia/histary.  (810)  573-2755. 


INSPIRATIONAL 


AUTOMOTIVE 


1997  NEW  CARS  AND  TRUCKS:  A 
look  at  the  year's  new  automotive  offer¬ 
ings  that  includes  major  makes  and 
models  with  enough  photos  and 
materials  to  fill  an  annual  New  Models 
special  section.  Available  in  early 
Cictober.  Joe  Hanley,  CRAIN  NEWS 
SERVICE,  tel:  (212)  254-0890. 

BUSINESS 

PROMOTING  YOUR  BUSINESS  offers 

1 2  ways  to  increase  readership 
Fax  (561 )  627-7510  for  samples 

HEALTH,  SPORTS  &  FITNESS 

ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
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ESTABLISHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
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&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEW  LIVING 
FREE  SAMPLES  AND  RATES. 

_ HUMOR _ 

IN  A  NUTSHELL:  Award-winning,  700 
words,  weekly.  Free  Samples:  Barbara 
Naness,  119  Washington  Ave.,  Staten 
Island,  NY  10314.  (718)  698-6979. 
http://v^ww.interealm.cc)m/ p/ nutshell 

She  tickles  Funny  bones  and  touches 
hearts.  FAMILY  HUMORIST.  Deb  Di 
Sandro,  (847)  639-1232 


_ UFESTYLES _ 

OFF  THE  WALL:  If  anyone  deserves  the 
title  as  the  new  generation's  successor 
to  Erma  Bombeck,  it  must  go  to  P.S. 
Wall  and  her  off-the-wall  commen¬ 
taries  on  life  as  she  sees  it.  This  weekly 
column  of  600  words  is  quirky,  hip,  out¬ 
rageous  and  very,  very  funny. 

Joe  Hanley,  CRAIN  N^S  SERVICE, 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646 

MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10940;  (914) 
692-4572.  Fax  (914)  692-831 1 . 

PUZZLES 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1972,  Huntsville,  TX  77342 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 

Discovery  is  the  ability  to  be  puzzled  by 
simple  things. 

Noam  Chomsky 


CHECK  OUT  THE  NEWEST 
SYNDICATED  SERVICE 
INTHE(X)UNTRY!! 

Inspirational  News  Network 

Unlike  traditional  syndications,  which  report  from  a  common  point  of  view, 
Inspirational  News  Network's  associates  report  from  a  unique, 
positive,  uplifting  perspective  for  your  features,  news,  or  religious  page. 
Eilitors  will  find  a  wide  range  of  articles  including  political,  sports,  and 
inspirational-type  articles.  "Take  a  kxik  at  the  network's  home  page,  soon 
available  to  newspapers  and  other  news  media  throughout  the  world. 

There  is  always  room  at  the  INN" 
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Please  contact  me,  Shirley  Cicioni,  Editor,  today! 
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CONGRESSIONAL  FELLOWSHIP  j  C.  BERKY  &  ASSOCIATES,  INC. 


PRCX5RAM:  For  mid-career  journalists 
with  demonstrated  interest  in  politics 
and  government.  $28,000  stipend  for 
10-month  educational  experience  as 
legislative  aide  in  Congress  November 
1997  through  August  1998.  B.S. 
degree  and  minimum  two-years  full¬ 
time  professional  experience  required. 
Broadcast  and  print.  For  information 
contact:  Congressional  Fellowship  Pro¬ 
gram,  American  Political  Science 
Association,  1527  New  Hampshire 
Ave.,  NW,  Washington,  DC  20036  or 
phone  (202)  483-2512. 
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Buyers  or  sellers.  Call  Dick  Briggs. 
(864)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 

KAMEN  &  CO.  GROUP  SERVICES 
Woddwide  Appraisal  Experts 
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NEWSPAPER  BROKERS 
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ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
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(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 
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MICHAEL  D.  UNDSEY 
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RICKENBACHER  MEDIA  CO. 
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Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 

Philosophy  is  everybody's  business. 

Mortimer  Adler 
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W.B.  GRIMES  &  COMPANY 
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Tom  Sexton,  N. England  (61 7)  545-6175 
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PHILLIPS  MEDIA  SERVICES,  INC. 
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P.O.  Box  3308 
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Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  FOR  SALE 

COLORADO:  Small  weekly,  profitable 
$150,000.  FLORIDA:  Small  beach 
weekly  $30,000.  Mayo  Communica- 
tions,  (813)  971-2061. _ 
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Call  (805)  683-7657. 
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_ NEW!  E&P  Year  Book  and  CD-ROM  without  listing 

capabilities;  $495.* 

_ NEW!  E&P  Year  Book  and  CD-ROM  with  listing 

capabilities;  $895.* 


Total  for  this  order  $ _ 

The  encyclopedia  of  the  newspaper  industry 
Name 


Street  Address 


Payment  must  accompany  order. 


j  Check  enclosed  (payable  to  Editor  &  Publisher  Year  Book)  $US  drawn  on 
US  bank  only. 

j  Charge  my  Visa  J  MasterCard  It _ 

Exp.  Date _ Signature _ 

(Required  on  credit  card  orders.) 


_1  Yes!  Please  rush  me  the  publication(s)  or  CD-ROM 
items  I’ve  indicated  below.  My  credit  card  number  or 
payment  is  enclosed. 


_ Copies  of  the  Market  Guide  at  $100  each 


_The  Market  Guide  and  CD-ROM;  $395.* 


J  1  want  to  know  more.  Please  send  me  information  about  the  Market  Guide. 
_l  I  want  to  know  more  fast.  Please  call  me. 


Your  Business  (Check  one  Category  Only) 

1.  _l  Top  Exec.  Gen.  Man.,  Publ. 

2.  J  Sales  &  Marketing 

3.  J  Adv.  &  Promotion 

4.  J  Librarian 

5.  J  Editors 

6.  J  Circulation 

7.  J  Secretaries 

8.  J  Production 

9.  _l  Other  (Specify) _ 


International  Orders  (outside  U.S.  or  Canada);  $125  per  copy.  CA,  District  of 
Columbia,  NY,  Ohio  residents  please  add  applicable  sales  tax.  Canada  residents 
please  add  GST. 


*  Network  version  available.  Plea.se  call  (212)  675-4380,  ext.  509  for  pricing. 
For  technical  information  call  ext.  506. 


J  I  want  to  know  more.  Please  send  me  information  about  the  Year  Book. 
J  I  want  to  know  more  fast.  Please  call  me. 


■  Business  (Check  one  Category  Only) 

I  Top  Exec.  Gen.  Man.,  Publ. 

I  Sales  &  Marketing 
I  Adv.  &  Promotion 
J  Librarian 
J  Editors 
J  Circulation 
J  Secretaries 
J  Production 

J  Other  (Specify) _ 


International  Orders  (outside  U.S.  or  Canada);  $150  per  copy.  CA,  District  of 
Columbia,  NY,  Ohio  residents  please  add  applicable  sales  tax.  Canada  residents 
plea.se  add  GST. 


*  Network  version  available.  Please  call  (212)  675-4380.  ext.  509  for  pricing. 
For  technical  information  call  ext.  506. 

RECYCLED  PAPER 


Exclusive  data  on  U.S.  and  Catuidian  newspaper  markets. 

Name _ _  _ 

Company _ _ 

Street  Address _ _ 

City _  _ State _ 

Phone _ Fax _ 


Total  for  this  order  $. 


Payment  must  accompany  order. 


_l  Check  enclosed  (payable  to  Editor  &  Publisher  Market  Guide)  $US  drawn  on 
US  bank  only. 

J  Charge  my  Visa  J  MasterCard  # _ 

Exp.  Date _ Signature _ 

(Required  on  credit  card  orders.) 
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_ Editor  &  Publisher _ 
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III 


ANNOUNCEMENTS 


NEWSPAPER  FOR  SALE 


SUPER  OWNER  OPERATOR 
OPPORTUNITIES  NOW  AVAILABLE! 
New  Mexico,  South  Jersey,  KY,  NC. 
Owner  financing,  solid  growth  - 
perfect  for  strong  marketers.  W.  B, 
Grimes  &  Co.,  (301 )  540-6636. 


Increase  awareness 
By  benefitting 
From  our  LOW 
Contract  rates. 
CaU  (212)  675-4380 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 


acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  doily 
newspapers.  All  correspondence  and 
discussions  ore  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


Making  something  perfectly  clear  only 


confuses  evei 


letning 

•rybody. 


George  Rockwell 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub¬ 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKRCX)M 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration.  Herb  CaHbom 
CK  Optical  (310)  372-0372. 


MAILROOM 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Coll  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


KANSA  480  three  into  one  inserter. 
Ten  years  old  In  production  and  well 
maintained.  Call  Syd  Wilson  at  The 
Rutland  Daily  Herald,  Rutland,  VT, 
(802)  747-6121,  ext.  248. 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


REPLACEMENT  J50  Jogger  Table  Tops 
25  to  40%  off!  Call 
Kovell's  Kreations  at  (520)  883-4243 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


A  bore  is  someone  who  persists  in 
holding  his  own  views  after  we  have 
enlightened  him  with  ours. 

Malcom  Forbes 


PRESSES 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


HARRIS  V15A  8  unit  press  with  JF-15 
folder  $99K,  COLOR  KING  5  unit 
heatset  press  with  Harris  JF-25  folder 
$65K;  BALDWIN  106  stacker;  HARRIS 
upper  former.  Grafica  Worldwide,  Inc. 
(91 4)  761  -6360  Fax  (91 4)  761  -0597. 


A  LOT  OF  PRESS  FOR  THE  MONEY! 
IN  VERY  GOOD  CONDITION. 


Five  unit  press  (1965)  Harris-Cottrell 
VI 5  including:  5-units,  1 -half/quarter 
2:1  V-22  folder,  5-rollstands,  hoist, 
plate  bender  plate  burner.  Complete 
press.  One  owner  machine.  Used  less 
than  20,000  impressions  a  week. 

As  is,  where  is  $72,500. 


Al  Taber,  ALTA  Graphics,  Inc. 
(770)  552-1528  Fax  (770)  552-2669 


PRESSES 


QtuRty  that  makes  an  knpresston  woildwide 

^  Select  from: 

'  ^  □  Complete  Presses 

O  Additions  to  Existing  Presses 

□  3-coior  Satetiites 

□  4-Hi  Arrangements 

□  Stacked  linits 
a  Integral  Roi:  Stand  Units 
O  Half  and  Quarter  Folders 

□  Cutoff  20"  -  21V4*  •  22"  -  22%' 

□  18,500  to  30,000  tPH 
SALF.S  -  SERVICE  -  PARTS  A  I VA 

Phone.  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSil 


PRESSES 


WE  WANT  TO  BUY  YOUR 
EXCESS  PRESS  EQUIPMENT 
FOR  SALE: 

2-unit  Ductor  style  V-1 5A  w/JF7  folder 
Available  immediately. 
GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 


•22  3/4”  cut-off  GOSS  COLORLINER 
with  36  printing  couples,  double  3:2 
folder  &  9  RTF's. 

•7-unit  GOSS  METRO  w/double  3:2 
folder,  2  half  decks  &  7  RTF's  -  22  3/4”. 
•One  METROUNER  moTK)  unit,  45'  RTF's 
&  Y  columns  -  22  3/4"  cut-off. 

•6-unit  GOSS  URBANITE  -  1982/75 
vintage,  22  3/4"  cut-off. 

•7-unit  GOSS  COMMUNITY  w/SC 
folder,  22  3/4". 

•4-unit  HARRIS  V15A  with  JF7  &  30 
h.p.  motor. 

•2-unit  HARRIS  V15D  with  JF15  -  1978 
vintage. 


INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(91 3)  492-9050,  Fax  (91 3)  492-6217 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fax  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (8(X))  356-4886  or 
Fax  (816)  887-2762. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


FAX  YOUR  AD  TO  US 
AT  (212)  929-1259 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


Our  lives  teach  us  who  we  are. 

Salman  Rushdie 


CIRCULATION  SERVICES 


i,vrEiivEnm«iv  - 

t  IIETENT10IV 

1-800-327-8463 


NEWSPAPERS  WANTED 

FACKEIMAN  NEWSPAPERS  GROUP 
seeks  to  acquire  weekly,  small  daily 
newspapers  in  south,  midwest.  We 
offer  cash  or  terms.  We  also  offer 
experience,  commitment  to  excellent  com- 
munity  journalism.  Please  give  us  a 
call,  confidentiality  guarantee.  Marc 
A.  Richard,  Newspaper  Service  Co., 
Inc.,  P.O.  Box  910,  Jennings,  LA 
70546. 

(318)  824-3011. 

PUBLICATIONS  FOR  SALE 

TRANSPORTATION/TRANSIT  Trade 
Journal  for  sole.  Two  directories  plus 
online  webzine.  Circulation  of  21,000. 
For  information  please  call  (714)  752- 
1 292  and  ask  for  Mr.  Brodshow. 


PRESSES 


METRO  LINER  TOWER 
PRESS  UNITS 
PUBLISHERS: 

A  UNIQUE 
OPPORTUNITY  TO 
RE-EQUIP 

Exclusive  Sale-  Outstanding 
nietro-liner  plant  22”,  560 
MM  cut-off,  updated,  75,000 
cph,  48  Goss  metro-liner 
units,  10  4x1  metro  towers, 
1976-1988  with  excellent 
colour  capacity,  48  45”  Goss 
digital  autopasters 
8  3/2  lap  and  pin  folders  8 
upper  balloon  formers 
8  intermediate,  former 
arrangements  complete  with 
stitchers 

The  very  latest  in  pic 
thyristor  drives  present. 
Dampening  timer  spray 
dampners.  Modern  press 
control  systems  all  to  be 
fitted  with  the  most  advanced 
inking  technology  available. 

Printing  Press  Services 
Sellers  Street  Factory 
Preston,  Lancashire 
ENGLAND,  PRl  5EU 
(011-44)  1772-797050 
Fax:  (44)  1772-652300 


CIRCULATION  SERVICES 

TELEMARKETING 
Save  money/improve  results 
or  the  review  of 
your  program  is  FREE 
Outsourcing  Vendor  Management 
ROBERT  T  BURNS 
(703)  356-6625 

Music  is  the  weapon  of  the  future. 

Fela 
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INDUSTRY  SERVICES 

CIRCULATION  SERVICES 


CIRCULATION  III 

Advanced-Professional-1  elemorkefing 
John  Dinon 
(214)  352-1123 

hltp;//wvvw.metronet.com/~dinan 

METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 
since  1975 
(800)  950-8475 
Horace  Southward 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


The  past  is  never  dead;  it  is  not  even  past. 

Faulkner 


CLASSIFIED  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http://wftvw.(akebrains.com/scout. 

DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


PROMOTIONS 


1  ■  ■  Custom 

presskits  s**"" 

•  Media  Folders  •  CD  disc  Mailers 

•  Sales  Kits  •  Software  Packages 
I  Over  1,000  Dies  Available  FREE] 

Call  For  FREE  Catalog 

(212)  664-7686  1  (800)  472-3497 


PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEaRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908 
(505)  842-1357 
24-Hour  Line 
P.O.  Box  1952 
Albuquerque,  NM  87 1 03 


HARD  TO  FIND  PRESS  PARTS? 
Largest  Press  Plumbing  Parts  Stock  in 
Country-Overnight.  GREAT  PRICES!  I 
Filters,  Regulators,  Hoses,  Gauges. 
PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)201-7500  M/C 

Show  me  your  books,  and  I'll  tell  you  who 
you  are. 

John  Fleming 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


RECRUITMENT 


4th  Decade  of  Service 

800-523-7112 

GORDON 
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ADVERTISING 

*  V  — 

ADVERTISING  DIRECTOR:  Richner 

ADMINISTRATIVE 

ADMINISTRATIVE 

Communications,  an  award-winning 
group  of  paid  community  newspapers 
and  shopping  guides  in  affluent  Long 
Island,  NY.,  market  seeks  a  results- 
oriented  professional  to  coordinate  our 
sales  management  team.  You  will  work 
closely  with  the  publisher  and  lead  a 
team  of  30-I-  managers  and  account 
execs  responsible  for  all  display,  FSI 
and  clossified  soles. 

GENERAL  MANAGER  for  successful 
Central-Texas  mid-size  daily.  Individu¬ 
ally  owned.  Present  general  manager 
retiring.  Experience  in  all  areas  af 
newspaper  operation  with  proven  track 
record.  Write  fully  with  salary  require¬ 
ments  to  Box  07892,  Editor  &  Pub¬ 
lisher. 

PUBLISHER  WANTED  for  $900,000■^ 
weekly  newspaper  with  TMC  in  Zone 

3.  Financial  management  skills,  strong 
on  ad  sales  and  community  relations. 
Knowledge  of  all  phases  of  operations. 
Letter,  resume  and  salary  history  to  Box 
07903,  Editor  &  Publisher. 

ADVERTISING 

GENERAL  MANAGER 

Leave  the  crowded  city  life,  crime,  and 
traffic  jams  behind.  Quality  family  life¬ 
style  is  what  this  central  Michigan  loca¬ 
tion  offers.  We  are  searching  for  an 
experienced  weekly  shopper  manager 
who  can  sell,  hire,  train  and  motivate. 
Must  be  able  to  thrive  in  a  competitive 
market.  Excellent  potential  for  advance¬ 
ment  in  our  large  weekly  shopper 
group.  Attractive  salary,  incentives, 
and  benefits.  Send  letter,  resume,  and 
salary  requirements  to  Marketing 

ADVERTISING  DIREaOR 

One  of  Zone  9's  finest  medium-sized 
dailies,  located  on  the  great  California 
Central  Coast.  Seeking  a  strong  leader 
who  knows  how  to  sell,  teach,  motivate 
and  plan.  Must  understand  marketing, 
budgeting,  and  a  desire  to  set  and 
meet  goals.  Looking  for  an  achiever 
with  leadership  qualities  and  experi¬ 
ence  to  help  an  aggressive  paper  max¬ 
imize  market  potential.  A  Pulitzer  Com¬ 
munity  Newspaper.  Contact  John 
Shields,  Santa  Maria  Times,  P.O.  Box 
400,  Sonto  Mario,  CA  93456.  Tel:  (805) 
925-2691 . 

Your  experience  should  include  staff 
development  and  training,  major 
accounts  management,  and  innovating 
strategies  for  growth  in  a  competitive 
market.  Experience  launching  new 
publications  a  plus.  Excellent  com¬ 
pensation  package  including  401  (k) 
and  health  plans. 

Send  resume,  salary  history  to:  Richner 
Communications,  379  Central  Ave., 
Lawrence,  NY  11559;  Fax  (516)  569- 
4942,  Attn:  Louise. 

Director  at  Box  07897,  Editor  &  Pub¬ 
lisher. 

AD  DIRECTOR  needed  to  replace  cur¬ 
rent  manager  who  is  becoming  a  pub¬ 
lisher  at  another  company  publication. 
We're  looking  for  a  hands-on  man¬ 
ager  who  can  teach  our  staff,  who 
doesn't  simply  do  things  the  woy 
they've  always  been  done  and  who 
can  offer  creative  and  innovative 
approaches  to  selling.  We're  a  seven- 
day,  1 5,000  circulation  paper  in  heart 
of  Cajun  country  —  lots  of  festivals,  good 
fishing,  good  food  and  great  people. 
We  offer  competitive  pay,  bonuses. 

GENERAL  MANAGER 

Excellent  opportunity.  Growing  weekly 
in  northeastern  city  (pop.  45,000) 
without  daily,  looking  for  independent, 
energetic,  experienced,  self-starter  who 
can  do  it  oil  -  increase  sales  while 
maintaining  journalistic  quality.  Avail¬ 
able  now.  $30K  +  incentives.  Resume  to 
Box  0791 2,  Editor  &  Publisher. 

HANDS-ON  CONTROLLER  for  family- 
owned  22,000  circulation  daily. 
Should  have  accounting  or  business 
degree,  extensive  background  in 
newspaper  operations,  familiarity  with 
current  computer  applications,  experi- 

ADVERTISING  MANAGER 
Immediate  need  for  an  individual  who 
has  excellent  soles  training,  sales  and 
motivational  skills.  This  is  a  key  man¬ 
agement  position  designed  to  develop 
publisher  candidates  for  Boone  News¬ 
papers,  Inc.  Send  your  resume  to 
Wilson  Koeppel,  publisher.  The  Selma 
Times-Journal,  P.O.  Box  611,  Selma, 
AL  36701 . 

RETAIL  AD  MANAGER 

We  are  looking  for  a  hands-on, 
dynamic,  hard-working,  on  the  street 
Retail  Ad  Manager.  The  person  we  are 

401  (k)  and  more.  Contact  Will 
Chapman,  publisher.  The  Daily 
Iberian,  P.O.  Box  9290,  New  Iberia, 
LA  70562. 

ence  with  personnel  administration 
and  employee  benefits,  and  good 
interpersonal  skills.  We  offer 
challenge,  rewards  and  a  good  com¬ 
munity  to  live  and  work.  Peter  DeRose, 
publisher.  Daily  Hampshire  Gazette, 
P.O.  Box  299,  Northampton,  MA 
01061-0299. 

looking  for  will  need  to  nave  a  strong 
sales  background,  great  coaching 
skills,  good  marketing  skills  and  must 
enjoy  a  challenging,  competitive 
marketplace.  We  are  a  lOOK  plus 
newspaper  in  a  top  20  competitive 
market.  Please  fax  resume,  salary  his¬ 
tory  to  (202)  269-1245. 

ADVERTISING  MANAGER:  We  need  a 
high  energy  individual  to  manage  the 
advertising  department  at  the  News 
Messenger,  9,500  circulation  daily  in 
beautiful  East  Texas.  This  management 
opportunity  requires  the  ability  to  be  a 
hands-on  leader  with  exceptional  sell¬ 
ing  skills.  Send  cover  letter  and  resume 

If  you  want  peace,  work  for  justice. 

Pope  Paul  VI 

E&P  is  on  the  Web  @ 
WWW.MEDlAINFO.COM 

to  Reg  Durant,  publisher,  P.O.  Box 
730,  Marshall,  TX  75671 .  Tel:  (903) 
935-7914 

_ ADVERTISING _ 

ADVERTISING  DIREQOR 

We  have  an  immediate  opening  (or  a 
hardworking,  creative  and  innovative 
leader  to  manage  our  sales  staff  at  a 
36,000  circulation  daily,  45,000  Sun¬ 
day  newspaper  located  in  Zone  5.  The 
position  will  also  assist  the  Group  Pub¬ 
lisher  in  sales  development  for  the  two 
other  daily  newspapers  in  the  group 
located  in  beautiful  Central  Ohio.  The 
successful  candidate  must  have  priar 
management  experience  at  a  compara¬ 
ble  or  larger  7-day  newspaper,  be 
extremely  competitive  and  have  the 
ability  to  develop  the  existing  ad  base 
as  well  as  niche  products.  Strong 
communication  skills  and  coaching/ 
training  experience  a  must. 

We  are  part  of  a  well-known  newspa¬ 
per  group  who  offers  a  salary  and 
bonus  commensurate  with  your  experi¬ 
ence.  In  oddition,  we  offer  401  (k), 
health,  dental,  life,  long  term  disability 
and  other  benefits.  Our  community  is 
nationally  ranked  among  the  most 
affordable  and  best  places  to  live  in  the 
U.S.  If  you  have  the  ability  to  analyze 
markets,  motivate  sales  staff  and  seize 
opportunities,  you  are  the  right  candi¬ 
date  for  this  career  opportunity. 

Send  your  resume  and  salary  history  to. 
Nick  Monico/Publisher 
Mansfield  News  Journal 
70  West  Fourth  St./P.O.  Box  25 
Monsfield,  OH  44901 


CLASSIFIED 

TELEPHONE  SALES  MANAGER 
Responsible  for  meeting  sales  goals. 
Leading  staff  of  1 6  in  a  highly  com¬ 
petitive  market,  implementing  creative 
sales  ideas  and  developing  new  busi¬ 
ness.  Minimum  3  years  classified 
newspaper  sales  experience.  We 
recognize  and  appreciate  the  benefits 
of  diversity  in  the  workplace.  People 
who  share  this  belief  or  who  reflect  a 
diverse  background  are  encouraged  to 

^nd  resume  to  Personnel  Department 
Reno  Gazette-Journal 
955  Kunzii  Street 
Reno,  NV  89502 
Fax:  (702)  788-6438 
AA/EEO/M/F 
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HELP  WANTED 


ADVERTISING 


ADVERTISING 


CLASSIFIED  DISPLAY  AD  MANAGER  :  DIREQOR  ADVERTISING  PLANNING 


The  San  Angelo  Standard-Times,  a 
Harfe-Hanks  daily  newspaper  with 
daily  circulation  of  32,832  and  a  Sun¬ 
day  circulation  of  39,471 ,  is  seeking  a 
highly-motivated  and  innovative  leader 
to  become  an  integral  part  of  our 
Advertising  Department.  The  qualified 
candidate  must  have  a  proven  track 
record  of  Classified  Display  sales, 
excellent  written  and  oral  communica¬ 
tion  skills  and  the  ability  to  develop 
and  motivate  a  sales  staff.  Must  be 
ambitious,  creative  and  goal-oriented. 
Responsibilities  include  developing  and 
increasing  local  advertising  revenue 
with  an  emphasis  on  improving  market 
share. 

This  position  will  report  directly  to  the 
Advertising  Director. 

We  offer  a  competitive  salary  and 
bonus  structure  with  an  excellent 
benefit  package.  The  following  is  a 
partial  list  of  company  benefits: 

•  401  (k) 

•  Life  Insurance 

•  Medical  Insurance 

•  Dental  Insurance 

•  Vision  Insurance 

•  Harte  Hanks  Pension. 

Please  send  resume  to: 

Human  Resources  Department 
San  Angelo  Standard-Times 
P.O.  Box  51 1 1 
San  Angelo,  TX  76902-51 1 1 


CLASSIFIED/MAJOR  ACCOUNTS 
ADVERTISING  DIREQOR 

Due  to  promotion,  there  is  a  career 
opportunity  for  an  experienced 
Classified  Ad  Manager  at  a  40,000-f 
daily  newspaper  in  central  Washing¬ 
ton  state.  We  focus  on  revenue  goal 
achievement  in  an  environment  that  max- 
imizes  work  place  satisfaction. 
Responsibilities  include  direct  man¬ 
agement  of  entire  Classified  Ad 
department  as  well  as  development  of 
new  products  and  revenue  generating 
ideas.  Reports  directly  to  the  Ad 
Director.  Qualified  candidate  must  be 
an  aggressive  advertising  sales  pro¬ 
fessional  with  proven  sales  and  lead¬ 
ership  experience,  a  history  of  increas¬ 
ing  ad  revenues,  and  strong  written 
and  oral  communication  skills.  Send  or 
fax  resume,  cover  letter  and  salary  his¬ 
tory  to:  Kay  Gauze,  HR  Director, 
Yakimo  Herald-Republic,  P.O.  Box 
9668,  Yakima,  WA  98909.  Fax:  (509) 
577-7722.  A  member  of  the  Seattle 
Times  group.  EOE. 

SUPERVISOR 

Key  position  for  Classified  Inside  Ad 
Sales.  Requires  training,  promotion 
and  sales/telemarketing  skills. 
Enthusiasm  and  high  energy  level  a 
must.  Full  benefits.  Call  Val  at  (202) 
636-3120  or  fax  resume  to  (202)  635- 
3059. 

It's  possible  to  think  three  things  at  once. 

Ken  Russell 


The  Philadelphia  Inquirer  and  Daily 
News,  Knight-Ridder's  largest  newspa¬ 
per  unit,  is  looking  for  an  experienced 
strategist  to  lead  marketing  efforts  in 
our  advertising  division.  Primary 
responsibilities  include: 

•  management  of  advertising  rela¬ 
tionships  with  our  four  key  products 
(Inquirer,  Daily  News,  Inquirer  News 
Tonight,  Philadelphia  On-line) 

•  enhancing  current  and  potential 
advertising  customer  communications 

•  blending  of  our  products  into 
packages  that  can  bie  used  to  target 
one-time  events,  or  new  business 
categories 

•  integrating  staff  training  and  sales 
materials  to  effectively  sell  all  of  our 
product  line 

•  day  to  day  responsibility  for  a  six- 
member  planning  team. 

This  position  reports  to  the  Vice  Presi¬ 
dent  of  advertising.  Job  requirements 
include:  college  degree;  minimum  2 
years  management  experience,  3-5 
years  in  direct  selling  or  strategic  plan¬ 
ning  and  project  management  experi¬ 
ence.  Demonstrated  ability  to  lead, 
direct,  develop,  and  motivate  sales 
staff  and  self  a  must.  Successful  candi¬ 
date  will  also  possess  strong  planning, 
analytical  and  leadership  abilities, 
excellent  communication  skills  at  all 
levels  and  strong  decision-making 
skills. 

Excellent  career  opportunity  offering 
competitive  wage  and  benefit  package. 
Please  fax  (21 5)  854-2991  or  send  con¬ 
fidential  resume,  cover  letter,  and 
salary  history  to:  Christine  Bonanducci, 
human  resources,  Philadelphia  News¬ 
papers,  Inc.,  P.O.  Box  8263,  Philadel¬ 
phia,  PA  19101.  Philadelphia  News¬ 
papers,  Inc.  is  an  Equal  Opportunity 
Employer. 


SALES  MANAGER:  Dynamic  group  of 
weekly  newspapers  (290M)  has  an 
excellent  career  opportunity  for  a  goal- 
driven/highly  motivated  person  to  lead 
our  outside  sales  force.  The  ideal  can¬ 
didate  will  have  a  minimum  of  five 
years  successful  sales/ sales  manage¬ 
ment  experience.  We  offer  an 
attractive  salary/bonus/benefit  com¬ 
pensation  package.  Please  send 
resume  to  include  salary  history  to  Box 
0791 1 ,  Editor  &  Publisher. 


:  JOIN  OUR  TEAM!  Zone  5  daily  is  look- 
:  ing  for  a  high-energy,  results-oriented 
:  retail  advertising  manager  with  experi- 
:  ence  leading  and  motivating  a  sea- 
:  soned  advertising  department.  We 
;  have  excellent  market  position  in  a 
:  growth  market.  Ideal  candidate  is  an 
:  aggressive  goal-oriented  individual 
:  who  recognizes  opportunities  and 
I  knows  how  to  capitalize  on  them. 
;  Creativity  and  strong  planning  skills  a 
j  must.  If  you  would  like  to  become  part 
I  of  a  management  team  with  high 
;  hopes,  send  resume  in  confidence  to: 
;  Box  07902,  Editor  &  Publisher. 


ADVERTISING 


MAJOR  ACCOUNTS 
SALES  EXECUTIVE 

The  Stuart  News,  Port  St.  Lucie  News 
and  The  Press  Journal  in  Vero  Beach,  a 
group  of  Scripps  Howard  newspapers 
located  in  Southeast  Florida,  is  looking 
for  an  account  executive  to  join  their 
major  accounts  team. 

The  person  we  are  looking  for  will 
have  at  least  five  successful  years  of 
newspaper  advertising  sales  experi¬ 
ence  to  regionol  and  national  retailers. 
Excellent  written  and  verbal  skills  are 
essentia!. 

We  offer  competitive  pay  and  lienefits 
package.  Please  send  resume  to 
Human  Resources  Director,  The  Stuart 
News,  P.O.  Box  9009,  Stuart,  FL 
34995  or  fax  to:  (561 )  220-891 9. 

EOE 


RETAIL  ADVERTISING 
MANAGER 

Are  you  ready  to  take  us  into  the  21st 
Century?  We  are  a  mid-sized  daily, 
recognized  as  a  leader  in  both  tradi¬ 
tional  and  non-troditional  retail  growth 
and  we  are  seeking  a  dynamic  Retail 
Manager  who  will  help  lead  a  results- 
oriented  team  on  a  full  color  22,000 
daily  newspaper. 

The  successful  candidate  will  possess  an 
intimate  knowledge  of  advertising 
strategies,  retail  and  preprint  rate 
structures,  new  media  opportunities, 
including  database  and  on-line.  We 
demand  a  manager  with  strong 
leadership,  motivation  and  teom  building 
skills.  This  is  an  excellent  opportunity  for 
someone  with  these  skills  to  become  a 
crucial  member  of  our  planning  team. 

Our  company  strongly  believes  in  the 
continued  growth  of  our  managers  and 
offers  tremendous  opportunities  to 
advance. 

Interested  candidates  should  send  a 
resume  and  letter  outlining  sales  suc¬ 
cess,  professional  goals  and  man¬ 
agerial  philosophy,  along  with  salary 
history  to  Box  07901,  Editor  &  Pub¬ 
lisher. 


VANDERBILT  Student  Communications, 
Inc.,  which  comprises  The  Vanderbilt 
Hustler,  a  twice-weekly  student  news¬ 
paper,  radio  stotion  WRVU,  the  Com¬ 
modore  yearbook,  Vanderbilt  Video 
Productions  and  three  student  maga¬ 
zines  (Versus,  Vanderbilt  Review  and 
Slightly  Amusing)  seeks  a  Media 
Advisor. 

The  Media  Advisor  assists  and  advises 
student  editors,  executive  staff  and 
others  on  matters  concerning  content 
ethics  and  professional  standards.  As 
administrator  of  this  independently 
chartered  non-prafit  corporation,  the 
Media  Advisor  also  coordinates  the 
activities  of  attorneys,  the  corporation's 
accounting  firm,  consulting  engineers, 
equipment  providers,  printing,  pre¬ 
press  and  photography  companies  and 
others  assisting  in  the  work  of  VSC. 
The  Media  Advisor  advises  and  assists 
student  staff  on  staff  and  fiscal  man¬ 
agement,  office  management,  and 
relations  to  others  in  the  University.  The 
Media  Advisor  is  chief  financial  officer 
of  the  corporation  and  is  responsible 
for  budgeting  and  fiscal  management 
of  a  substantial  annual  corporate 
budget. 


The  positian  is  full-time  during  the  aca¬ 
demic  year,  and  part-time  in  June,  July 
and  August.  Salary  is  paid  over  the 
course  of  the  full  year,  and  a  benefits 
package  covering  health  insurance,  life 
insurance,  dental  insurance  and  retire¬ 
ment  is  included.  The  salary  is  nego¬ 
tiable. 

Applicants  should  demonstrate  a  min¬ 
imum  of  five  to  seven  years  in  pro¬ 
fessional  journalism,  preferably  with 
experience  in  both  print  and  electronic 


administrative  experience  is  required, 
as  well  as  familiarity  with  desktop  pub¬ 
lishing  and  Macintosh  computers. 

Please  send  resumes,  work  samples 
and  other  relevant  information  to  Pro¬ 
fessor  Richard  Larsen,  Mathematics 
Department,  1326  Stevenson  Center, 
Vanderbilt  University,  Nashville,  TN 
37240  no  later  than  October  4,  1 996. 

Vanderbilt  Student  Communications, 
Inc.  does  not  discriminate  on  the  basis 
of  race,  sex,  religion,  color,  national  or 
ethnic  origin,  age,  disability,  military 
service  or  sexual  orientation.  Women 
and  minorities  are  especially  invited  to 
apply. 


PLACE  YOUR  BET 
ON  EOT  CLASSIFIEDS 

If  your  game  is  equipment,  products,  or  services  used  for  newspaper 
production,  we  can  help  you  sell  it! 

E&P  CLASSIFIEDS  ARE  YOUR  BEST  BET 

E&P’s  Help  Wanted  ads  reach  the  industry  people  you  are 
looking  for  to  fill  that  open  position  at  your  paper. 

And,  Positions  Wanted  advertisers  tell  us  that  EiSfP  Classified  ads 
get  results! 

EOT  CLASSIFIEDS 
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CIRCULATION 


HELP  WANTED 

ACADEMIC  I  ART/GRAPHICS 

FACULTY  MEMBER:  Medill  School  of  !  GRAPHIC  DESIGNER 


Journalism  at  Northwestern  University 
seeks  a  master  editor  and  new  media 
expert  to  teach  undergraduate  and 
graduate  courses  in  fundamentals  of 
editing  newspapers,  magazines  and 
emerging  media.  Experience  with  and 
vision  for  the  future  of  electronic 
technology  in  journalism  essential, 
including  convergence  of  traditional 
news  media  categories.  Must  have 
experience  in  editing  breaking  news. 
Reporting  experience  helpful. 
Advanced  degree  and  prior  teaching 
experience,  or  significant  professional 
experience  desired.  Full  time.  Tenure 
track  preferred,  but  clinical  track  possi¬ 
ble  depending  on  anticipated  direc¬ 
tion.  Rank  and  salary  commensurate 
with  experience. 

Northwestern  University  is  an  Affirma¬ 
tive  Action,  Equal  Opportunity 
Employer.  Women  and  minorities  are 
especially  encouraged  to  apply.  Hiring 
is  contingent  on  eligibility  to  work  in 
the  United  States.  Send  letter  and  C.V. 
or  resume  to  Mary  Ann  Weston,  Chair, 
Search  Committee,  Medill  School  of 
Journalism,  680  N.  Lake  Shore  Drive, 
Suite  818,  Chicago,  IL  6061 1 .  Applica¬ 
tions  should  be  received  by  October  1 , 

1 996.  Starting  date  is  flexible. 

PHOTO  EDITOR/MANAGER 
IN  RESIDENCE 
Search  Reopened 

Application  deadline  for  the  Freedom 
Forum-funded  visiting  professional  in 
Western  Kentucky  University's  Photo¬ 
journalism  Program  has  been  extended 
to  October  1 .  Appointment  dates  have 
been  changed  to  January  1  to  Decem¬ 
ber  31,  1997. 

Wanted  is  a  recognized  leader  in  the 
field  with  highly  developed  publication 
design  skills,  electronic  technology 
expertise,  and  strong  management 
skills  who  will  enhance  the  PJ  Program. 
Send  a  letter  describing  special  skills 
and  elements  that  woula  be  brought  to 
Western,  resume  and  list  of  five 
references  with  daytime  telephone  num¬ 
bers  to: 

Photojournalism  Search 
Department  of  Journalism 
WESTERN  KENTUCKY  UNIVERSITY 
One  Big  Red  Way 
Bowling  Green,  KY  421 01  -3376 

Telephone  queries  Mike  Morse  at  (502) 
745-6292. 

WKU  is  an  EEO/Affirmative  Action 
employer  and  recognizes  the  benefits 
of  diversity  in  the  workplace.  People 
who  share  this  belief  or  reflect  a 
diverse  background  are  encouraged  to 
apply. 

SEND  E&P  BOX  REPLIES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


Innovative  graphics  firm  is  looking  for 
an  infographics  designer  for  their  Chi¬ 
cago  office.  TrialGraphix  specializes  in 
editorial  graphics,  visual  presentations 
and  litigation  support  for  the  legal 
industry  nationwide.  Qualified  candi¬ 
dates  will  have  extensive  Macintosh- 
based  software  experience  (most 
importantly  Freehand),  artistic  ability 
and  be  able  to  work  effectively  within 
deadlines.  Newspaper  editorial  expe¬ 
rience  and/or  business  related  experi¬ 
ence  strongly  preferred.  Competitive 
salary  commensurate  with  experience. 
All  responses  kept  confidential.  Please 
fax  resume  to  Kate  Kempner  (305) 
576-0188  or  call  (800)  334-5403. 

TRIALGRAPHIX 

CIRCULATION 

CIRCULATION  DIREQOR 

Southwest  Georgia  mid-sized  daily 
needs  Circulation  Director  to  lead  our 
1 05  year  old  morning  newspaper  sales 
and  delivery  operation.  We  are  seek¬ 
ing  a  self-motivated,  high  energy 
person.  Experience  in  all  phases  of 
circulation  management  needed  along 
with  strong  marketing  skills.  We  offer  a 
competitive  salary  with  bonuses,  bene¬ 
fits  package,  and  a  great  life  in  a 
friendly  community.  Please  send  your 
resume  with  cover  letter  outlining  your 
experience  and  salary  expectations  to 
Christian  R.  Schilt,  president/publisher. 
The  Albany  Herald,  P.O.  Box  48, 
Albany,  GA  31 702. 

CIRCULATION  DIREaOR 

The  Dominion  Post  is  seeking  a  results- 
oriented  professional  to  take  charge  of 
all  facets  of  its  Circulation  Department. 

You  must  be  able  to  quickly  analyze 
our  market  and  develop  a  quality  short 
and  long  term  strategic  plan  that  is  con¬ 
sistent  with  company  objectives.  You 
must  also  have  proven  experience  in 
budgeting,  goal-setting,  creating  suc¬ 
cessful  promotions,  NIE,  developing 
marketing  strategies  and  providing 
exceptional  customer  service. 

A  college  degree  and  a  minimum  of 
five  years  prior  management  experi¬ 
ence  is  required. 

Compensation  includes  a  competitive 
salary  plus  bonuses,  medical  benefits 
and  more. 

The  successful  candidate  will  join  our 
family-owned  newspaper  with  20,000 
daily  and  27,000  Sunday  circulation 
located  in  Morgantown,  WV,  the  home 
of  West  Virginia  University. 

Mail  or  fax  a  cover  letter,  resume  and 
salary  history  by  September  30,  1996 
to'  Debbie  Headley,  personnel.  The 
Dominion  Post,  1251  Earl  L.  Core 
Road,  Morgantown,  WV  26505. 

Fax:  (304)  292-3704 
EOE 

No  phone  calls,  please. 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 

THE  PRODUCT:  The  Morning  Journal, 
a  1 4,000  seven  day  AM  publication  in 
eastern  Ohio.  ABC  audited  with  a 
32,000  TMC  delivered  to  non¬ 
subscribers  at  the  weekend.  The  leader 
in  a  competitive  market  demonstrating 
increased  circulation  and  advertising 
driven  by  product  improvements. 

THE  COMPANY:  Part  of  an  interna¬ 
tional  publishing  group  with  operations 
in  the  USA,  Canada  and  the  United 
Kingdom.  Committed  to  expansion 
through  decentralized  management, 
we  offer  excellent  employment  condi¬ 
tions  in  an  area  with  high  quality  of 
life. 

THE  POSITION:  Suitable  to  a  current 
number  two  or  an  experienced  director 
seeking  new  challenges.  Strong  man¬ 
agerial  skills,  initiative  and  the  ability 
to  participate  in  a  small  but  focused 
management  team  are  important. 

Send  cover  letter,  resume  and  salary 
requirements  to  Brenda  Kidder, 
Buckeye  Publishing  Company,  Inc., 
P.O.  Box  249,  308  Maple  Street, 
Lisbon,  OH  44432. 


CIRCULATION  MANAGER 
We  have  growth,  a  challenge  &  a  ter¬ 
rific  opportunity.  Small  northern  Illinois 
daily  (5,000  circulation,  afternoon) 
seeking  the  right  person  with  home 
delivery  experience  with  independent 
contractors,  motor  routes,  TMC, 
telemarketing.  Unlimited  growth 
opportunity  in  increased  circulation 
and  management  responsibilities. 
Active  &  progressive  management 
team  seeking  "go-getter"  with  can-do 
attitude.  Competitive  salary  and  bene¬ 
fits  package.  If  you  have  2-3  years 
experience  and  want  to  learn,  grow 
and  make  an  impact  in  a  great  com¬ 
munity,  please  send  letter  &  resume  to 
Steve  Steinke,  general  manager, 
Belvidere  Daily  Republican,  401 
Whitney  Blvd.,  Belvidere,  IL  6100k 


CIRCULATION  MANAGEMENT 

We  are  often  consulted  by  client  news¬ 
papers  to  help  fill  key  management 
positions  in  circulation.  The  top  need  is 
for  people  with  solid  experience  in 
circulation  sales,  who  can  build  paid 
circulation  volume. 

If  you  might  be  interested  in  an  upcom¬ 
ing  opportunity,  please  send  resume, 
salary  needs  and  other  pertinent  data 
to  us.  Complete  confidentiality,  with  no 
resume  sent  to  a  newspaper  without 
your  prior  OK. 

We  currently  have  one  opening  for 
which  we  seek  specific  candidates  — 
the  Circulation  Directorship  of  a 
10,000  circulation  daily  in  the 
Midwest. 


Ron  Anderson,  RCAnderson  Associa¬ 
tes,  Inc.,  P.O.  Box  300,  Pittsford,  NY 
14534.  Fax:  (716)  248-9551. 


ACCEPT 

MASTERCARDMSA 
FOR  PAYMENTS 


CIRCULATION  MANAGER:  The  Times- 
Standard,  a  22,000  circulation  after¬ 
noon  daily,  with  Sunday  in  Eureka,  CA 
is  seeking  a  person  to  manage  its 
circulation  sales,  distribution  and 
mailroom  departments.  The  successful 
candidate  will  have  at  least  two  years 
of  similar  management  experience  at  a 
daily  newspaper.  Experience  with  mar¬ 
riage-mail  and  other  free  distribution 
metncxjs  also  helpful.  Computer  skills  a 
plus.  We  are  located  on  California's 
North  Coast.  The  area  boasts 
redwoods,  mountains,  fine  fishing, 
Victorian  buildings,  a  temperate 
climate  and  entertainment  options  rang¬ 
ing  from  light  opera  to  rodeos.  Send 
resume,  salary  history  and  references 
to:  Publisher,  Times-Standard,  P.O. 
Box  3580,  Eureka,  CA  95502. 

HOME  DELIVERY  MANAGER 

Medium-size  daily  in  upscale  New 
York  City  suburbs  offers  an  outstanding 
opportunity  for  a  street-wise  circulator 
to  take  over  our  home  delivery  opera¬ 
tions.  You  must  have  an  experienced 
track  record  of  at  least  five  years  in 
circulation  management,  with  empha¬ 
sis  on  service  and  retention.  Must  be 
able  to  motivate  and  lead  a  staff  in 
excess  of  30  people  to  the  highest  stan¬ 
dards  of  service  and  sales.  Salary  com¬ 
mensurate  with  experience,  plus  bonus 
opportunities  and  full  benefits 
package.  The  newspaper  is  owned  by 
the  Goodson  Newspaper  Graup.  Send 
letter  and  resume  in  guaranteed 
confidence  to  Box  07886,  Editor  & 
Publisher. 

SINGLE  COPY  MANAGER 

National  newspaper  company  seeking 
an  aggressive,  energetic,  results 
oriented  single  copy  sales  manager  for 
our  rapidly  expanding  southern 
region.  Position  based  in  Atlanta. 
Responsibilities  include  leading/ 
motivating  sales  team  and  developing/ 
implementing  market  plans  to  achieve 
sales  goals.  To  succeed  in  this  fast 
paced  environment  you  will  need: 
three  to  five  years  proven  sales  man¬ 
agement  experience,  solid  organiza¬ 
tional  skills,  strong  leadership  ability, 
clear  communication  skills,  and  com¬ 
puter  literacy.  College  degree  pre¬ 
ferred.  Frequent  travel  involved. 

Excellent  salary,  incentive  plan  and 
benefit  package.  Send  resume  and 
cover  letter  with  salary  history  in  con¬ 
fidence  to: 

Human  Resources  Department 
P.O.  Box  920160 
Norcross,  GA  30092 

DATA  PROGRAMMING 

THE  ISLAND  PACKET  newspaper  on 
Hilton  Head,  SC  is  seeking  a  Data  Pro¬ 
cessing  Manager.  Job  responsibilities 
include  general  system  maintenance 
and  administration  of  HP3000  937RX 
system  with  CJ  software.  Qualified 
candidates  must  have  a  four-year  col¬ 
lege  degree,  solid  programming  skills 
and  self-motivation.  Unix  and  Macin¬ 
tosh  knowledge  preferred.  Salary  com¬ 
mensurate  with  experience  and  ability. 
Send  resume,  including  salary  require¬ 
ments  to: 

Sara  Johnson  Borton/Publisher 
The  Island  Packet 
P.O.  Box  5727 

Hilton  Head  Is.,  SC  29938 
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DATA  PROGRAMMING 

SENIOR  PROGRAAAMER  ANALYST 
Leading  newspaper  in  the  southwest 
seeks  a  Senior  Programmer  Analyst. 
You'll  be  responsible  for  working  with 
our  internal  customers  on  formatting 
requirements;  creating  and  maintain¬ 
ing  complex  systems  and  evaluating 
results.  The  position  requires  that  you 
have  5+  years  experience  in  COBOL 
and  familiarity  with  HP- 3000  MPE/iX 
and  Image  databases.  Knowledge  of 
PCs  and  PC  tools  (W3.x,  W95,  Office, 
Visual  Basic)  necessary.  If  your  back¬ 
ground  matches  our  qualifications  and 
you  would  like  to  be  part  of  a  winning 
team  offering  a  competitive  salary  and 
benefits  package,  please  send  resume 
with  salary  requirements  to:  Stephanie 
Miaris,  Albuquerque  Publishing  Com¬ 
pany,  7777  Jefferson  NE,  Albuquer¬ 
que,  NM  87109. 

EDITORIAL 

A  SUN-SENTINEL  representative  will 
visit  the  Atlanta  area  on  September  25 
and  26th  and  the  Tampa  area:  Sep¬ 
tember  27  and  28th  to  interview  candi¬ 
dates  for  current  openings.  We  are 
looking  for  talented  journalists  to  fill  the 
following  positions:  Assistant  City 
Editor,  Assistant  Sports  Editor,  General 
Assignment  Reporter,  Federal  Courts 
Reporter,  Business/International  Trade 
Reporter,  Community  Beat  Reporter, 
Sports  Reporter,  News  Copy  Editor, 
Graphics  Reporter  and  Online  News 
Producer.  The  Sun-Sentinel  is  a  Tribune 
Company  newspaper  based  in  South 
Florida  with  a  circulation  of  270,000 
daily  and  390,000  on  Sunday.  We 
offer  journalists  who  are  ambitious  the 
opportunity  to  work  in  a  highly  com¬ 
petitive  environment  that  is  home  to 
some  of  the  country's  most  exciting  and 
complex  news  events. 

Please  contact  us  to  arrange  an 
interview  no  later  than  Monday,  Sep¬ 
tember  23.  Call  Kathy  Pellegrino  at 

(800)  945-5182. _ 

A1  DESIGNER:  We  want  a  designer  as 
camfortable  with  a  state  championship 
game  as  the  State  of  the  Union 
address.  The  News  &  Record  in 
Greensboro,  NC,  seeks  a  team  player 
with  2-5  years  daily  newspaper  expe¬ 
rience  to  do  our  front  page  and  some 
sports  fronts.  QuarkXPress  and 
Photoshop  required.  Freehand  a  plus. 
We  also  have  an  opening  for  a  copy 
editor  with  some  layout  experience. 
Send  resume  and  10  work  samples  to 
Karen  Arnold,  P.O.  Box  20848, 
Greensboro,  NC  27420. 

AGGRESSIVE  REPORTER/Strong 
Writer  wanted  for  23,000  daily  in 
West  Texas.  At  least  twa  years  experi¬ 
ence  needed.  Send  resume  and  clips  to 
Gary  Ott,  city  editor.  Midland 
Reporter-Telegram,  P.O.  Box  1650, 
Midland,  TX  79702. 

BUSINESS  COPY  EDITOR 
The  News-Sentinel,  a  52,000- 
circulation,  six-day  PM  is  seeking  a 
copy  editor/wire  editor  for  its  four- 
person  business  news  staff.  Three  years 
of  experience  preferred.  Send  resume 
to  Annysa  Johnson,  business  editor. 
The  News-Sentinel,  P.O.  Box  102,  Fort 
Wayne,  IN  46801 .  The  News-Sentinel 
is  a  Knight-Ridder  newspaper  and  an 
equal  opportunity  employer. 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR-Journalist 
who  can  lead  an  aggressive  news  staff, 
who  thrives  under  pressure  and  who 
can  make  good  writing  better.  Great 
move  up  for  experienced  reporter  or 
one  working  part-time  on  a  desk.  Send 
resume,  samples  to  Jim  Willis,  manag¬ 
ing  editor,  Birmingham  Post-Herald, 
P.O.  Box  2553,  Birmingham,  AL 
35202. 


ASSISTANT  NEWS  EDITOR 
ASSISTANT  CITY  EDITOR 
BUSINESS  REPORTER 
SPORTS  COPY  EDITOR/DESIGNER 

Midwest  Metro  newspaper  in  gro-wth 
market  has  openings  for  key  positions 
as  it  continues  to  expand  and  improve. 
Seeking  Assistant  News  Editor  with 
layout  experience,  proven  news  judg¬ 
ment  and  headline  writing  and 
copyediting  skills;  supervisory  experi¬ 
ence  required,  QuarkXPress  skills  a 
plus.  Also  seeking  Assistant  City  Editor 
with  sophisticated  sense  of  local  news 
and  ability  to  motivate  reporters  to 
achieve  a  high-impact  breaking  news 
coverage  and  enterprise.  Sports 
copyeditor/designer  sought  with  mini¬ 
mum  three  years  editing  experience, 
copyediting,  headline  writing  and 
QuarkXPress  skills.  Experienced  Busi¬ 
ness  Reporter  needed  to  cover  the 
national  and  local  economy  and  other 
business,  financial  and  money  man¬ 
agement  topics.  Diversity  valued.  Send 
resumes  and  clips  to  Box  07913, 
Editor  A  Publisher.  _ 

BUSINESS 

REPORTER 

The  Virginian-Pilot  is  searching  for  an 
energetic,  dedicated  business  reporter 
willing  to  dig  hard  and  write  fast.  The 
reporter  would  join  a  team  of  eight 
writers.  We're  looking  for  someone 
with  a  penchant  for  detail  and  a  high 
interest  in  business  and  consumer 
issues.  Our  emphasis  is  daily.  But  we 
also  want  stories  that  go  deep. 
Accuracy  is  paramount. 

The  Pilot  is  a  220,000  daily  circulation 
newspaper  with  a  national  reputation 
for  excellence.  It  is  Virginia's  largest 
daily  and  has  been  recognized  as  the 
state's  best  newspaper  (or  more  than  a 
decade. 

Manufacturing  and  energy  will  be  the 
main  component  of  the  beat  we're  seek¬ 
ing  to  fill.  Our  coverage  area,  coastal 
Virginia,  has  a  mix  of  large 
manufacturers  and  several  medium¬ 
sized  concerns  either  based  here  or 
overseas.  Covering  the  state's  largest 
energy  utility  is  also  part  of  this  job. 

If  you  have  at  least  5  years  of  signifi¬ 
cant  daily  newspaper  experience,  pre¬ 
ferably  in  business  news,  please  apply 
by  September  30th.  Contact  Joe  Coc- 
caro,  business  editor.  The  Virginian- 
Pilot,  150  W.  Brambleton  Ave., 
Norfolk,  VA  23510.  (757)  446-2359. 
We  are  an  Equal  Opportunity 
Employer. 


_ EDITORIAL _ 

BUSINESS  REPORTER 
The  Yakima  (WA)  Herald-Republic,  a 
40,000-t-  daily  east  of  the  Cascade 
Mountains  seeks  an  experienced  busi¬ 
ness  reporter  with  at  least  two  years' 
dally  newspaper  experience.  We're 
seeking  a  general  assignment  business 
reporter  for  a  beat  that  includes  con¬ 
sumer  issues,  agribusiness  and  land 
use.  Spanish  language  skills  a  plus. 
Send  resume  and  clips  to  Business 
Reporter,  Yakima  Herald-Republic, 
P.O.  Box  9668,  Yakima,  WA  98909. 
We  are  an  equal  opportunity  employer 
and  a  member  of  the  Seattle  Times 
group. 


CITY  EDITOR  --  Press  Enterprise, 
Bloomsburg,  PA,  seeks  editor  with 
passion  for  local  news,  strong  writing 
skills  and  management  experience.  We 
are  a  7-day,  22,000  AM,  covering 
several  counties  in  rural  eastern  Penn¬ 
sylvania  with  staff  of  10  reporters, 
three  photographers.  By  September 
30,  send  samples  of  your  best  project 
and  deadline  work  with  letter  explain¬ 
ing  why  this  job  is  for  you  and  no  one 
else:  Jim  Sachetti,  editor,  3185 
Lackawanna  Avenue,  Bloomsburg,  PA 
17815. 


CITY/COUNTY  REPORTER 
If  you  have  the  ability  to  ask  tough 
questions  and  the  tenacity  to  wait  for 
the  answers. ..If  you  con  craft  an 
informative  readable  story... If  you  have 
excellent  grammar  and  spelling  skills... 
...I  want  to  talk  to  you  about  reporting 
for  our  daily.  We  are  located  In  the 
capital  city  of  Wyoming,  where 
opportunity  abounds  and  the  air  is 
clean.  We  prefer  some  experience. 
Send  resume,  3  to  4  clips  and 
references  to:  Mary  Woolsey,  manag¬ 
ing  editor,  Wyoming  Tribune-Eagle, 
702  West  Lincolnway,  Cheyenne,  M/Y 
82001  or  fax  to  (307)  638-7330. 

COFFEY  COMMUNICATIONS,  INC., 
an  established,  growing,  custom  health 
care  publisher,  nestled  in  college  town 
at  foot  of  Blue  Mountains  in  heart  of 
major  NW  recreational  area,  has  2 
openings.  Excellent  team  atmosphere 
and  full  benefit  package.  Relocation  to 
Walla  Walla,  WA  required.  Send 
resume,  cover  letter  and  clips  by  mail 
to:  Human  Resources,  1505  Business 
One  Circle,  Walla  Walla,  WA  99362. 

MANAGING  EDITOR 
Experienced  ME  from  small  to  mid-size 
editorial  operation  who  is  ready  to 
move  up.  Responsible  for  staff  (20-I-) 
leadership  and  editorial  flow  for  multi¬ 
ple  publications.  Minimum  5  years 
experience  with  increasing  manage¬ 
ment  responsibility.  BA  in  English, 
journalism  or  equivalent  experience; 
excellent  interpersonal  skills  required. 

STAFF  WRITER 

Responsible  for  researching  &  writing 
health  topics  for  customized  consumer 
publications  for  the  managed  care 
arena.  Excellent  interviewing  skills  and 
resourcefulness  essential.  Ability  to 
write  copy  that  is  clear,  organized, 
friendly,  positive  and  accurate.  Mini¬ 
mum  3  years  experience  as  reporter  or 
writer  of  complex  subjects  for  the  lay 
public.  BA  in  English,  communications, 
science  or  equivalent  experience. 
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COPY  EDITOR 

The  Anchorage  Daily  News  is  seeking 
a  full  time  copy  editor  lo  be  a  leader  in 
producing  our  main  news  sections.  This 
position  not  only  requires  good  editing 
and  headline  writing  skills  but  also 
ability  in  the  use  of  ccxor,  graphics  and 
design.  Minimum  5  years  daily  editing 
experience  required.  Send  resume  & 
work  samples  to  the  Anchorage  Daily 
News,  Attn:  Human  Resources,  P.O. 
Box  149001,  Anchorage,  AK  99514- 
9001.  The  Anchorage  Daily  News  is 
an  Equal  Opportunity  Employer  and 
welcomes  a  variety  of  applicants. 

COPY  EDITING 

Fast-growing  national  business  news¬ 
paper  seeks  experienced  copy  editors. 
Some  background  in  layout  also 
helpful.  Send  resume  to  Susan  Warfel, 
managing  editor.  Investor's  Business 
Daily,  12655  Beatrice  St.,  Los  Angeles, 
CA  90066. 

COPY  EDITOR  -  Aggressive,  accurate 
and  creative  professional  with  passion 
for  clear  editing  and  a  flair  for 
headline  writing.  Ability  to  create  invit¬ 
ing,  interesting  pages  on  pagination 
system  a  plus.  Send  letter,  resume, 
tearsheets  to  Jim  Willis,  managing 
editor,  Birmingham  Post-Herald,  P.O. 
Box  2553,  Birmingham,  AL  35202. 

COPY  EDITOR 

Aggressive,  growing  6-day  AM  paper 
in  New  York's  beautiful  Hudson  Valley 
seeks  energetic,  enthusiastic  individual 
who  can  handle  a  variety  of  editing 
and  layout  assignments  on  deadline. 
Strong  organization,  communication 
and  computer  skills  are  required. 
Excellent  salary  and  benefits  package. 
Please  send  resume  and  work  samples 
to  Sam  Dcleo,  managing  editor.  Doily 
Freeman,  79  Hurley  Ave.,  Kingston, 
NY  12401.  No  phone  calls.  E-mail  or 
faxes,  please. 

COPY  EDITORS 

The  Donrey  Media  Group  has  a 
number  of  openings  for  copy  editors 
among  its  50  daily  newspapers.  Ideal 
candidates  would  include  recent  col¬ 
lege  grads  and  seasoned  veterans  with 
a  ni^  degree  of  competency  in  lan¬ 
guage,  style  and  design.  Macintosh 
and  QuarkXPress  skills  are  preferred 
and  experience  with  pagination  is  a 
plus.  Donrey  owns  morning  and  after¬ 
noon  newspapers  of  all  circulation 
sizes  in  16  slates.  Current  openings  in 
southern  California,  Nevada  and 
Arkansas.  We  are  most  interested  in  com¬ 
petent  professionals  who  wish  to 
develop  their  careers  and  beginners 
who  seek  continuous  career  devel¬ 
opment  opportunities.  All  offers  are  con¬ 
tingent  upon  pre-employment  drug  test¬ 
ing.  EOE  M/F/H.  Mail  resume  to  Jodie 
Long,  Donrey  Media  Group,  P.O.  Box 
17017,  Fort  Smith,  AR  72917-7017. 
Fax  (501)  785-9467. 

COPY  EDITOR 

The  Journal-News,  a  paginated 
26,000  AM  daily  located  between 
Dayton  and  Cincinnati,  Ohio,  is 
adding  a  position  to  nine-member 
copy  desk.  Strong  language,  headline¬ 
writing,  design  skills  a  must,  along  with 
QuarkXPress  proficiency.  Send  resume, 
references  and  samples  of  work  to 
News  Editor  Dennis  Nichols,  Journal- 
News,  228  Court  St.,  Hamilton,  OH 
45011. 
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EDITORIAL 


COPY  EDITOR 

The  Virginian-Pilot  (circ.  210,000)  is 
looking  for  o  wordsnriith  who  con 
anticipate  readers  questions  and  moke 
sure  they  ore  answered.  We  need  on 
experienced  editor  who  con  work  with 
designers  to  convey  the  heart  of  each 
story  with  words,  photos  and  graphics. 
If  you  thrive  on  change,  teamwork  and 
producing  great  newspapers,  contact 
Dan  Duke,  copy  desk  team  leader.  The 
Virginion-Pilot,  150  W.  Brambleton 
Ave.,  Norfolk,  VA  23510.  Or  call 
(804)  446-2290. 

E-mail  to:  newsduke@aol.com. 


COPY  EDITOR 

The  Newport  Daily  News  seeks  a  copy 
editor  with  strong  page  design  skills. 
We're  looking  (or  someone  to  improve 
local  and  wire  copy,  write  sparkling 
headlines,  design  sectian  fronts  and 
know  or  be  prepared  to  learn  how  to 
handle  the  slot.  Pagination  experience 
and  knowledge  of  QuarkXPress  would 
be  helpful.  Professional  experience  is  a 
plus  but  we  will  also  consider  new 
grads  with  strong  campus  newspaper 
and  internship  credentials.  We  have 
been  hanared  as  the  best  small  news¬ 
paper  in  New  England  and  intend  to 
get  even  better.  Tell  us  about  yourself 
and  send  a  few  samples  of  your  best 
designed  news  and  feature  pages  to 
Harvey  Peters,  news  editor.  The 
Newport  Daily  News,  101  Malbone 
Road,  Newport,  Rl  02840.  No  phone 
calls,  please. 


COURTS  REPORTER 

Sophisticated,  hard-hitting  business, 
law  and  real  estate  daily  seeks 
sophisticated,  hard-hitting  reporter  to 
cover  courts/legal  affairs  in  Fort 
Lauderdale.  We  want  candidates  with 
at  least  five  years  news  reporting  expe¬ 
rience,  a  nose  for  nuance  and  a  taste 
for  the  jugular.  This  is  a  projects- 
oriented  beat  at  an  award-winning 
newspaper  in  a  great  news  town, 
where  standards  are  high.  Send 
resume  and  clips  to  Lisa  Gibbs,  Daily 
Business  Review,  P.O.  Box  14366,  Fort 
Lauderdale,  FL  33302,  or  e-mail: 
aasis@aol.com.  An  American  Lawyer 
Media  newspaper. 


DESKTOP  PUBLISHER  needed  to 
assume  all  production  duties,  including 
pasteup,  ad  design  and  photo  pro¬ 
cessing  on  Caribbean  weekly.  Mac 
savvy,  photo  skills  o  must;  journalism 
degree  an  asset.  Salary  $250/wk. 
Resume,  portfolio  to:  Box  07905, 
Editor  &  Publisher. 


EDITOR  -  Aggressive,  successful  group 
of  weeklies  in  Zone  2  seeks  inspired, 
creative  but  mature  team  leader.  Able 
to  work  cooperatively  with  editorial 
and  non-editarial  operating  staff  and 
drive  growth  of  quality  editorial  prod¬ 
uct.  Attractive  salary,  benefits.  Reply  to 
Box  07889,  Editor  &  Publisher. 

EDITOR  -  Top-flight  editor  needed  for 
Zone  2  group  of  weeklies.  Excellent  com¬ 
pensation  and  benefits.  Must  have  sta¬ 
ble  work  history  and  excellent 
references.  Great  opportunity  for  right 
person.  Box  07909,  Editor  &  Publisher. 


EDITORIAL  MANAGER 
Leading  group  of  nine  suburban 
weekly  newspapers  in  Zone  2  seeking 
strong,  community  minded  person  to 
train,  manage,  motivate  and  lead  staff. 
Want  experienced,  seasoned  person 
with  strong  sense  of  community  news  to 
make  our  papers  the  "must  buy,  must 
read"  of  their  community.  Send  resume, 
salary  history  and  cover  letter  with 
your  thoughts  on  community  newspa¬ 
pers  to  Bee  Group  Newspapers,  Attn: 
Publisher,  P.O.  Box  150,  Buffalo,  NY 
14231-0150. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-131 3. 


EDITORIAL 


Newswire 

n  The  Dow  Jones  News  Service 

%  IS  seeking  REPORTERS  AND  COPY 
Ull/ 1  IjIUj  readers  with  varied  levels  of 

.  ^  EXPERTISE,  PREFERABLY  BLIT  NOT 

/ 1  ADV  ^ENTIALLY  in  business 
/  tJ  U 1  1  JO^’^ausm.  Recent  college 

'  GRADUATES  WILL  ALSO  BE 

CONSIDERED  FOR  ENTRY-LEVEL 
l-ltljilllljllilij  POSITIONS.  Qualified 

CANDIDATES  FOR  THIS  BUSINESS 
NEWSWIRE  MUST  HAVE  STRONG  JOURNALISM  SKILLS.  SPEED 
AND  ACCURACY  A  MUST. 

We  OFFER  RESPONSIBLE  POSITIONS  WITH  A  PRESTIGIOUS 
PUBUCATION  THAT  IS  EXPANDING  ITS  STAFF,  CAREER 
ADVANCEMENT  OPPORTUNITIES,  COMPETITIVE  SALARIES  AND 
EXCELLENT  BENEFITS.  SEND  RESUME  WITH  SALARY  HISTORY 
AND  REQUIREMENTS  IN  CONFIDENCE  TO: 

Dow  Jones  &  Company,  Inc. 

J.A.  Nyttray 

Employee  Relations  Dept  RS 
P.O.  Box  300 

Princeton,  NJ  08543-0300 

Equal  Opportunitv  Employer 

DowJwes 
&Comrviny,Inc. 

Where  Informahon  Meets  Innovation 


We  have  a  vacancy  in  one  of  our  more 
sophisticated  beats:  minority  affairs/ 
gender  issues/the  elderly.  Primarily  an 
enterprise  beat,  the  reporter  is  given  con¬ 
siderable  latitude  in  defining  stories 
that  need  to  be  covered.  You  need  a 
broad  knowledge  of  and  unlimited 
curiosity  about  politics,  cultures,  peo¬ 
ple,  families,  demographics,  and  the 
changes  that  occur  in  our  lives.  This  is 
not  an  entry-level  position  and  a  track 
record  of  excellent  writing  is  a  must. 
Applicants  must  demonstrate  a  fluency 
in  Spanish,  or  an  Asian  language,  or 
Navajo. 

We  are  the  dominant  news  medium  in 
Utah  and  growing.  We  circulate 
statewide  and  have  a  regional  reputa¬ 
tion  to  maintain.  Your  talents  and 
experience  will  dictate  salary.  Send  let¬ 
ter  of  application,  resume,  clips  to 
Editor  James  E.  Shelledy,  The  Salt  Lake 
Tribune,  143  South  Main,  Salt  Lake 
City,  UT  84111. 


EXPERIENCED  MANAGING  EDITOR 
for  successful  Central-Texas  mid-size 
daily.  Individually  owned.  Present 
managing  editor  retiring.  Write  fully 
with  salary  requirements  to  Box 
07891,  Editor  &  Pufslisher. 


EDITORIAL 


FINANCE  REPORTER  for  aggressive 
weekly  business  newspaper  in 
Milwaukee.  Reporter  will  cover  com¬ 
mercial  and  retail  banking  as  well  as 
investment  banking  ancT  the  area's 
extensive  mutual  fund  industry.  Two  to 
three  years  business  reporting  experi¬ 
ence  needed.  Competitive  pay  and 
benefits.  Send  resume  and  clips  to 
Gary  Miller,  editor.  The  Business 
Journal,  600  W.  Virginia  Ave.,  Suite 
500,  Milwaukee,  Wl  53204. 


FINANCIAL  ASSOCIATE  EDITOR  for 
national  financial  magazine  targeted 
to  institutional  money  managers. 
Degree  in  finance,  econamics  or  busi¬ 
ness.  E.xperience  in  money  manage¬ 
ment/analysis,  strong  writing  skills, 
some  copy  editing.  Duties:  content  edit¬ 
ing,  financial  writing,  stary  selection. 
Send  resume,  clips  to  LA  Keyson, 
Buyside  Magazine,  1055  Broadway, 
Sonoma,  CA  95476. 


GOT  FLAIR  AND  IMAGINATION? 
Pittsburgh  Post-Gazette  sports  depart¬ 
ment  needs  a  team  player  for  copy  edit¬ 
ing  and  backup  page  design.  Looking 
for  applicants  with  3  years  experience 
who  can  grow  into  a  hjll-time  designer. 
Send  resume  and  design  samples  ta: 
Fritz  Huysman,  assistant  managing 
editor/sports,  34  Blvd.  of  the  Allies,  Pit¬ 
tsburgh,  PA  1 5222. 


JOURNALISTS 
SEOUL,  KOREA 

Reuters  is  information.  24  hours  a  day 
in  197  offices  around  the  world,  more 
than  14,000  employees  work  together 
to  collect,  edit  and  distribute  informa¬ 
tion  to  154  countries.  We're  currently 
seeking  Korean-speaking  Journalists 
with  all  levels  of  experience  to  join  our 
Seoul  Bureau. 

If  you're  an  experienced  professional 
or  just  starting  out,  and  have  the  lan¬ 
guage  skills  that  it  takes  to  succeed, 
Reuters  can  offer  you  an  exciting 
apportunity  in  which  to  excel.  An 
appropriate  degree  and/or  equivalent 
experience  in  business  or  general  news 
reparting  is  required.  Candidates  with 
econamic  background  have  a  definite  +. 

We  offer  excellent  salaries,  plus 
attractive  benefits  including  relocation 
assistance.  For  immediate  considera¬ 
tion,  please  send  clips  to  B.  Bendetti, 
Director  of  HR-News  &  Television, 
Reuters  America  Inc.,  1 333  H  Street 
NW,  Washington,  DC  20005.  FAX: 
(202)  371-0437.  Reuters  is  an  equal 
oppartunity  employer  committed  to 
workforce  diversity.  M/F/D/V. 

REUTERS  AMERICA 


i  LOCAL  PAGE  LAYOUT/COPY  EDITOR 
i  Knight-Ridder  daily  newspaper  seeks 
:  an  experienced  person  to  lay  out  and 
:  copy  edit  our  daily  Local  pages.  This 
I  candidate  shauld  have  strang  ward 
I  and  copy-editing  skills  as  well  as 
:  exposure  to  the  Mocintosh. 
i  Please  send  resume  and  examples  of 
i  your  work  to: 

i  Chuck  Crouch,  Executive  News  Editor 
:  Columbus  Ledger-Enquirer 

i  P.O.  Box  71 1 

i  Columbus,  GA  31902-0711 
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HELP  WANTED 

EDITORIAL  EDITORIAL 


GRAPHIC  ARTIST 

The  Seattle  Post-Intelligencer  has  an 
opening  for  a  full-time  Graphic  Artist. 
Applicant  must  be  an  experienced 
page  designer,  skilled  in  informational 
graphics  and  illustration,  familiar  with 
Adobe  Illustrator  and  PhotoShop. 
QuarkXPress  experience  desirable. 
Newspaper  or  magazine  experience, 
B.A.  or  B.F.A  education  required. 
Salary  range  dependent  on  experi¬ 
ence.  Applications  must  be  made  in 
writing  to  Ella  Winsberg,  graphics 
director,  Seattle  Post-Intelligencer,  P.O. 
Box  1909,  Seattle,  WA  98111-1909 
with  return  envelopes  for  portfolios. 
Please,  no  telephone  calls. 

LIFESTYLE  EDITOR  -  The  Press-Journal, 
a  33,000  daily  in  Vero  Beach,  FL, 
needs  a  warm  personality  to  interact 
closely  with  our  readers  and  help 
design  breathtaking  section  fronts  and 
special  sections.  People  and  design 
skills  and  a  commitment  to  community 
journalism  are  essential.  Add  expertise 
in  copy  editing,  computer  graphics  and 
use  of  the  Internet  and  you  move  to  the 
top  of  our  list.  Send  resume,  writing 
and  design  clips  and  a  list  of  1 0  things 
every  lifestyle  section  should  have  to 
Shelia  Tuttle,  P.O.  Box  1268,  Vero 
Beoch,  FL  32961 . _ 

LAURIN  PUBLISHING  CO.,  INC.,  pub¬ 
lisher  of  PHOTONICS  SPECTRA  and 
BIOPHOTONICS  INTERNATIONAL, 
the  No.  1  international  magazines  in 
the  field  of  photonics  technology,  is 
expanding  and  needs  experienced 
journalists  in  its  Pittsfield,  MA  head¬ 
quarters. 

STAFF  EDITOR/REPORTER:  A  strong 
record  of  journalistic  experience  and 
writing  skills  a  must.  The  position  also 
requires  an  ability  to  organize,  copy 
edit  and  proofread.  A  relevant 
technical  degree  is  desired  but  not 
essential.  Candidate  must  be  adept  at 
cultivating  industry  sources  and 
representing  the  company  on  the 
phone  and  in  person. 

COPY  EDITOR:  The  candidate  for  this 
position  must  have  experience  in  writ¬ 
ing  and  grammar  and  knowledge  of 
proofreading  marks. 

Salary  commensurate  with  experience 
and  performance.  Excellent  benefits 
and  professional  working  environment. 
Please  send  cover  letter,  resume  and 
writing  samples  to  Bonnie  Perry  at 
Laurin  Publishing  Co.,  Inc.,  Berkshire 
Common,  P.O.  Box  4949,  Pittsfield, 
MA  01 202-4949. 

MANAGING  EDITOR;  Family-owned 
under  9,000  circulation  Mississippi 
daily  hands-on  leader  for  staff  of  six. 
Must  be  versatile,  with  strong  writing 
credentials  and  some  deslc  back¬ 
ground.  QuarkXPress  experience 
helpful.  Salary  range  $27,000  - 
$32,000.  Send  resume  to  Tim  Kalich, 
editor  &  publisher.  Greenwood  Com- 
monwealth,  P.O.  Box  8050, 
Greenwood,  MS  38935-8050. 

Good  writing  is  rewriting. 

Truman  Capote 


EDITOR/REPORTER  for  rapidly  grow¬ 
ing  suburban  Washington  newspaper 
group.  Send  resume  &  clips  to  Pub¬ 
lisher,  Local  Newspapers,  4307  Jef¬ 
ferson  Street,  #608,  Hyattsville,  MD 
20781 . 

~  MUSIC  EDITOR 

New  Times  has  on  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning  weekly  newspaper  in 
San  Francisco.  Strong  writing  skills 
essential.  Job  entails  pTanning/editing 
music  section,  hiring  freelancers, 
reviewing  music/pop  culture  and  writ¬ 
ing  non-music  feature  length  stories  for 
front  of  the  book.  Send  cover  letter, 
resume,  and  five  best  clips  to: 

Bill  Wyman 

SF  WEEKLY 
425  Brannan 

San  Francisco,  CA  94107 

MANAGING  EDITOR 
New  publishing  venture,  backed  by 
major  regional  advertising  agency, 
seeks  top  editor  to  head  operations  of 
a  monthly  series  of  multi-city  airline 
destination  publications.  Organiza¬ 
tional  skills,  people  management  and 
writing  and  editing  experience  are  all 
requisites  -  as  well  as  the  ability  to  take 
some  chances  and  keep  a  number  of 
balls  airborne.  Periodical  publishing  or 
journalism  experience  helpful,  particu¬ 
larly  if  mixed  with  some  advertising 
and  public  relations  background  and 
the  understanding  of  what  the  word 
'advertorial"  means.  Competitive  salary, 
unlimited  growth  potential  and  other 
opportunities  await  the  right  candidate 
"  in  addition  to  the  chance  to  live  in 
and  relish  Salt  Lake  City,  Utah,  in  the 
heart  of  Utah's  stunning  Rocky  Moun¬ 
tain  region.  Send  cover  letter,  resume 
and  pertinent  clips  to:  Michael 
Gallivan,  President  and  CEO,  Harris  & 
Love  Advertising,  630  East  South  Tem¬ 
ple,  Salt  Lake  City,  UT  84102. 

NO  PHONE  CALLS,  PLEASE. 

MANAGING  EDITOR  needed  for  the 
Journal-News,  a  27,000  circulation 
daily  and  Sunday  newspaper  pub¬ 
lished  in  Hamilton,  Ohio  and  serving 
growing  Butler  County  in  southwest 
Ohio  within  the  Cincinnati  market. 

A  record  of  editorial  accomplishment 
in  the  newspaper  field  and  evidence  of 
management  and  leadership  skills 
important  qualifications. 

Challenging  opportunity  for  editor  who 
wants  to  direct  and  motivate  solid  staff 
of  30  professionals  to  produce  an  out¬ 
standing  local  newspaper  which  is  an 
indispensable  source  of  news,  entertain¬ 
ment,  opinion  and  leadership  in  its  com¬ 
munity. 

Mail  resume  to  Bob  Murphy,  publisher, 
Journal-News,  228  Court  St., 
Hamilton,  OH  45011.  Or  fax  to  (513) 
863-4206. _ 

REPORTERS:  Experienced,  educated, 
motivated,  inquisitive,  for  major  beats 
on  innovative  35,000  daily.  Write: 
Reporter  Search,  c/o  Jim  Kevlin, 
editor.  The  REPUBLICAN,  P.O.  Box 
209,  Pottsville,  PA  17901.  E-mail; 
republic@pottsville.infi.net. 


_ EDITORIAL _ 

NEWS  REPORTER:  Join  our  award¬ 
winning  team  of  professional  in  this 
newly  created  reporting  job.  Our  daily 
newspaper  recently  switched  from  PM 
to  AM  to  make  us  more  competitive.  If 
you  land  this  job,  you'll  be  part  of  our 
expanding  night  shift,  covering  general 
assignment,  lots  of  enterprise  and  an 
important  new  beat  that'll  put  you  on 
Page  1  often.  Work  schedule  is  3  p.m. 
to  midnight  Sundays  through  Thurs¬ 
days.  Our  editors  believe  in  mentoring 
and  helping  staffers  grow  pro¬ 
fessionally.  We  are  a  fast-paced 
seven-day  paper  (circulation:  20,000) 
in  a  growing  college  town  on  Lake 
Michigan.  Advancement  opportunities. 
Equal  Opportunity  Employer.  If  you 
like  challenge,  send  your  resume, 
references,  work  samples  and  snappy 
cover  letter  to  Managing  Editor  David 
Stacks,  Holland  Sentinel,  54  W.  8th 
Street,  Holland,  Ml  49423 

MONTANA  WEEKLY  needs  experi¬ 
enced,  professional  editor;  news, 
sports  and  photo  abilities  essential. 
Aggressive  news  operation.  Prime  sum¬ 
mer,  winter  recreational  area.  Benefits. 
Send  resume  and  clips  by  Friday,  Oct. 
4  to  James  E.  Moore  II,  publisher,  P.O. 
Box  309,  Red  Lodge,  MT  59068. 

NEWSLEHER  JOURNALISTS:  Leading 
publisher  seeks  journalists  for 
nationwide  business  newsletters.  Great 
opportunity  for  career-minded  individ¬ 
uals  to  join  our  expanding  South  Flor¬ 
ida  editarial  staff.  Excellent  writing 
skills  and  3  years  experience  business 
and/or  hard  news  reporting  are  essen¬ 
tial.  Science/technoiogy  writing 
opportunities  also  availaole.  Send 
cover  letter  specifying  salary  reguire- 
ments,  resume  and  writing  sample  to; 
LRP  Publications,  Code  EPAD,  580 
Village  Blvd.,  Ste.  140,  West  Palm 
Beach,  FL  33409. 

National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http;//www. sportsjobs.com,  4 
issues  for  $39,  1 3  issues  for  $89. 


PRESENTATION  EDITOR 
The  Star-Gazette,  a  Gannett  newspa¬ 
per  (35,000  daily,  50,000  Sunday)  in 
the  Finger  Lakes  region  of  Upstate  New 
York,  seeks  an  experienced  design 
editor  who  knows  how  to  make  routine 
things  look  good  and  good  things  look 
great.  The  right  candidate  will  be  fast 
and  creotive  at  design,  skilled  in  Quark¬ 
XPress  pagination  and  a  strong  headline 
writer.  To  apply,  send  a  letter,  resume, 
samples  of  your  best  work  and  a 
week's  worth  of  tearsheets  to:  Charles 
W.  Nutt,  editor,  Star-Gazette,  201 
Baldwin  St.,  P.O.  Box  285,  Elmira,  NY 
14902.  The  Star-Gazette  is  an  equal 
opportunity  employer. 


REPORTER  OPENINGS 
The  Daytona  Beach  (FL)  News-Journal 
is  looking  for  a  few  good  reporters  to 
round  out  bureau  staffs  in  highly  com¬ 
petitive  East  Central  Florida.  Variety  of 
beats  involved  -  plus  encouragement  to 
develop  in-depth  projects.  Send  resume 
and  clips  to  Dick  Dunkel,  executive 
editor.  News- Journal,  P.O.  Box  2831, 
Daytona  Beach,  FL  32 1 20. 


If  everything  would  be  permitted  to  me,  I 
would  feel  lost  in  this  abyss  of  freedom. 

Stravinsky 

SEFrE.MBER  14, 


_ EDITORIAL _ 

REPORTER  for  growing  award-winning 
daily  in  New  York's  Finger  Lakes 
Region.  Superior  writing  skills,  experi¬ 
ence/strong  internship  a  must.  Send 
resume,  clips,  references  to  Bob 
Matson,  The  Daily  Messenger,  73  Buf¬ 
falo  St.,  Canandaigua,  NY  1 4424. 

REPORTER/EDITOR  to  join  6,000 
circulation  daily.  Duties  include  gen¬ 
eral  assignment  reporting,  editing, 
page  design  and  layout.  Experience 
preferred,  nease  send  resume/clips  to: 
Belinda  Chase,  Ketchikan  Daily  News, 
P.O.  Box  7900,  Ketchikan,  AK  99901 . 


REPORTER/PHOTOGRAPHER 
Texas  Gulf  Coast  semi-weekly  seeks 
talented  reporter.  Photo/darkroom/ 
pasteup  helpful.  Fax  resume,  clips, 
references  to  (409)  543-0097,  or  call 
Christopher  Barbee  at  El  Campo 
Leader-News  at  (409)  543-3363. 

REPORTER 

City  government  and  business  reporter 
needed  in  The  Gazette's  six  person 
Johnson  County  Bureau  in  beautiful 
downtown  Iowa  City,  lA.  Some  night/ 
weekend  hours.  Competitive  starting 
salary  with  comprehensive  benefits 
package.  Qualified  candidate  must 
have  degree  in  journalism  or  related 
area  and  3-5  years  reporting  experi¬ 
ence.  Send  resume  and  clips  to  Ms. 
Thoms  by  Sept.  28.  The  Gazette,  P.O. 
Box  511,  Cedar  Rapids,  lA  52406. 
EOE.  E-mail:  gazette@fyiow.com 

REPORTER 

The  Tribune-Star  is  accepting  applica¬ 
tions  for  a  general  assignment  news/ 
features  reporter  who  can  turn  the  big 
enterprise  story,  but  also  can  contribute 
on  breaking  news  and  other  daily 
stories.  We  need  someone  who  can 
work  independently,  who  has  the 
versatility  to  understand  a  variety  of 
issues  and  who  can  bring  those  issues 
to  life  with  real  characters.  A  college 
degree  and  three  to  five  years  of  expe¬ 
rience  is  preferable.  This  job  is  for  a 
growing  38,CXX)  AM  in  a  college  com¬ 
munity. 

5end  resume,  six  writing  sam¬ 
ples  and  letter  explaining  why  you  are 
the  best  person  for  the  job  to  Jim 
Lewers,  city  editor,  P.O.  Box  149, 
Terre  Haute,  IN  47807. 

STAFF  WRITER 

Home  Accents  Today,  a  dynamic 
merchandizing  and  fashion  news 
magazine,  seeks  experienced  newspa¬ 
per/magazine  reporter  for  full-time, 
Greensboro,  NC-based  position  as 
staff  writer.  Candidates  must  hove  min¬ 
imum  three-to-five  years'  experience  as 
full-time  writer/editor.  Exposure  to 
home  furnishings  and  gift  industries 
helpful.  Excellent  professional 
opportunities  with  fast-growing  division 
of  Cahners  Publishing,  nation's  largest 
business-to-business  publisher.  Send 
resume  and  writing  samples  to  Editor, 
Home  Accents  Today,  P.O.  Box  2754, 
High  Point,  NC  27261.  Cahners  Pub¬ 
lishing  is  an  affirmative  action  and 
equal  opportunity  employer,  M/F/H/V 
ond  a  member  of  the  Reed-Elsevier 
Group. 
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_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  yaur  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  apenings  for 
news  writers  in  Denver  and  Phoenix 
and  a  Spanish-speaking  reporter  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
towm  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SENIOR  TECHNICAL  EDITORS 
COMPUTER  DESIGN  MAGAZINE 

Computer  Design  Magazine,  a  leading 
trade  publication  for  electronics 
engineers  and  engineering  managers 
involved  in  the  design  of 
microprocessor/computer  based  prod¬ 
ucts  and  systems,  has  an  immediate 
opening  for  senior  technical  editors 
with  knowledge  of  circuit  design, 
including  mixed  signal  and  analog 
circuits;  programmable  logic;  software; 
and  electronic  design  automation  tools 
to  cover  technical  developments  in  the 
industry  with  some  analysis  and 
interpretation.  Good  writing  skills, 
technical  education/background 
required. 

Please  send  resume  in  confidence  to 
the  attention  of  Patricia  M.  Armstrong, 
human  resaurces  manager,  PennWdI 
Publishing  Company,  Ten  Tara  Boule¬ 
vard,  5th  Floor,  Nashua,  NH  03062, 
or  by  fax  to  (603)  891  -0638; 

or  e-mail:  pata@pennwell.com. 
Equal  Opportunity  Employer. 

SPORTS  LAYOUT-COPY  EDITOR 
Experienced  desk  pro  needed.  Harris 
experience  helpful.  We  are  Michigan's 
third-largest  daily.  Resumes  to  Bob 
Becker,  Grand  Rapids  Press,  155 
Michigan  NW,  Grand  Rapids,  Ml 
49503. 


_ EDITORIAL _ 

SPECIAL  WRITER/ 
INVESTIGATIVE  TEAM 

The  Providence  Journal  Company  is 
seeking  an  investigative  reporter  with 
exceptional  skills  in  the  area  of  com¬ 
puter-assisted  reporting  and  research. 

Send  letter  and  clips  to: 

Thomas  J.  McDonough 
Human  Resources 
Providence  Journal  Company 
75  Fountain  Street 
Providence,  Rl  02902 
EEO  M/F/V/H 


SPORTS  COPY  EDITOR  position  avail¬ 
able  in  Yuma,  AZ.  Responsibilities 
include  page  design,  copy  editing  and 
sports  reporting.  Minimum  two  years 
experience  with  a  daily  newspaper 
desired.  Send  clips  and  resume  to  The 
Yuma  Daily  Sun,  P.O.  Box  271,  Yuma, 
AZ  85366.  (520)  782-6520,  ext.  228. 
Attn:  Bob  Romantic,  Sports  Editor. 


SPORTS  COPY  EDITOR/DESIGNER 
The  Charlotte  Sun-Herald,  one  of  the 
fastest-growing  daily  newspapers  in 
the  country,  is  located  on  the  west 
coast  of  Florida.  We  are  looking  for  a 
sports  copy  editor/designer  with  expe¬ 
rience  using  QuarkXPress. 

We  arelooking  for  someone  who: 

•  likes  competition  and  has  the  will  to 
win 

•  can't  stand  errors 

•  is  quick 

•  has  an  eye  for  design,  focusing  on 
precision  as  much  as  pizzazz 

•  wants  to  work  with  the  latest  design 
and  pagination  programs  and 

•  is  never  satisfied  with  the  status  quo. 
Responsibilities  include  design  and  edit¬ 
ing  of  5  pages  daily,  7  on  weekends. 

If  this  sounds  like  you,  please  call 
Anjanette  Reiger  at  (941)  255-8135, 
or  Jeff  Dunn-Rankin  at  (941)  255- 
8127. 

SPORTS  DESK  EDITOR 
If  you  have  strong  writing  and  page 
design  skills,  know  how  to  edit  copy, 
can  meet  rigid  deadlines,  enjoy  the 
challenges  offered  in  sports  coverage, 
can  work  harmoniously  with  others, 
and  help  us  get  better,  the  Tribune- Star 
wants  to  talk  to  you.  A  person  with 
pagination  and  copy  editing  experi¬ 
ence  will  fit  right  in  with  the  staff  of  this 
growing  38,CXX)  AM  in  a  university  com¬ 
munity.  Send  resume,  six  writing  sam¬ 
ples,  six  page  samples  and  a  letter 
explaining  why  you  are  the  best 
person  for  the  job  to  Mark  Bennett, 
sports  editor,  P.O.  Box  149,  Terre 
Haute,  IN  47807. 

SPORTS  EDITOR/WRITER:  The  Auburn 
Journal,  in  California's  historic  gold 
country,  is  looking  for  a  sports 
journalist  with  a  strong  commitment  to 
local  prep  and  youth  sports  coverage. 
If  you're  up  to  the  challenge  and  ready 
for  a  change  to  a  dynamic  daily/ 
weekly  newspaper  company  with  a 
strong  presence  in  growing  Placer 
County,  we  want  to  near  from  you. 
Sharp  editing  skills  and  layout  ability  a 
must.  Send  or  fax  resume  and  three 
best  clips  to  Michael  Ackley,  editor, 
1030  High  St.,  Auburn,  CA  95603. 
Fax  (916)  885-4902. 


_ EDITORIAL _ 

SPORTS  REPORTER 

Full-time  for  Midwest  Mondav- 
Saturday  PM.  Strong  reporting  skills. 
Layout  and  headline  experience 
helpful.  Will  consider  recent  college 
grad  with  experience.  Good  starting 
salary  plus  benefits.  Send  resume  and 
clips  to  Joyce  McCullough, 
NewsTribune,  426  Second  Street,  La 
Salle,  IL61301.  EOE. 


SPORTS  WRITER  -  Immediate  opening 
on  award-winning  staff.  Journalism 
and  Macintosh  computer  skills  pre¬ 
ferred.  Send  resume  to  Dave  Long, 
P.O.  Box  210,  Logansport,  IN  46947. 

TEAM  PLAYER? 

Sure,  our  copy  editors  must  be  able  to 
beat  deadlines,  design  killer  pages  and 
spot  typos  at  50  yards.  But  they  also 
must  be  able  to  work  as  part  of  spirited 
team  af  reporters,  photographers,  art¬ 
ists  and  editors.  If  you  can,  send  a  let¬ 
ter,  resume  and  package  of  clips  to: 
Kathy  Lilje,  news  editor,  Sandusky  Reg¬ 
ister,  314  W.  Market  St.,  Sandusky, 
OH  44870.  Applicants  from  surround¬ 
ing  states  preferred 

THE  ARIZONA  DAILY  STAR  has 
immediate  openings  for  three  Metro 
reporters  and  an  Assistant  City  Editor. 
Qualified  applicants  should  have  work 
samples  that  demonstrate  aggressive 
reporting  skills,  bright  writing  and 
creative  story  ideas.  A  minimum  of 
three  years  experience  is  desirable. 

Assistant  city  editor  candidates  should 
possess  excellent  editing  skills  and 
creative  story  ideas  to  manage  and 
motivate  your  team  of  reporters.  You 
will  join  a  desk  of  three  other  assistant 
city  editors.  Please  send  a  cover  letter, 
work  samples  and  a  resume  to:  John 
P.C.  Silva,  assistant  managing  editor. 
The  Arizona  Daily  Star,  P.O.  Box 
26807,  Tucson,  AZ  85726. 

THE  BAKERSFIELD  CALIFORNIAN 
welcomes  inquiries  from  experienced 
reporters  seeking  a  place  in  our  team- 
oriented  newsroom.  We  have  torn 
down  the  walls  separating  Metro,  Busi¬ 
ness  and  Features,  giving  even  beat 
reporters  an  opportunity  to  shine  in  a 
variety  of  areas.  If  you  would  like  to  be 
considered  for  future  reporter  open¬ 
ings,  send  cover  letter,  resume  and 
minimum  5  clips  demonstrating  a  vari¬ 
ety  of  writing  style  and  subject  matter 
to:  Linda  Wienandt,  AME/Days,  The 
Bakersfield  Californian,  1707  Eye  St., 
(P.O.  Box  440),  Bakersfield,  CA 
93302. 

THE  ISLAND  PACKET  in  Hilton,  SC, 
needs  a  Features  Editor.  Candidates 
shauld  submit  a  resume,  work  samples 
and  the  names  and  phone  numbers  of 
three  references.  A  minimum  of  three 
years  professional  experience  is 
required.  We  are  a  daily,  owned  by 
McClatchy  Newspapers,  that  publishes 
in  a  strongly  growing  market.  Respond 
to  Fitz  McAden,  executive  editor.  The 
Island  Packet,  P.O.  Box  5727,  Hilton 
Head  Island,  SC  29938. 

In  America  there  has  always  been  a 
market  for  a  certain  kina  of  cheap 
thought. 

R.  Emmett  Tyrrell 


_ EDITORIAL _ 

AM  DAILY  with  tri-state  circulation. 
Award-winning  paper  located  in 
Western  Maryland,  seeking  experi¬ 
enced  candidate  to  cover  education. 
Competitive  compensation  and 
excellent  benefits  package.  Please  send 
cover  letter,  resume  and  salary  require¬ 
ments  to:  Dove  Elliott,  Herald-Mail  Co., 
P.O.  Box  439,  Hagerstown,  MD  21740. 


EDITOR 

THE  OPPORTUNITY  OF  A  UFETIME 

Here's  a  chance  to  lead  Zone  2  metro 
market  weekly  group  to  new  heights. 
We're  looking  for  a  top  editor  to 
invigorate  editors  and  reporters  at  our 
growing  multi-paper  operation. 
Excellent  salary.  Benefits  +  incentives. 
Box  07919,  Editor  &  Publisher. 

THE  DETROIT  FREE  PRESS  is  looking 
for  Layout/Pagination  Editors.  Duties 
would  include  pagination  broadsheet 
and  tab  pages  on  QuarkXPress,  as 
well  as  copy  editing  and  headline  writ¬ 
ing.  Necessary  skills  include  a  good 
working  knowledge  of  the  Macintosh 
and  QuarkXPress,  excellent  news  judg¬ 
ment,  problem-solving  abilities,  com¬ 
mand  of  the  English  language.  The 
best  candidates  will  have  a  solid  groun¬ 
ding  in  copy  editing  and  layout  skills. 
Looking  for  editors  with  at  least  two  to 
four  years  of  copy-editing  and/or 
design  experience,  who  want  to  con¬ 
centrate  more  on  a  mix  of  layout  and 
editing. 

Joe  Grimm 

Recruiting  and  Development  Editor 
Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 
(800)  678-6400,  ext.  6490 
Fax:  (313)  222-5981 
E-mail:  grimm@det-freepress.cam 
THE  EAGLE 

JOIN  THE  A.H.  BELO  FAMILY  OF 
NEWSPAPERS 

We  have  multiple  openings  at  one  of 
our  new  properties  -  THE  EAGLE. 
Available  pasitions  include:  Assistant 
City  Editor,  News  Editor,  Copy  Desk 
Chief,  News  and  Sports  Copy  Editor  (Ex¬ 
cellent  copy  editing,  proofreading  and 
layout  skills  required),  and  two  News 
Reporters.  Send  resume  and  clips  to: 
Joe  Michael  Feist,  managing  editor. 
The  Bryan-College  Station  Eagle,  P.O. 
Elox  3000,  Bryan,  TX  77805. 


THE  EXPRESS-TIMES  is  seeking 
aggressive,  talented  writers  to  join  its 
newsroom  staff.  We  are  a  50,000  - 
circulation  daily  in  Easton,  PA.  We 
want  reporters  who  hammer  away  at 
cammunity  news  and  turn-out 
insightful,  enterprising  packages  that 
make  our  papers  sparkle.  We'll  take  a 
look  at  all  comers:  seasoned  pros  look¬ 
ing  for  fertile  territory,  veteran  or  fledg¬ 
ling  columnists  end  rookie  reporters 
hungry  for  a  chance  to  strut  their  stuff. 
Send  resume  and  clips  to  Jim  Deegan, 
regional  editor,  P.O.  Box  391,  Easton, 
PA  18044-0391. 


WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 
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HELP  WANTED 


EDITORIAL 


THE  KANSAS  CITY  STAR  seeks  an 
innovative,  high-energy  Features  Editor 
to  lead  day-to-day  operations  of  a  45- 
member  department.  A  key  responsibil¬ 
ity  is  helping  ensure  timely  and 
evocative  coverage  for  features  sec¬ 
tions  and  for  the  newspaper's  front 
page.  Candidates  should  have  at  least 
three  years  of  experience  as  an  assign¬ 
ing  editor;  demonstrated  success  at 
creating  new  sections  is  a  plus.  Send  a 
letter,  resume  and  copies  of  current 
work  to:  Ellen  Foley,  assistant  manag¬ 
ing  editor/features.  The  Kansas  City 
Star,  1729  Grand  Blvd.,  Kansas  City, 

MO  64108. _ 

THE  PHOENIX  AREA'S  Tribune  News¬ 
papers  need  an  aggressive  reporter 
with  at  least  2  years  experience  cover¬ 
ing  local  government.  Solid  record  of 
enterprise  a  must.  Tremendous 
opportunity  for  someone  able  to  hustle 
and  dig  for  meaningful  stories  and  has 
the  clips  to  prove  it.  Send  resume  and 
cover  sheet  to  City  Editor,  P.O.  Box 
1 1 50,  Scottsdole,AZ  85252. 

THE  SAVANNAH  NEWS-PRESS,  an 
80,000-circulation  daily  striving  to  be 
the  best,  is  looking  for  an  enthusiastic 
and  talented  city  government  reporter 
who  can  be  a  team  player  as  the 
newspaper  continues  to  pursue 
innovative  ways  to  cover  government 
and  politics.  We  rewarcT  initiative, 
innovation  and  reader-orientation.  Two 
years  daily  experience  preferred.  Send 
letter,  resume,  writing  samples  to  Steve 
Thomas,  government  and  business 
editor.  The  Savannah  News-Press,  P.O. 
Box  1088,  Savannah,  GA  31402. 

THE  TIMES,  an  84,000-circulation 
(102,000  Sunday)  Gannett  AM  in 
Shreveport,  LA,  has  an  immediate 
opening  for  the  position  of  photo 
editor.  We  are  looking  for  a  take- 
charge  leader  to  mange  our  six-person 
photo  staff  and  someone  who  can 
work  effectively  with  other  newsroom 
departments  to  help  coordinate  pres¬ 
entation  efforts. 

Our  photographers  are  outfitted  with 
the  latest  Nikon  and  Canon  eciuipment 
with  a  full  complement  of  pool  lenses. 
The  Times  is  a  technology  leader  with 
full  pagination,  an  electronic  archive 
system  that  integrates  well  with  our 
Leaf  system  and  a  Powerbook-based 
digital  transmitter. 

Please  send  cover  letter,  resume  and 
salary  requirements  by  September  19 
to:  Bob  Bryan,  managing  editor.  The 
Times,  222  Lake  St.,  Shreveport,  LA 
71130. 

We  value  diversity  in  the  workplace 
and  encourage  those  who  share  that 
vision  to  apply.  EEO  M/F/V/H. 

THE  SAVANNAH  NEWS-PRESS  is 
looking  for  a  talented,  energetic  high 
school  sports  reporter  to  be  responsible 
for  covering  local  and  area  prep  sports 
in  depth.  Our  goal  is  to  have  the  best 
high  school  coverage  in  a  prep  sports- 
oriented  state.  Must  be  hard-working, 
accurate  and  willing  to  face 
challenges.  At  least  one  yedr's  experi¬ 
ence  preferred.  Send  resumes  to 
Anthony  Stastny,  Savannah  News- 
Press,  P.O.  Box  1088,  Savannah,  GA 
31402. 


EDITOR 

Night  city  editor  for  the  Wisconsin 
State  Journal,  Madison,  Wisconsin. 
Working  under  minimal  supervision, 
this  editor  directs  reporters,  plans  two 
newspaper  editions  daily,  and  edits 
daily  and  in-depth  stories.  Handles 
breaking  news  coverage.  Works 
closely  with  other  city  desk  editors, 
copy  desk,  photo  and  graphics  staff. 
Must  be  able  to  work  under  continual 
deadline  pressure.  Must  give  regular, 
constructive  feedback  to  reporters.  Min¬ 
imum  of  five  years  experience  on  a 
daily  newspaper,  preferably  with  two 
to  three  years  as  an  editor.  Submit  let¬ 
ter  outlining  accomplishments  as  an 
editor,  a  resume  and  relevant  work 
samples. 

REPORTER 

General  assignment,  nights.  Cover 
late-breaking  news,  make  regional  and 
local  phone  checks,  cover  night  meet¬ 
ings,  do  research  and  interviews  to 
update  stories,  report  and  write  briefs, 
handle  routine  duties,  answer  tele¬ 
phones  and  help  out  the  night  city 
editor  and  other  reporters  whenever 
needed  in  the  newsroom.  Must  be  able 
to  work  under  continual  deadline  pres¬ 
sure.  Minimum  of  one  year  experience 
on  a  daily  newspaper,  preferably  as  a 
GA  or  beat  reporter.  Submit  applica¬ 
tion  letter,  resume  and  6  clips. 

Applications  to  Tim  Kelley,  city  editor, 
Wisconsin  State  Journal,  P.O.  Box 
8058,  Madison,  Wl  53708.  No  calls 
or  faxes  please.  EOE. 


WANTED:  Managing  Editor  for 
20,000  circulation  daily  newspaper  on 
the  shores  of  Lake  Superior  in  beautiful 
Marquette,  Michigan.  Managing  Editor 
will  be  responsible  for  overseeing 
diverse  editorial  staff,  two  bureaus  and 
a  large  geographic  circulation  area. 
Looking  for  progressive-minded  indi¬ 
vidual  who  wants  to  be  an  equal  man¬ 
agement  team  partner  in  the  mission  of 
marketing  our  editorial  product.  Must 
embrace  the  changes  occurring  in  the 
newspaper  industry  and  recognize  that 
editorial  content  is  readership-driven, 
that  newspapers  must  play  a  com¬ 
munity  advocacy  as  well  as  watchdog 
function,  and  take  pride  in  the  fact  that 
our  editorial  core  product  is  still  the 
heart  of  the  newspaper.  Candidates 
should  have  experience  running  a 
newsroom,  a  four-year  degree  in  jour¬ 
nalism  or  related  field  and  be  ready  to 
become  an  active  player  in  a  thriving 
community.  Send  your  resume  and 
salary  requirements  to  Jim  Reevs,  pub¬ 
lisher,  The  Mining  Journal,  249  W. 
Washington  Street,  Marquette,  Ml 

49855. _ 

WASHINGTON  DC 
Reporters  with  5  years  af  daily  experi¬ 
ence  far  same  or  the  best,  available 
regional  reporting  jobs  in  Washington. 
Detroit,  Florida,  Wisconsin,  Alaska, 
Idaho,  Montana,  Wyoming,  Tennessee 
and  North  Carolina  reporters  pre¬ 
ferred.  Send  clips  to  Laura  Hamburg, 
managing  editor.  States  News  Service, 
1 333  F  Street,  NW,  Washington,  DC 
20004.  EOE 


EDITORIAL 


WRITERS  NEWSPAPER 

We're  looking  for  dynamic,  self- 
motivated  city,  feature  &  business 
writers.  Send  resumes  to  Open  Air,  15 
Penn  Plaza,  Suite  1 800,  New  Yark, 
NY  10001  or  fax  to  (212)  736-2706, 
attn:  Kimberly.  No  calls,  please. 


WORD  &  WAY,  one  of  the  nation's 
top  Baptist  state  newspapers,  has  an 
opening  for  a  Southern  Baptist  news 
writer.  Duties  include  writing,  photog¬ 
raphy  and  page  production/design  on 
QuarkXPress.  Competitive  salary; 
excellent  benefits.  Send  resume  and  six 
clips  to  Tim  Palmer,  Word  &  Way,  400 
E.  High  St.,  Jefferson  City,  MO  65101; 
e-mail:  tpalmer@socketis.net. 


EMPLOYMENT  OPPORTUNITIES 


SlOOO's  POSSIBLE  TYPING 
Part  Time.  At  Hame.  Tall  Free  (800) 
898-9778,  ext.  T-5189  for  listings. 

SlOOO's  POSSIBLE  READING  BOOKS 
Part  Time.  At  Home. 

Toll  Free  (800)  898-9778 
Ext.  R-5189  (or  Listings 

FREELANCE 


STATE  HEALTH  policy  newsletter  seeks 
REPORTERS  with  experience  in 
managed  care,  Medicaid,  insurance  to 
write  news/analysis.  Send  resume, 
clips  to  SHW,  1627  West  Main  Street, 
Suite  379,  Bozeman,  MT  5971 5. 


INFORMATION  SERVICES 


MIS  MANAGER  to  oversee  staff  of  4 
for  two  daily  newspapers  of  combined 
circulation  of  45K  in  New  England. 
Good  people  skills  and  experience  in 
some  of  the  following  areas  is  desira¬ 
ble:  Collier-Jacksan  (Visian  Shift) 
applicatians  running  on  VAX/VMS, 
Windows  NT  and  Novell  client/server, 
Oracle-7  database,  LANs/WANs, 
telecommunicatians,  editorial  and 
classified  production  systems. 

Beautiful  rural/suburban  area  about  1 
hour  from  major  cities.  Near  ocean, 
lakes,  mountains  and  state  university. 
Send  resume  and  salary  requirement  to 
Box  07898,  Editor  &  Publisher. 


PROGRAAAMER/ANALYST 
The  Des  Moines  Register  is  seeking  a 
programmer/analyst  with  three  or 
more  years  experience  supporting  Col- 
lier-Jackson  software  in  a  newspaper 
environment.  Please  include  a  detail  of 
your  software  applications  and 
hardware  platforms  supported  with 
your  resume  to: 

The  Des  AAoines  Register 
Attn:  Dee  Wilson 
P.O.  Box  957 
Des  Moines,  lA  50304 


PROGRAAAMER/ANALYST 

Western  resort-area  newspaper  seek¬ 
ing  experienced  programmer  in  Cobol. 
Experience  in  DEC  hardware,  open 
VMS,  applications  programming.  Col- 
lier-Jackson  familiarity  a  plus;  news¬ 
paper  experience  a  must.  Minimum 
three  years  experience.  Join  our 
Systems  team  at  a  growing  indepen¬ 
dent  newspaper.  Excellent  benefits. 
Near  hiking,  skiing,  high-tech  think 
tanks.  Resume  and  salary  expectations 
to  Box  0791 5,  Editor  &  Publisher. 


MARKETING 


DIREa  MAIL  AAANAGER 
The  Ventura  County  Star  has  an 
immediate  opening  (or  an  experienced 
Direct  Mail  Manager  with  proven  suc¬ 
cessful  track  record  to  develop  and 
coordinate  a  direct  mail  advertising 
program.  Considerations  will  be  made 
to  train  top  quality  candidate  who 
possesses  powerful  communication, 
administrative,  and  marketing  skills. 
Successful  candidate  will  be  responsi¬ 
ble  (or  implementation  of  the  program, 
coordination  of  distribution  with  our 
mailroom  and  the  post  office,  budget¬ 
ing  and  tracking  of  monthly  revenue, 
development  of  sales  strategies,  and 
assisting  sales  representatives  with 
direct  mail  sales  presentatians.  Know¬ 
ledge  of  current  postal  and  direct  mail 
regulations  a  plus.  Preferred  qualifica¬ 
tions  include  a  Bachelors'  Degree  or 
equivalent  experience.  Excellent 
verbal/written  communication  skills  to 
effectively  interact  with  various  of 
department  managers  and  customers. 
Ventura  Caunty  Star  offers  a  compre¬ 
hensive  benefits  package.  Interested 
applicants  are  asked  to  mail  or  fax 
resume  with  salary  histary  in  con¬ 
fidence  to.  Ventura  County  Star,  5250 
Ralston  St.,  Ventura,  CA  93003,  Fax# 
(805)  644-5633,  Attn:  J.  McKendry. 
M/F/D/V 


NEW  MEDIA 


EDITOR  &  PUBLISHER  INTERACTIVE 
has  2  positions  open: 

•WEB  &  HTML  ASSOCIATE:  Entry  level 
position  in  the  New  Media  division  (or 
our  Web  site  -  Editor  &  Publisher 
Interactive.  Responsibilities:  HTML  cod¬ 
ing,  maintenance  of  Web  databases. 
Previous  knowledge  preferred,  but  not 
required.  Must  be  high-energy,  self¬ 
starter,  familiar  with  Internet,  computer 
literate. 

•MARKETING/SALES  ASSISTANT* 
Entry  level  person  to  assist  in  sales  and 
marketing  of  web  advertising,  online  sub¬ 
scriptions  and  conference  exhibits. 
Must  be  high-energy/computer  literate. 
Salary  in  low  $20's.  Fax  resume  to 
Dennis  O'Neill  (212)  929-1894.  No 
calls,  please. 


SOFTWARE  ENGINEER 
The  Knight-Ridder  New  Media  Center 
has  an  immediate  opening  on  a  pro¬ 
ject  to  help  31  daily  newspapers  pub¬ 
lish  on  the  World  Wide  Web.  We're 
seeking  an  experienced  programmer 
with  strong  UNIX,  C/C++  and  Perl  to 
join  our  software  development  group. 
Our  primary  focus  is  the  development 
of  software  to  publish  complete  news¬ 
papers  on  the  web.  Fax  resume  to 
Chris  Jennewein  at  (408)  467-1 426 
:  or  e-mail  to: 

:  chrisjenne@newmedia.kri.com. 

I  PHOTOGRAPHY 

i  GET  SERIOUS  -  We  are.  We're  a  Zone 
:  3  prize-winner  that's  fresh,  colorful, 
:  lively,  attractive  and  very  user-friendly 
■  to  quality  photographers  who  are  atti- 
:  tude-free  and  equally  serious  about 
:  delivering  their  best.  We're  looking  (or 
:  both  experience  and  potential.  If 
i  you're  serious,  send  a  resume,  non- 
:  returnable  clips  and  an  idea  of  your 
:  salary  goals  to  Box  07910,  Editor  & 
:  Publisher. 
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PLANT  MANAGER 

PLANT  MANAGER 

Add,  Inc.,  a  division  of  employee- 
owned  Journal  Communications,  has 
an  immediate  opening  in  Waupaca, 
Wisconsin  for  an  experienced  single 
width,  cold  web  and  4  color  sheetfed 
print  plant  manager.  This  is  an 
opportunity  to  lead  a  busy  three  shift 
printing,  bindery,  inserting,  typesetting 
and  four  color  sheetfed  operation. 
Qualified  individual  must  like  working 
independently  and  have  experience 
being  responsible  for  supervising  all 
press  and  desktop  production  depart¬ 
ment  operations,  designing  ways  to 
attain  productivity  objectives,  initiating 
operating  and  capital  budgets, 
customer  contact,  selling  and  handling 
plant  human  resource  management. 

If  you  would  like  to  be  part  of  a  grow¬ 
ing  and  prospering  organization  that 
will  recognize  your  contributions  ond 
give  you  the  opportunity  for  financial 
gain  and  advancement,  we  would  like 
to  hear  from  you. 

Salary,  plus  bonuses,  employee  stock 
ownership  plan,  profit  sharing,  401  (k) 
program,  health/dental  insurance  and 
pension  plans.  Send  or  fax  your 
resume  in  confidence  to:  Geri  Fandrey, 
Add,  Inc.,  P.O.  Box  609,  Waupaca, 
Wl  54981  or  (715)  258-8469. 

_ PREPRESS _ 

PAGE  FLOW  SUPERVISOR:  Ventura 
County  Star  has  an  immediate  evening 
(3:00pm- 1 2:00am)  position  available 
for  an  experienced  Page  Flow 
Supervisor  to  manage  the  page  flow  of 
all  pages  being  sent  through  prepress 
intended  for  publication.  Managing 
directly  and  indirectly  through  sub¬ 
ordinates,  all  page  flow  in  prepress  for 
a  seven  day  operation.  Oversee  the 
paginotion,  camera  and  imaging 
department  and  pagination  off  the 
Dewar  system  to  maintain  consistently 
met  deadlines.  A  minimum  of  2  years 
managing  in  prepress  department. 
Thorough  knowledge  of  traditional  pre¬ 
press  skills.  Six  months  to  one  year 
previous  experience  as  a  supervisor. 
Understanding  of  the  pagination  prin¬ 
cipals  in  a  cross-platform  computer 
environment  including  the  Macintosh 
OS  and  Windows.  Excellent  written/ 
verbal  English  communication  skills. 
Fax/mail  resume  to:  J.  McKendry, 
5250  Ralston  St.,  Ventura,  CA  93003, 
Fax:  (805)  644-5633. 

PREPRESS  PRODUaiON  MANAGER 
Zone  3  medium-sized  daily  looking  for 
a  hands-on  manager  to  supervise  our 
evening  shift  ad-building,  composing, 
camera  and  platemaking  departments. 
Successful  candidate  will  possess 
strong  knowledge  of  desktop  pub¬ 
lishing  systems  within  a  newspaper 
environment.  Harris  and  Macintosh 
experience  desired.  Strong  organiza¬ 
tional  and  people  skills  a  plus.  Must 
have  at  least  3  years  management 
experience  in  newspaper  production. 
Send  resume  and  salary  history  to  Box 
07500,  Editor  &  Publisher. 


_ PRESSROOM _ 

ASSISTANT  PRESSROOM  FOREMAN 
Northeast  daily  newspaper  is  seeking 
an  assistant  pressroom  foreman  with  a 
strong  background  on  single  width 
Goss  presses,  primarily  Urbanites. 
Individual  should  possess  excellent 
communication  skills  as  well  as  hove  a 
proven  track  record  in  press  main¬ 
tenance,  troubleshooting  and  repair. 
Only  applicants  with  eye  for  quality 
and  the  ability  to  adhere  to  a  constant 
low  waste  percentage  should  apply. 

Responsibilities  will  include,  but  not 
limited  to: 

•  Daily  preventative  maintenance 

•  Repair  of  on-site  press  units 
as  needed 

•  Hands-on  training  of  apprentices 

•  Management  of  ^ift  in  absence 
of  Press  Foreman. 

We  offer  an  excellent  benefits  package 
which  includes  401  (k).  Send  resume 
and  salary  requirements  to  Box  07914, 
Editor  &  Publisner.  EOE. 


EXPERIENCED  PRESS  OPERATOR  for 
32,000  circulation  newspaper/ 
commercial  print  plant  in  NC  using 
Goss  Metro  press.  Competitive  salary 
and  excellent  benefits  package,  includ¬ 
ing  medical,  dental  and  401  (k)  and 
more.  Send  resume  and  references  to: 
Production  Director,  P.O.  Box  1009, 
High  Point,  NC  27261 

or  e-mail  to:  wills@hpe.com. 

GOSS  S.C.  -  3  Folders  16  units  Press 
operator  with  three  knife  trimmer 
knowledge.  Mr.  Lesnar,  president, 
(800)  843-6805.  Sioux  Falls,  SD.  EOE 

PRESSROOM  SUPERVISOR  -  Goss  Com- 
munily  for  new  web  printing  company. 
Las  Vegas,  NV.  Experience  in  operat¬ 
ing,  maintenance,  stripping,  schedul¬ 
ing,  etc.  Write:  Mike  Reicher,  1 8  Indus¬ 
trial  Park  Dr.,  Port  Washington,  NY 
1 1050  or  fax  resume:  (516)  484-6749 
or  call  (51 6)  484-3300,  ext.  21 2. 

PRESSROOM  SUPERVISOR 

The  Iowa  City  Press-Citizen  is  seeking 
a  full-time  press  operator  to  assist  with 
supervisory  functions  of  the  pressroom. 
This  working  press  operator  will  be 
responsible  for  quality  and  efficiency  of 
assigned  shifts,  direct  staff,  complete 
necessary  press  reports  and  communi¬ 
cation  with  the  press  manager.  This 
person  must  be  skilled  in  operation 
and  maintenance  of  a  Goss  Offset 
Urbanite  Press,  stripping  and  plate 
making,  and  have  a  minimum  of  three 
years'  newspaper  printing  experience 
on  on  offset  press. 

Must  be  self-motivated  and  a  motivator 
of  people,  have  good  communication 
skills  and  be  quality-oriented. 

Interested  applicants  please  send 
resume  with  cover  letter  or  application 
letter  to: 

Maria  Roth,  Human  Resources  Director 
Iowa  City  Press-Citizen 
P.O.  Box  2480 
Iowa  City,  lA  52244-2480 

Friends  may  come  and  go,  but  enemies 
accumulate. 

Thomas  Jones 


PRODUCnON/TECH 

EXPERIENCED  GOSS  Web  press 
operators  and  electrical  press  main¬ 
tenance  technicians  needed  at 
Nevada's  largest  newspaper.  We  offer 
competitive  wages,  a  great  package  of 
benefits,  and  a  thriving  family-oriented 
desert  city  in  which  to  live.  Please  write 
or  call  for  an  application  and  mention 
this  ad.  Las  Vegas  Review-Journal, 
Human  Resources  Department,  P.O. 
Box  70,  Las  Vegas,  NV  89125-0070, 
(702)  383-0224. 

PRODUaiON  DIREQOR 

A  100,000  daily/ 1 30,000  Sunday  in 
Zone  1  is  seeking  an  executive  with  a 
broad  range  of  experience  in  the 
management  of  all  production  depart¬ 
ments  which  include  composing,  press¬ 
room,  mailroom/inserting,  commercial 
printing,  vehicle  maintenance  and 
building.  Must  have  demonstrated 
abilities  in  administrative  procedures, 
budget  preparation  and  cost  control. 
Candidate  should  possess  strong  com¬ 
munication,  motivational  and  technical 
skills.  Send  resume  and  salary  history 
to  Box  07894,  Editor  &  Publisher. 

PRODUaiON  DIREaOR 
Progressive  40,000  circulation  AM 
daily  seeks  candidates  for  Production 
Director.  Directs  and  supervises  daily 
activities  and  staff  of  the  pressroom 
(Harris  1650  press),  mailroom,  pre- 
press/camera/platemaking,  and  main¬ 
tenance.  Competitive  pay  and  excellent 
benefits.  Send  cover  letter,  resume  and 
salary  requirements  to  Human 
Resources,  Record  Searchlight,  P.O. 
Box  492397,  Redding,  CA  96049- 
2397  or  fax  to  (916)  225-8212.  EOE. 
SEEKING  PRODUCTION  MANAGER 
with  multi-publication  company  in 
Black  Hills.  Must  be  capable  of  direct¬ 
ing  staff,  taking  projects  from  start  to 
finish.  Position  requires  flexibility, 
interpersonal  skills,  management  expe¬ 
rience,  all  levels  of  Macintosh  pro¬ 
grams,  pagination  and  paste-up.  Bene¬ 
fits  and  salary  DOE.  Box  07904, 
Editor  &  Publisher. 


PRODUCnON/TECH 

PRODUaiON  DIREaOR 

Southwest  Georgia's  leading  daily 
newspaper  is  seeking  a  motivated, 
growth-oriented  individual  to  lead  our 
production  department.  This  person 
must  have  experience  in  all  phases  of 
pre-press  and  final  press  operations. 
We  produce  and  print  our  daily  news¬ 
paper,  shoppers  and  area  newspa¬ 
pers.  Strong  leadership  skills  are  essen¬ 
tial.  We  offer  a  competitive  salary  with 
bonuses,  benefits  package,  and  a 
great  life  in  a  friendly  community. 
Please  send  your  resume  with  cover  let¬ 
ter  outlining  your  experience  and 
salary  expectations  to  Christian  R. 
Schilt,  president/publisher.  The  Albony 
Herald,  P.O.  Box  48,  Albany,  GA 
31702. 

PUBUSHING 

PUBUSHING  SPECIALIST 

Unique  opportunity  for  a  publishing 
specialist.  Primary  responsibilities 
include  coordinating  the  dally 
transmission  of  70  digital  newspaper 
front  pages  which  will  be  displayed  in  a 
museum  of  news.  Applicants  must  have 
a  minimum  of  2  years  experience  work¬ 
ing  in  a  newspaper  pagination  or 
magazine  publishing  environment.  The 
successful  candidate  will  have  a 
diverse  background,  including  cross¬ 
platform  file/font  management  (Macin¬ 
toshes/PCs),  telecommunications  and 
archiving,  as  well  as  a  proven  ability 
for  software  troubleshooting.  Experi¬ 
ence  with  QuarkXPress,  Photoshop, 
Acrobat,  and  other  types  of  publishing 
software  required.  The  publishing 
specialist  will  also  be  a  key  player 
assisting  with  creative  and  exciting 
ways  to  present  digital  news  in  a  vari¬ 
ety  of  formats.  Flexible  hours  required. 

For  immediate  consideration,  please 
send  a  cover  letter  and  resume  to: 

The  Freedom  Forum 
1 101  Wilson  Blvd. 

Arlington,  VA  22209 
Attn:  Sandra  Carpenter 


E&P  Classified 

It’s  Your  Peoplc'tO'People  Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public 
relations  or  production  person  with  an  ad  in 
Editor  &  Publisher.  We  reach  the  working 
journalists  you  want  every  week.. .83,000  strong. 
Fax  your  ad  to  (212)  929-1259,  or  mail  it  to  us: 
Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 
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CLASSIFIED  ADVERTISING  RATES 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1996 


UNE  ADS 

1  week-$8.60  per  line 

2  week$-$7.60  per  line,  per  Issue. 

3  weel<s-$6.65  per  line,  per  Issue. 

4  weeks-$5.75  per  line,  per  Issue. 


POSITIONS  WANTED 

1  weel(-$4.30  per  lirre 

2  weel(s-$4.10  per  Hne,  per  Issue. 

3  weel(S-$3.00  per  Hne,  per  Issue. 

4  weeks-  $2.75  per  line,  per  Issue 


Add  $  1 0.00  per  insertion  for  box  service.  Add  $5.00  per  insertion  for  box  service. 
Count  os  on  odditionoi  Hne  in  copy.  Count  os  on  odditional  iine  in  copy. 


SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  foiiowing  rates  per  column  inch,  per  insertion:  1  time,  $100;  2  to  5  times,  $95 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  $80. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name - . 

Company _ 

Address - 

City  _ 

State _ 

Zip _ 

Phone 

Classification 
Authorized  Signature 
Copy 


No.  of  Insertions: 


Amount  Enclosed:  $_ 
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PUBLISHER 


1 1  West  19th  street,  NY,  NY  1001 1 .  212)  675-4380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 


CIRCULATION 

EDITORIAL 

COMPETITIVE,  HANDS-ON  Circula¬ 
tion  Director,  experienced  in  all  phases 
of  circulation  management  seeks 
challenging  position  with  small  to  mid¬ 
size  daily.  Will  relocate.  Call  Randy 
(508)  582-7948. 

EXPERIENCED,  AWARD-WINNING, 
ambitious  small-town  editor  seeks  new 
challenge  as  City  Editor  or  Copy  Editor 
with  mid-size  daily.  Zones  5  or  3.  Box 
07895,  Editor  &  Publisher. 

FIFTEEN-YEAR  VETERAN  OF  NEWS¬ 
PAPERS  and  magazines,  expert  in 
education  (M.A.  Ed.)  and  politics, 
strong  in  rural  and  ag  matters,  seeks 
Zone  9  daily  or  weekly.  John  Jay 
Ponce,  29  Via  Reposa,  Solvang,  CA 
93463. 

EDITORIAL 

BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  ^itorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  where  1  wrote  com¬ 
mentaries.  Rej^y  to  Box  07654,  Editor 
&  Publisher. 

HIGH-TECH  PRO:  Veteran  writer  for 
dailies,  agencies,  national  computer 
trades  seeks  technology  or  features 
beat.  No  techno-babble,  no  hype,  just 
fine  copy  in  English.  Mid-size  or  metro 
daily,  coastal  zone  or  Southwest.  Call 
(614)  885-7114. 

EXPERIENCED  SPORTS  LAYOUT/ 
COPY  EDITOR  at  mid-sized  daily  seeks 
job  at  larger  paper  or  management 
position  at  smaller  daily.  Pagination, 
MAC  and  some  man(Mement  experi¬ 
ence.  Reply  to  Box  0/^01,  Editor  & 
Publisher. 

RECENT  ITHACA  GRAD,  journalism 
major  with  four  years  college  newspa¬ 
per  experience  looking  for  entry-level 
sports  writer  position  with  newspaper. 
Zones  1,2,3, 4.  Reply  to  Box  07916, 
Editor  &  Publisher. 

EVERYTHING  You've  always  said  you 
wanted  in  o  reporter.  Experience.  Strong 
writing  skills.  Good  news  judgment. 
Tenacity.  Prefer  Zones  1-5.  Reply  to 
Box  07W8,  Editor  &  Publisher. 

FREELANCE 

SPORTS  WRITER  with  over  3  years 
experience.  Covered  college  and 
preps.  Formatted  pages  using  QuarkX¬ 
Press.  Will  relocate.  Call  Keith  (906) 
632-0019. 

LONDON  BASED  Freelance  journalist 
available.  10  years  USA/UK 
experience.  Most  topics.  Reliable. 

Phone  /fax  (01 1  -44-171  -821  -6758). 

SPORTS  EDITOR  of  national  award-  One  must  never  lose  time  in  vainly 
winning  sports  section  at  twice  weekly  regretting  the  past  or  in  complaining 
seeks  position  with  sports  department  against  the  changes  which  cause  us 
at  small  or  mid-sized  daily.  1 4  years  aiscomhii,  hr  the  change  is  the  essence 
experience  in  sports  journalism.  Reply  oflik. 

to  Box  0791 8,  Editor  &  Publisher.  Anotole  France 

E&Fs  Classified 


The  newspaper  industry’s 
meeting  place.  (212)6754380 


SHOP  TALK  AT  THIRTY 


BY  PATRICK  D.  MAINES 


The  New 
Censorship 


There  ARE  some  laws  and 
regulations  that,  taken 
together,  define  the  “new 
censorship”  that  is  all  the 
rage  these  days  in  Wash¬ 
ington,  and  perhaps  in  your  town,  as  well. 

You  have  probably  heard  of  some  of 
these  issues,  like  the  V-chip,  the  TV 
device  which  its  proponents  claim  will 
save  children  from  viewing,  and  hence 
from  committing  violent  acts. 

Or,  the  Communications  Decency 
Act,  whose  purpose  is  to  rid  the 
Internet  of  indecent  material  that  could 
be  accessed  by  youngsters. 

Or,  maybe  you’ve  been  following  the 
fireworks  as  the  Federal  Communi¬ 
cations  Commission’s  chairman 
attempts  to  hitch  license  renewals  to  a 
qualified  standard  for  “educational”  chil- 


HONG  KONG 

1997  approaches 

To  talk  about  the  transfer  of  this 
dynamic  capitalist  economy  from 
British  to  Chinese  sovereignty, 
talk  to  people  in 
New  York,  San  Francisco  or 
Washington,  D.C. 


Hong  Kong  Economic 
&  Trade  Offices 


Melinda  Parsons 
Tom  Rosenthal 
680  Fifth  Avenue 
New  York,  NY  10019 
(212)  265-8888 

Eva  Tsang 

222  Kearny  Street,  Suite  402 
San  Francisco,  California  94108 
(415)  397-2215 

Kathy  Dempsey 
1150  18th  Street,  NW  #475 
Washington,  E>C  2(X)36 
(202)  331-8947 


dren’s  programming. 

There  are  four  characteristics  com¬ 
mon  to  all  these  laws: 

♦  They  are  offered  as  ways  to  protect 
children,  who  have  become  the  new 
rationale  for  censorship. 

♦  They  will  not,  and  indeed  cannot, 
achieve  their  own  objectives. 

♦  They  are  backward-looking  techno¬ 
logically,  and  as  a  matter  of  polity 

♦  They  are  almost  certainly  unconsti¬ 
tutional  under  the  First  Amendment. 

Other  than  these 
things,  they  seem  like 
real  grxrd  ideas. 

Take  the  V-chip,  for 
instance.  Here  is  a 
device  that,  if  it  is  to  do 
anything  at  all,  must 
first  be  activated  by  the 
set  owner.  But  how 
many  people  will  actu¬ 
ally  do  this,  when  to  do 
so  means  surrendering  their  personal 
taste  to  that  of  some  anonymous  ratings 
board?  Supposedly,  the  allure  of  this 
device  will  be  especially  strong  in  TV 
households  with  children,  but  one  won¬ 
ders. 

In  those  households  where  parental 
concern  is  high,  the  risk  of  violent 
behavior  is  relatively  low.  Moreover,  the 
parents  in  such  households  are  proba¬ 
bly  the  kind  of  people  who  can  distin¬ 
guish  between  artistically  warranted 
and  gratuitous  depictions  of  violence  — 
something  the  V<hip  will  not  be  able 
to  do. 

In  households  where  parental  con¬ 
cern  is  low,  on  the  other  hand,  the  risk 
of  violent  behavior  is  relatively  high. 

But  precisely  because  of  their  lack  of 
concern,  it’s  hard  to  believe  that  large 
numbers  of  such  parents  are  going  to 
attach  much  importance  to  the  V-chip, 
even  to  activate  it. 

Beyond  the  questionable  assump¬ 
tions  about  the  use  and  effect  of  it,  the 
V-chip  —  as  now  mandated  by  law  —  is 
primitive  technologically.  Far  better 
would  be  a  device,  which  the  market¬ 
place  alone  may  well  yet  provide,  that 


would  allow  parents  to  input  many, 
including  their  own,  program-blocking 
criteria. 

Nobody  knows  for  sure,  of  course, 
what  the  practical  impact  of  the  V-chip 
will  be.  But  as  somebody  once  said, 
there  is  a  difference  between  a  lack  of 
complete  knowledge  and  a  complete 
lack  of  knowledge. 

We  don’t  yet  know  everything  about 
the  V-chip,  but  we  know  enough  to  pre¬ 
dict  that  it  will  be  used  in  only  a  small 
fraction  of  all  TV 
households,  and  that  its 
impact  on  crime  in 
society  will  be  so  slight 
as  to  be  unmeasurable. 

Almost  three  years 
ago,  representatives  of 
the  broadcasting,  cable, 
production  and  syndi¬ 
cation  industries  gath¬ 
ered  in  Los  Angeles  for 
a  “TV  Violence  Summit.” 

Prodded  by  Congress  to  do  some¬ 
thing,  or  else,  the  networks  agreed  “vol¬ 
untarily”  to  run  parental  advisories 
before  and  during  “excessively  violent” 
programming.  It  was  the  hope,  and  the 
conviction,  of  those  who  agreed  to  run 
those  advisories  that  this  action  would 
head  off  legislation. 

I  attended  that  conference,  and 
wrote  an  op-ed  piece  that  was  pub¬ 
lished  on  the  opening  day  in  the  L.A. 
Times.  I’d  like  to  quote  two  sentences 
of  that  piece  —  not  to  suggest  that  I’m 
the  smartest  kid  in  the  class,  but  to 
make  an  important  point:  “There  is  (no) 
guarantee  that  critics  of  TV  violence 
will  be  content  with  advisories  only. . . . 
By  bowing  to  congressional  pressure, 
the  networks  have  tacitly  admitted  that 
government  can,  if  it  so  chooses,  regu¬ 
late  television  content.” 

And  the  rest,  as  they  say,  is  history. 

In  the  end,  the  legacy  of  the  V<'hip 
will  not  be  observed  in  the  content  of 
programming,  much  less  in  the  incidence 
of  violent  crime,  but  in  the  degree  to 
which  government  establishes,  as  a 

(See  Shop  Talk  on  page  35) 


Maines  is  president  of  the  Media  Institute,  Washington,  D.C.  The  above  is 
excerpted  from  his  speech  to  the  Television  Critics  Association. 


New  laws  and 
regulations  seem 
like  good  ideas 
until  you  look  ! 
beyond  the 
surface 
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PUBLISHER 

YEARBOOK  ^ 

The  Most  Comprehensive  Source  of  Information  About  Newspapers 
and  the  Newspaper  Industry  Worldwide 

•  The  Newspapers  'The  People  •The  Equipment  •The  Supplies  ...and  much,  much  more! 


Look  at  these  NEW  and  ENHANCED  FEATURES:  jec 

•  NEW!  E-Mail  and  Web  site  listings  are  now  part  of  the 
standard  data  included  for  dailies  in  the  U.S.  and 
Canada. 

•  EXPANDED  listings  of  alternative,  Hispanic  and  Jewish 
weeklies. 

•  NEW!  Interactive  products  and  services  listings. 

•  EXPANDED  Foreign  correspondents  in  the  U.S.  Fo 

•  EXPANDED  newspaper  ad  rep  listings,  including  (2- 

national,  state  and  foreign  contacts.  pp 

•  NEW!  You  can  now  sort  labels  by  group  affiliation  AND 
newspaper  rep  (CD-ROM  with  listing  capabilities). 

•  ENHANCED,  user-friendly  exporting  functions  (CD-ROM 
with  listing  capabilities). 

PART  1  ca 

•  Section  I  -  U.S.  Dailies  E6 

•  Section  II  -  U.S.  Weeklies  and  Special  Newspapers  bil 

•  Section  III  -  Canadian  Newspapers 

•  Section  IV  -  Foreign  Newspapers 

•  Section  V  -  News,  Picture  and  Syndicated  Services  ' 

•  Section  VI  -  Newspaper  Equipment  /Interactive  Products  Oi 

and  Services  M. 

•  Section  VII  -  Other  Organizations  and  Industry  Services  1 1 

or 

Find  the  -people  you  really  need  with  comprehensive  lists  of  Pi 
names,  titles,  areas  of  responsibility,  address,  phone  and  fax  or 
numbers.  Data  for  sections  I  and  III  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special  edi 
tions/sections,  mechanical  specifications  and  more. 

PART  2  -  WHO’S  WHERE 

This  handy  directory  lets  you  look  up  newspaper  industry 
personnel  by  name.  Look  for  people  from  general  interest 
daily  and  weekly  newspapers  as  well  as  syndicates  and 
groups.  You’ll  find  titles,  company  affiliation  and  phone  num 
bers  for  the  most  influential  people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 
This  3rd  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out  Yea 
Book  information  with  the  criteria  you  select.  The  simple, 
menu-activated  search-and  display  capability  makes  findi 
and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF,  ASCII, 
etc. 

The  CD-ROM  can  be  purchased  with  listing  capabilities,  too. 
Customize  mailing  lists  for  each  of  your  communications  pro 

Look  for  the  convenient  order  card  in  this  issue  of  E&P. 


jects. 

The  Year  Book  CD-ROM  includes  all  the  Year  Book  data  for 
U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers,  Foreign 
Newspapers,  Mechanical  Equipment  and  Who’s  Where  sec¬ 
tions  ...  names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers,  newspaper 
suppliers  and  service  companies. 

For  answers  to  technical  questions  about  the  CD-ROM,  call 
(212)  675-4380,  ext.  506. 

PRICING 

E&P  Year  Book  Part  1  and  Part  2  Who’s  Where:  $125 

E&P  Year  Book  Part  1  Only:  $1 1 5 

E&P  Year  Book  Part  2  “Who’s  Where”  Only:  $35 

E&P  Year  Book  Part  1  and  2  AND  CD-ROM  without  listing 

capabilities:  $495 

E&P  Year  Book  Part  1  and  2  AND  CD-ROM  with  listing  capa¬ 
bilities:  $895 

Network  versions  of  the  CD-ROM  are  available.  Please  call 
(212)  675-4380,  ext.  509  for  pricing. 

ORDER  NOW 

Mail  your  order  and  payment  to:  Editor  &  Publisher  Year  Book, 
1 1  W.  19th  St,  New  York,  NY  1001 1-4234.  Or  to  charge  your 
order  to  your  Visa/MC  account  call  (212)  675-4380,  ext  509. 
Payments  must  accompany  all 
orders.  NY,  CA,  DC  and  Canada 


add  appropriate  tax.  Please  sup¬ 


ply  proper  street  address  for 


UPS  delivery.  No  deliveries  will 


be  made  to  P.O.  boxes.  All 


remittance  must  be  in 


U.S.  dollars. 


76 


PRICES  START  AS  LOW  AS  $199  A  WEEK 
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